New Media Announces Solid Second Quarter 2019 Results


Total Revenues of $404.4 million



Operating income of $12.2 million



As Adjusted EBITDA of $47.5 million*



Free Cash Flow of $33.6 million*



Declared second quarter dividend of $0.38



Today announced the acquisition of Gannett, Inc. in a concurrent press release. Management
will host an investor call about the transaction and earnings at 4:15pm ET. The conference call
may be accessed by dialing 1-855-319-1124 (from within the U.S.) or 1-703-563-6359 (from
outside of the U.S.) 10 minutes prior to the scheduled start of the call; please reference access
code “3747329”. A simultaneous webcast of the conference call will be accessible to the public
on a listen-only basis through each company’s website. Please visit www.newmediainv.com and
www.gannett.com.

NEW YORK, N.Y. August 5, 2019 – New Media Investment Group Inc. (NYSE: NEWM) today reported its
financial results for the second quarter ended June 30, 2019.
($ in million, except per share)

GAAP Reporting
Revenues
Operating income
Net income attributable to New Media
Non-GAAP Reporting*
As Adjusted EBITDA
Free Cash Flow

Q2 2019
$ 404.4
$ 12.2
$
2.8
Q2 2019
$ 47.5
$ 33.6

*For definitions and reconciliations of Non-GAAP Reporting measures, please refer to the Non-GAAP Financial Measures Note and reconciliations below.

“Our results this quarter were in line with our expectations and reflect improvement over the first quarter in
organic same store revenue by fifty basis points. Our growth businesses continue to perform well, with
revenue at GateHouse Live up 82.9% over the prior year. Circulation revenue trends were in line with the
first quarter and we continue to see strength in our strategy to grow subscribers, with digital subscriptions of
195,000, up 54.6% to prior year,” said Michael Reed, New Media President and Chief Executive Officer.
“As Adjusted EBITDA and Free Cash Flow were strong in the quarter at $47.5 million and $33.6 million
respectively. We are also very excited to announce this morning our agreement to acquire Gannett, which
will create the leading media and marketing services company in the U.S. The combined company will be
well positioned to accelerate its digital transformation and unlock meaningful shareholder value through
synergies.”

Second Quarter 2019 Financial Results
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New Media recorded total revenues of $404.4 million for the quarter, up 4.0% compared to the prior year, and
down 6.9% on an organic same store basis. The same store trend was an improvement of fifty basis points over
the first quarter.
Traditional Print advertising revenue for the quarter decreased 15.3% on an organic same store basis compared
to the prior year. This decline was fifty basis points worse than the first quarter.
Digital revenue increased 12.2% on a reported basis from the prior year to $51.2 million, representing 12.7%
of total revenue in the second quarter. UpCurve generated $27.3 million in revenue, an increase of 13.7% as
compared with the prior year on a reported basis.
Circulation revenue decreased 5.5% on an organic same store basis, which was in line with the first quarter
trend. Our focus on growing subscriber volumes continues to perform well with digital-only subscribers
growing to 195,000, an increase of 54.6% compared to the prior year.
Commercial Print, Distribution and Events revenue increased 9.7% compared to the prior year on an organic
same store basis, driven by the 82.9% growth of GateHouse Live and Promotions. The second quarter typically
is the largest for that business.
Operating income was $12.2 million for the quarter and Net income attributable to New Media was $2.8 million
for the quarter.
As Adjusted EBITDA and Free Cash Flow were $47.5 million and $33.6 million, respectively, for the quarter.

Second Quarter 2019 Dividend
New Media’s Board of Directors declared a second quarter 2019 cash dividend of $0.38 per share of common
stock. The dividend is payable on August 28, 2019 to shareholders of record as of the close of business on
August 20, 2019.
The declaration and payment of any dividends are at the sole discretion of the Board of Directors, which may
decide to change the Company’s dividend policy at any time.

Earnings Conference Call
In light of today’s announcement of the agreement to acquire Gannett Co., Inc., New Media’s management
will host a conference call to discuss the transaction and earnings on Monday, August 5, 2019 at 4:15 P.M.
Eastern Time. A copy of the earnings release will be posted to the Investor Relations section of New Media’s
website, www.newmediainv.com.
All interested parties are welcome to participate. The conference call may be accessed by dialing 1-855-3191124 (from within the U.S.) or 1-703-563-6359 (from outside of the U.S.) 10 minutes prior to the scheduled
start of the call; please reference access code “3747329”. A simultaneous webcast of the conference call will
be accessible to the public on a listen-only basis through each company’s website. Please visit
www.newmediainv.com and www.gannett.com.
The webcast replay of the conference call will also be available approximately two hours following the
completion of the call on the Investor Relation section of New Media’s website.
About New Media Investment Group Inc.
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New Media supports small to mid-size communities by providing locally-focused print and digital content to
its consumers and premier marketing and technology solutions to our small and medium business partners.
The Company is one of the largest publishers of locally based print and online media in the United States as
measured by our 154 daily publications. As of June 30, 2019, New Media operates in over 600 markets across
39 states reaching over 21 million people on a weekly basis and serves over 200,000 business customers.
For more information regarding New Media and to be added to our email distribution list, please visit
www.newmediainv.com.
Same Store and Organic Same Store Revenues
Same store results take into account material acquisitions and divestitures of the Company by adjusting prior
year performance to include or exclude financial results as if the Company had owned or divested a business
for the comparable period. The results of several acquisitions (“tuck-in acquisitions”) were funded from the
Company’s available cash and are not considered material. Organic same store revenues are same store
revenues adjusted to remove non-material acquisitions and non-material divestitures, and to adjust for
Commercial Print revenues that are now intercompany.
Non-GAAP Financial Measures
The Company strongly urges stockholders and other interested persons not to rely on any single financial
measure to evaluate its business. In addition, because Adjusted EBITDA, As Adjusted EBITDA, and Free
Cash Flow are not measures of financial performance under GAAP and are susceptible to varying calculations,
these non-GAAP measures, as presented in this press release, may differ from and may not be comparable to
similarly titled measures used by other companies.
Adjusted EBITDA, As Adjusted EBITDA, and Free Cash Flow
The Company defines Adjusted EBITDA as net income (loss) from continuing operations before income tax
expense (benefit), interest/financing expense, depreciation and amortization, and non-cash impairments. The
Company defines As Adjusted EBITDA as Adjusted EBITDA before transaction and project costs, merger
and acquisition related costs, integration and reorganization costs, gain/loss on sale or disposal of assets, noncash items such as non-cash compensation, and Adjusted EBITDA from non-wholly owned subsidiaries. The
Company defines Free Cash Flow as As Adjusted EBITDA less capital expenditures, cash taxes, interest paid,
and pension payments.
Management’s Use of Adjusted EBITDA, As Adjusted EBITDA, and Free Cash Flow
Adjusted EBITDA, As Adjusted EBITDA, and Free Cash Flow are not measures of financial performance
under GAAP and should not be considered in isolation or as alternatives to income from operations, net income
(loss), cash flow from continuing operating activities or any other measure of performance or liquidity derived
in accordance with GAAP. New Media’s management believes these non-GAAP measures, as defined above,
are useful to investors for the following reasons:
- Evaluating performance and identifying trends in day-to-day performance because the items excluded
have little or no significance on the Company’s day-to-day operations; and
- Providing assessments of controllable expenses that afford management the ability to make decisions
which are expected to facilitate meeting current financial goals as well as achieving optimal financial
performance.
We use Adjusted EBITDA, As Adjusted EBITDA, and Free Cash Flow as measures of our deployed revenue
generating assets between periods on a consistent basis. We believe As Adjusted EBITDA and Free Cash
Flow measure our financial performance and help identify operational factors that management can impact in
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the short term, mainly our operating cost structure and expenses. We exclude mergers and acquisition,
transaction, and project related costs such as diligence activities and new financing related costs because they
represent costs unrelated to the day-to-day operating performance of the business that management can
impact in the short term. We consider the loss on early extinguishment of debt to be financing related costs
associated with interest expense or amortization of financing fees, which by definition are excluded from
Adjusted EBITDA. Such charges are incidental to, but not reflective of our day-to-day operating
performance of the business that management can impact in the short term.
Forward-Looking Statements
Certain statements in this communication may constitute forward-looking statements within the meaning of
the Private Securities Litigation Reform Act of 1995 that reflect New Media’s current views regarding, among
other things, the proposed transaction between New Media and Gannett, the expected timetable for completing
the proposed transaction, the benefits and synergies of the proposed transaction and future opportunities for
the combined company, as well as other statements that are other than historical fact. Words such as
“anticipate(s),” “expect(s),” “intend(s),” “plan(s),” “target(s),” “project(s),” “believe(s),” “will,” “aim,”
“would,” “seek(s),” “estimate(s)” and similar expressions are intended to identify such forward-looking
statements.
Forward-looking statements are based on management’s current expectations and beliefs and are subject to a
number of known and unknown risks, uncertainties and other factors that could lead to actual results materially
different from those described in the forward-looking statements. New Media can give no assurance that its
expectations will be attained. The actual results, liquidity and financial condition may differ from the
anticipated results, liquidity and financial condition indicated in these forward-looking statements. These
forward-looking statements are not a guarantee of future performance and involve risks and uncertainties, and
there are certain important factors that could cause actual results to differ, possibly materially from
expectations or estimates reflected in such forward-looking statements, including, among others:
 continued declines in advertising and circulation revenues, economic conditions in the markets in which
New Media operates, including natural disasters, tariffs and other factors affecting economic conditions
generally, competition from other media companies;
 the possibility of insufficient interest in New Media's digital and other businesses, technological
developments in the media sector;
 an ability to source acquisition opportunities with an attractive risk-adjusted return profile, inadequate
diligence of acquisition targets, and difficulties integrating and reducing expenses, including at our newly
acquired businesses;
 New Media's and Gannett's ability to consummate the proposed transaction and to meet expectations
regarding the timing and completion of the proposed transaction;
 the satisfaction or waiver of the conditions to the completion of the proposed transaction, including the
receipt of the required approval of New Media’s stockholders and Gannett’s stockholders with respect to
the proposed transaction and the receipt of regulatory clearances required to consummate the proposed
transaction, in each case, on the terms expected or on the anticipated schedule;
 the risk that the parties may be unable to achieve the anticipated benefits of the proposed transaction,
including synergies and operating efficiencies, within the expected time-frames or at all;
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 the risk that the committed financing necessary for the consummation of the proposed transaction is
unavailable at the closing, and that any replacement financing may not be available on similar terms, or at
all;
 the risk that the businesses will not be integrated successfully or that integration may be more difficult,
time-consuming or costly than expected;
 the risk that operating costs, customer loss and business disruption (including, without limitation,
difficulties in maintaining relationships with employees, customers, clients or suppliers) may be greater
than expected following the proposed transaction;
 general economic and market conditions;
 the retention of certain key employees; and
 the combined company’s ability to grow its digital marketing and business services initiatives, and grow
its digital audience and advertiser base.
Additional risk factors that could cause actual results to differ materially from expectations include, but are
not limited to, the risks identified by New Media in its most recent Annual Report on Form 10-K, Quarterly
Report on Form 10-Q and Current Reports on Form 8-K. Such forward-looking statements speak only as of
the date on which they are made. Except to the extent required by law, New Media expressly disclaims any
obligation to release publicly any updates or revisions to any forward-looking statements contained herein to
reflect any change in their expectations with regard thereto or change in events, conditions or circumstances
on which any statement is based.
No Offer or Solicitation
This communication is neither an offer to sell, nor a solicitation of an offer to buy any securities, the solicitation
of any vote or approval in any jurisdiction pursuant to or in connection with the proposed transaction or
otherwise, nor shall there be any sale, issuance or transfer of securities in any jurisdiction in contravention of
applicable law. No offer of securities shall be made except by means of a prospectus meeting the requirements
of Section 10 of the Securities Act of 1933, as amended, and otherwise in accordance with applicable law.
Additional Information and Where to Find It
This communication may be deemed to be solicitation material in respect of the proposed transaction between
the Company and Gannett. The proposed transaction will be submitted to the Company’s stockholders and
Gannett’s stockholders for their consideration. In connection with the proposed transaction, the Company
intends to file with the SEC a registration statement on Form S-4 (the “Registration Statement”), which will
include a prospectus with respect to shares of the Company’s common stock to be issued in the proposed
transaction and a joint proxy statement for the Company’s stockholders and Gannett’s stockholders (the “Joint
Proxy Statement”), and each of the Company and Gannett will mail the Joint Proxy Statement to their
respective stockholders and file other documents regarding the proposed acquisition with the SEC.
Stockholders of the Company and Gannett are urged to read all relevant documents filed with the SEC,
including the Registration Statement and the Joint Proxy Statement, as well as any amendments or
supplements to these documents, carefully when they become available because they will contain
important information about the proposed transaction. The Registration Statement, the Joint Proxy
Statement and other relevant materials (when they become available) and any other documents filed or
furnished by the Company or Gannett with the SEC may be obtained free of charge at the SEC’s web site,
http://www.sec.gov. In addition, security holders will be able to obtain free copies of the Registration
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Statement and the Joint Proxy Statement from the Company upon written request to the Company at 1345
Avenue of the Americas, Floor 45, New York, NY 10105, or by calling (212) 479-3160.
Participants in Solicitation
The Company and Gannett and their respective directors and executive officers may be deemed to be
participants in the solicitation of proxies from the holders of shares of the Company common stock and holders
of shares of Gannett common stock in respect of the proposed transaction. Information about the directors and
executive officers of the Company is set forth in the proxy statement for the Company’s 2019 Annual Meeting
of Stockholders, which was filed with the SEC on April 12, 2019. Information about the directors and executive
officers of Gannett is set forth in the proxy statement for Gannett’s 2019 Annual Meeting of Stockholders,
which was filed with the SEC on March 26, 2019. Investors may obtain additional information regarding the
interest of such participants by reading the Registration Statement and the Joint Proxy Statement (once
available). You may obtain free copies of these documents using the sources indicated above.
Contact:
Ashley Higgins, Investor Relations
ir@newmediainv.com
(212) 479-3160
Source: New Media Investment Group Inc.
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