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Disclaimers & Notes

FORWARD -LOOKING STATEMENTS. Certain items in this presentation may constitute forward -looking statements within the meaning of the Private Securities Litig ation
Reform Act of 1995, including, but not limited to, statements regarding the expected benefits of prior and future acquisitions, expected revenue trends and our ability to continue to
grow free cash flow and our dividend and deliver shareholder returns, expected amount of capital available for deployment and the effect of any deploymen t, our ability to generate
same store revenue growth, our ability to leverage our scale to increase our buying power and lower expenses, our ability to execute on our operational strategy, our focus on local
news in smaller markets leading to stabilization of our business, growing our digital services business and revenues, estimatesof deployable capital, pursuing and completing

future acquisitions and strategic opportunities, the availability of such opportunities and the benefits associated with such opportunities, expanding our digital opportunities with
Propel and other products, realizing cost synergies, and improving revenue trends driven by investments in digital and print initiatives. These statements are based on
management's current expectations and beliefs and are subject to a number of trends and uncertainties that could cause actuatesults to differ materially from those described in the
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seen in the past 12 months, economic conditions in the markets in which we operate, competition from other media companies, the possibility of insufficient interest in our digital
business, technological developments in the media sector, an ability to source acquisition opportunities with an attractive r isk-adjusted return profile, inadequate diligence of
acquisition targets, and difficulties integrating and reducing expenses at our newly acquired businesses. Accordingly, you s hould not place undue reliance on any forward -looking
statements contained in this Presentation. For a discussion of some of the risks and important factors that could cause actuéresults to differ from such forward -looking statements,
see the risks and other factors detailed from time to time in the Company's Annual Report on Form 10 -K, Quarterly Reports on Form 10-Q and other filings with the Securities and
$RETEOT T w" 000PUUDPOOWPT PET WEUI wE Yuiv®.GerBedibinu.Gotmu) Uri aldditisnOndw riskd and Unadptainked Bnetgeufopm time to time, and it is not
possible for the Company to predict or assess the impact of every factor that may cause its actual results to differ from those contained in any forward -looking statements. Such
forward -looking statements speak only as of the date(s) indicated in this presentation. New Media expressly disclaims any obligation to release publicly any updates or revisions to
any forward -looking statements contained herein to reflect any change in the Company's expectations with regard thereto or change in events, conditions or circumstances on which
any statement is based.

Pastperformance. In all cases where historical performance is presented, please note that past performance is not a reliable indicator of future results and should not be relied upon
as the basis for making an investment decision. 2 1 1 w? - OwoOi I T Vw0 Owx UUET EUTl wOUwUT OOwUI EVUDPUDI Ud~2» wET OOP

No reliance, no update and use of information.  You should not rely exclusively on the Presentation as the basis upon which to make an investment decision. The information in
the Presentation is provided to you as of the dates indicated and New Media does not intend to update the information after i ts distribution, even in the event that the information
becomes materially inaccurate. Certain information contained in the Presentation includes calculations or figures that have b een prepared internally and have not been audited or
verified by a third party. Use of different methods for preparing, calculating or presenting information may lead to different results and such differences may be material.

No offer to purchase or sell securities. The Presentation does not constitute an offer to sell, or a solicitation of an offer to buy, any security and may not be relied upon in connection
with the purchase or sale of any security. Any such offer would only be made by means of formal offering documents, the terms of which would govern in all respects. You are
cautioned against using this information as the basis for making a decision to purchase any security.

No tax, legal, accounting or investment advice. The Presentation is not intended to provide, and should not be relied upon for, tax, legal, accounting or investment advice. Any
statements of federal tax consequences contained in the Presentation were not intended to be used and cannot be used to avoigenalties under the Internal Revenue Code or to
promote, market or recommend to another party any tax related matters addressed herein.

Distribution of this Presentation. These materials are not intended for distribution to, or use by, any person or entity in any jurisdiction or country where su ch distribution or use is
contrary to local law or regulation .

Non -GAAP measures. This Presentation includes references to nonGAAP measures, such as Adjusted EBITDA, As Adjusted EBITDA, free cashflow, adjusted free cash flow, free
cash flow per share, grossleverage, net leverage, same store results, results excluding tuckin acquisitions, and results excluding tuck -in acquisitions f or revenues owned more than
one year. New Media defines Adjusted EBITDA as net income (loss) from continuing operations before income tax expense (benetft), interest/financing expense, depreciation and
amortization and non -cash impairments. New Media defines As Adjusted EBITDA as Adjusted EBITDA before transaction and project ¢ osts, non-cash items such as norcash
compensation, non-recurring integration and reorganization costs, gain/loss on sale or disposal of assets and Adjusted EBITDA from non-wholly owned subsidiaries. New Media
defines free cash flow as As Adjusted EBITDA less capital expenditures, cash taxes, interest paid and pension payments.New Med ia uses same store results to take into account
acquisitions and divestitures of the Company by adjusting prior year performance to include or exclude financial results as i f the Company had owned or divested a business for the
comparable period. These calculations may differ among companies, and such calculations used by one company may not be compaable to such calculations used by another
company. 21 1 w? xx1 OEDPR?> wbOwUTl PUwx Ui Ui 6UE U GASRuMeasUrespir®|Liding réderigibatobsud th d ntosl directyi camipardble GAAD finéncial
measure. 1



New Media Overview

New Media is the largest publisher of locally based print and online media in the U.S.
and has a sound capital structure with approximately 1.7x net levérage

Portfolio Overview @ New Media Reach @
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1) As measured by number of daily publications. Net leverage calculated by subtracting cash on the balance sheet as ofMarch 27, 2016 from total outstanding debt, and
dividing it by Q1 2016LTM pro -forma As Adjusted EBITDA.

:.NEMEDIA 2) As of March 27, 2016.
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Investment Highlights ¢ Q1 2016 & Subsequent)

Total revenues of $300.1 million increased 19.7% vs. prior year

Solid Financial

Results Same store revenue decreased 5.1% vs. prioyear, the third consecutive quarter of improving trends

As Adjusted EBITDA of $29.1 million increased 15.1%vs. prior year

V' Propel revenue of $9.8 million increased 71.4% on asame store basis
V' Acquired ThiveHive , an award winning marketing software company, for $11.8 million in late Q1

V' Announced Propel was named a Google AdWords Premier / EUUOT Uwi OUWUOEOOwWo wdl EPUO
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Acquisition Acquired the Erie TimesNews? $ Uad its lated publications for $11.5million in Q1 @

Strate
oy Reached an agreement to acquire substantially all of the assets of Journal Multimedia for $18.0 million in Q2

Expect to have deployable cash of $180 million over the next 12 months without raising additional debt or equity

Ample Liquidity
for Future Deals

When invested, NEWM has the potential to grow pro -forma FCF per share from $2.97 to $3.89

With additional leverage of $180 million, NEWM can grow pro -forma FCF per share to $4.55°

'm E m E D IA Refer to page 13 for footnotes.
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Winner of the 2016 Pulitzer Prize for Investigative Reporting

Insane. Invisible. In Danger .
Sarasota Heraldribune and Tampa Bay Tm&O Y | UU D1 E éntallndsixds hbdite ghdas that ensued after|the
state cut $100 million from the budget

fleraldTribune  Tampa Bay Times
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