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CAUTIONARY NOTE REGARDING FORWARD LOOKING INFORMATION

Certain statements in this report on Form 10-Q may constitute forward-looking statements within the meaning of the Private Securities
Litigation Reform Act of 1995 that reflect our current views regarding, among other things, our future growth, results of operations, performance
and business prospects and opportunities, aswell as other statements that are other than historical fact. Words such as “ anticipate(s),” “expect
(9", “intend(s)”, “plan(s)”, “target(s)”, “project(s)”, “believe(s)”, “will”, “am”, “would”, “ seek(s)”, “ estimate(s)” and similar expressions are
intended to identify such forward-looking statements.

Forward-looking statements are based on management’s current expectations and beliefs and are subject to a number of known and unknown
risks, uncertainties and other factors that could lead to actual results materially different from those described in the forward-looking statements.
We can give no assurance that our expectations will be attained. Our actual results, liquidity and financial condition may differ from the anticipated
results, liquidity and financial condition indicated in these forward-looking statements. These forward looking statements are not a guarantee of
future performance and involve risks and uncertainties, and there are certain important factors that could cause our actual resultsto differ, possibly
materially from expectations or estimates reflected in such forward-looking statements, including, among others:

» general economic and market conditions;

* economic conditionsin the Northeast, Southeast and Midwest regions of the United States;

+  the growing shift within the publishing industry from traditional print mediato digital forms of publication;

* declining advertising revenue and circulation subscribers;

* our ability to grow our digital marketing and business servicesinitiatives, and grow our digital audience and advertiser base;

« our ahility to grow our business organically:

* our ability to acquire local media print assets at attractive valuations;

+ therisk that we may not realize the anticipated benefits of our recent or potential future acquisitions;

+ theavailability and cost of capital for future investments;

¢ our indebtedness may restrict our operations and / or require us to dedicate a portion of cash flow from operations to the payment of
principal and interest;

* our ability to pay dividends consistent with prior practice or at al;

o our ability to reduce costs and expenses;

* our ability to realize the benefits of the Management Agreement (as defined below);

+ theimpact of any material transactions with the Manager (as defined below) or one of its affiliates, including the impact of any
actual, potential or perceived conflicts of interest;

+ effectsof the completed merger of Fortress Investment Group LL C with affiliates of SoftBank Group Corp.;

*  the competitive environment in which we operate; and

* our ability to recruit and retain key personnel.

Additional risk factorsthat could cause actual resultsto differ materially from our expectationsinclude, but are not limited to, the risks
identified by us under the heading “Risk Factors’ in Part 11, Item 1A of thisreport. Such forward-looking statements speak only as of the date on
which they are made. Except to the extent required by law, we expressly disclaim any obligation to release publicly any updates or revisions to any
forward-looking statements contained herein to reflect any change in our expectations with regard thereto or change in events, conditions or
circumstances on which any statement is based.
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Item L. Financial Statements

NEW MEDIA INVESTMENT GROUP INC. AND SUBSIDIARIES
CONDENSED CONSOLIDATED BALANCE SHEETS (UNAUDITED)
(In thousands, except share data)

September 30, 2018 December 31, 2017
ASSETS
Current assets:
Cash and cash equivalents $ 56,691 $ 43,056
Restricted cash 3,117 3,106
Accounts receivable, net of allowance for doubtful accounts of $7,242 and
$5,998 at September 30, 2018 and December 31, 2017, respectively 149,874 151,692
Inventory 27,478 18,654
Prepaid expenses 25,915 23,378
Other current assets 18,709 23,311
Total current assets 281,784 263,197
Property, plant, and equipment, net of accumulated depreciation of $209,120
and $171,395 at September 30, 2018 and December 31, 2017, respectively 343,281 373,123
Goodwill 300,909 236,555
Intangible assets, net of accumulated amortization of $92,437 and $67,588
at September 30, 2018 and December 31, 2017, respectively 466,740 403,493
Other assets 8,886 7,178
Total assets $ 1,401,600 $ 1,283,546

LIABILITIESAND STOCKHOLDERS EQUITY
Current liabilities:

Current portion of long-term debt $ 11,093 $ 2,716
Accounts payable 13,152 15,750
Accrued expenses 97,728 97,027
Deferred revenue 103,449 88,164
Total current liabilities 225,422 203,657
Long-term liagbilities:
Long-term debt 396,569 357,195
Deferred income taxes 9,928 8,080
Pension and other postretirement benefit obligations 23,557 25,462
Other long-term liabilities 16,290 14,759
Total liahilities 671,766 609,153
Redeemabl e noncontrolling interest 2,385 —

Stockholders' equity:
Common stock, $0.01 par value, 2,000,000,000 shares authorized;

60,498,451 sharesissued and 60,297,040 shares outstanding at
September 30, 2018; 53,367,853 sharesissued and 53,226,881

shares outstanding at December 31, 2017 605 534
Additional paid-in capital 738,881 683,168
Accumulated other comprehensive loss (5,663) (5,461)
Accumulated deficit (4,509) (2,767)
Treasury stock, at cost, 201,411 and 140,972 shares at September 30, 2018
and December 31, 2017, respectively (1,865) (1,081)
Total stockholders' equity 727,449 674,393
Total liabilities, redeemable noncontrolling interest and
stockholders’ equity $ 1,401,600 $ 1,283,546

See accompanying notes to unaudited condensed consolidated financial statements.






NEW MEDIA INVESTMENT GROUP INC. AND SUBSIDIARIES
CONDENSED CONSOLIDATED STATEMENTS OF OPERATIONS AND COMPREHENSIVE (LOSS) INCOME (UNAUDITED)
(In thousands, except per share data)

Three months ended Nine months ended
September 24, September 30, September 24,
September 30, 2018 2017 2018 2017
Revenues:
Advertising $ 176,461 $ 159481 $ 527,329 $ 482,427
Circulation 145,934 112,792 420,461 334,160
Commercial printing and other 58,024 44,903 162,196 130,986
Total revenues 380,419 317,176 1,109,986 947,573
Operating costs and expenses:
Operating costs 220,771 177,724 634,935 532,535
Selling, general, and administrative 121,871 106,967 367,526 319,831
Depreciation and amortization 25,094 18,257 64,276 54,621
Integration and reorganization costs 9,064 2,210 13,243 6,817
Impairment of long-lived assets 1,121 — 1121 6,485
Goodwill and mastheads impairment — — — 27,448
Net (gain) loss on sale or disposal of assets (72) 686 (4,052) (1,860)
Operating income 2,570 11,332 32,936 1,696
Interest expense 9,115 7,848 26,466 22,283
Loss on early extinguishment of debt — 4,767 — 4,767
Other income (433) (246) (1,290) (568)
(Loss) income before income taxes (6,112) (1,037) 7,760 (24,786)
Income tax (benefit) expense (239) 934 2,591 2,557
Net (loss) income (5,873) (1,971) 5,169 (27,343)
Net income attributable to redeemable
noncontrolling interest 232 — 232 —
Net (loss) income attributable to New Media $ (6,105) $ 1971 $ 4937 $ (27,343)
(Loss) income per share:
Basic:
Net (loss) income attributable to New Media $ (0100 $ (004 $ 009 $ (0.52)
Diluted:

Net (loss) income attributable to New Media $ (0100 $ (004 $ 009 $ (0.52)
Dividends declared per share $ 037 $ 03 $ 111 $ 1.05
Comprehensive (loss) income $ (59400 $ (1944) $ 497 $ (27,260)
Comprehensive income attributable to redeemable

noncontrolling interest 232 — 232 —
Comprehensive (loss) income attributable to
New Media $ 6172) $ (1,944) $ 4735 $ (27,260)

See accompanying notes to unaudited condensed consolidated financial statements.



NEW MEDIA INVESTMENT GROUP INC. AND SUBSIDIARIES
CONDENSED CONSOLIDATED STATEMENT OF STOCKHOLDERS EQUITY (UNAUDITED)
(In thousands, except share data)

Accumulated

Common stock Additional other Treasury stock
paid- comprehensive Accumulated
Shares Amount in capital loss deficit Shares  Amount Total
Balance at December 31, 2017 53,367,853 $ 534 $ 683168 $ (5461) $ (2,767) 140972 $ (1,081) $ 674,393
Net income — — — — 4,937 — — 4,937
Net actuarial loss and prior service cost,
net of income taxes of $0 = — — (202) — — — (202)
Restricted share grants 230,598 2 223 — — — — 225
Non-cash compensation expense — — 2,499 — — — — 2,499
Issuance of common stock, net of
underwriters' discount and offering
costs 6,900,000 69 110,650 — — — — 110,719
Restricted share forfeiture — — — — — 14,754 — —
Purchase of treasury stock — — — — — 45,685 (784) (784)
Common stock cash dividend — — (57,659) — (6,679) — — (64,338)
Balance at September 30, 2018 60498451 $ 605 $ 738881 $ (5,663) $ (4509) 201,411 $ (1,865 $ 727,449

See accompanying notes to unaudited condensed consolidated financial statements.
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NEW MEDIA INVESTMENT GROUP INC. AND SUBSIDIARIES
CONDENSED CONSOLIDATED STATEMENTSOF CASH FLOWS (UNAUDITED)

(In thousands)

Cash flows from operating activities:
Net income (loss)
Adjustments to reconcile net income (loss) to net cash
provided by operating activities:
Depreciation and amortization
Non-cash compensation expense
Non-cash interest expense
Deferred income taxes
Net gain on sale or disposal of assets
Non-cash charge to investments
Non-cash loss on early extinguishment of debt
Impairment of long-lived assets
Goodwill and mastheads impairment
Pension and other postretirement benefit obligations
Changesin assets and liabilities:
Accounts receivable, net
Inventory
Prepaid expenses
Other assets
Accounts payable
Accrued expenses
Deferred revenue
Other long-term liabilities
Net cash provided by operating activities
Cash flows from investing activities:
Acquisitions, net of cash acquired
Purchases of property, plant, and equipment
Proceeds from sale of publications, real estate and other assets
Net cash used in investing activities
Cash flows from financing activities:
Borrowings under term loans
Payment of debt issuance costs
Repayments under term loans
Payment of offering costs
I ssuance of common stock, net of underwriters' discount
Purchase of treasury stock
Repurchase of common stock
Payment of dividends
Net cash provided by (used in) financing activities
Net increase (decrease) in cash, cash equivalents and
restricted cash
Cash, cash equivalents and restricted cash at beginning of period
Cash, cash equivalents and restricted cash at end of period

Nine months ended

September 30, 2018

September 24, 2017

5169 $ (27,343)
64,276 54,621
2,499 2,364
1,594 1,710
1,848 1,987
(4,051) (1,860)
— 250

— 2,344
1,121 6,485
- 27,448
(2,161) (1,803)
16,961 16,806
(6,967) 373
@) (2,666)
4,416 (1,479)
(4,500) 5,382
(5,300) (2,989)
(4.372) (2,318)
1,454 1,456
71,983 80,768
(155,166) (41,700)
(8,029) (7,206)
13,175 14,669
(150,020) (34,237)
49,750 20,000
(500) (3,470)
(3,093) (12,632)
(369) (431)
111,099 —
(784) (656)
— (5,001)
(64,420) (56,046)
91,683 (58,236)
13,646 (11,705)
46,162 175,652
59,808 % 163,947

See accompanying notes to unaudited condensed consolidated financial statements.
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NEW MEDIA INVESTMENT GROUP INC. AND SUBSIDIARIES
NOTESTO UNAUDITED CONDENSED CONSOLIDATED FINANCIAL STATEMENTS
(I'n thousands, except share and per sharedata)

(1) Unaudited Financial Statements

The accompanying unaudited condensed consolidated financial statements of New Media Investment Group Inc. and its subsidiaries
(together, the “Company” or “New Media’) have been prepared in accordance with U.S. generally accepted accounting principles (“* GAAP’) for
interim financial information and the instructions to Form 10-Q and applicable provisions of Regulation S-X, each as promulgated by the Securities
and Exchange Commission (the “ SEC"). Certain information and note disclosures normally included in comprehensive annual financial statements
presented in accordance with GAAP have been condensed or omitted pursuant to SEC rules and regulations.

Management believes that the accompanying condensed consolidated financial statements contain all adjustments (which include normal
recurring adjustments) that, in the opinion of management, are necessary to present fairly the Company’s consolidated financial condition, results
of operations, changesin stockholders' equity and cash flows for the periods presented. The results of operations for interim periods are not
necessarily indicative of the results that may be expected for the full year. These condensed consolidated financial statements should beread in
conjunction with the audited consolidated financial statements and accompanying notes for the year ended December 31, 2017, included in the
Company’s Annual Report on Form 10-K.

The preparation of financial statementsin conformity with GAAP requires management to make estimates and assumptions that affect the
reported amounts of assets and liabilities and disclosure of contingent assets and liabilities at the date of the financial statements and the reported
amounts of revenues and expenses during the reporting period. Actual results could differ from those estimates.

Through July 1, 2018, the Company’s reporting units (Eastern US Publishing ("East"), Central US Publishing ("Centra"), Western US
Publishing ("West"), Recent Acquisitions and BridgeTower) were aggregated into one reportable business segment. On July 2, 2018, the reporting
units were changed to Newspapers and BridgeTower. The reporting units will continue to be aggregated into one reportabl e business segment.
Refer to Note 5 for further discussion.

The newspaper industry and the Company have experienced declining revenue and profitability over the past several years. Asaresult, the
Company hasimplemented, and continues to implement, plans to reduce costs and preserve cash flow. Thisincludes cost-reduction programs and
the sale of non-core assets. The Company believes these initiatives along with cash provided by operating activitieswill provideit with the
financial resources necessary to invest in the business and provide sufficient cash flow to enable the Company to meet its commitments. However,
the Company recognized impairments of both goodwill and mastheads during the second quarter of 2017. Refer to Note 5 for further discussion.

Reclassifications

Certain amountsin the prior period's condensed consolidated financial statements have been reclassified to conform to the current year
presentation.

Recently I ssued Accounting Pronouncements

In May 2014, the Financial Accounting Standards Board (“FASB") issued Accounting Standards Update (“ASU") No. 2014-09, “ Revenue
from Contracts with Customers (Topic 606)” (“ASC Topic 606"). ASC Topic 606 replaces all current U.S. GAAP guidance for revenue recognition
and eliminates industry-specific guidance. The new standard provides a unified model to determine when and how revenue is recognized. The core
principleisthat acompany should recognize revenue to depict the transfer of promised goods or services to customersin an amount that reflects
the consideration to which the entity expects to be entitled in exchange for those goods or services. In March 2016, the FASB issued ASU No.
2016-08, “ Revenue from Contracts with Customers - Principal versus Agent Considerations” (ASU 2016-08), which amends ASC Topic 606 and
clarifies the implementation guidance on principal versus agent considerations. The Company adopted ASC Topic 606 on January 1, 2018 using the
modified retrospective approach. Refer to Note 10 for the discussion of the impact of the adoption of the new standard.

In February 2016, the FASB issued ASU No. 2016-02 (“ASU 2016-02"), “ L eases (Topic 842)", which revises the accounting related to lessee
accounting. Under the new guidance, lessees will be required to recognize alease liability and a
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right-of-use asset on the balance sheet for all leases with terms greater than twelve months. Leases will be classified as either finance or operating,
with classification affecting the pattern of expense recognition in the income statement. The provisions of ASU 2016-02 are to be applied using a
modified retrospective approach and are effective for reporting periods beginning after December 15, 2018; early adoption is permitted. The
Company intends to adopt the standard on December 31, 2018. The Company expectsto report comparative periods presented under current GAAP
and does not expect to restate prior periods as a result of the adoption of ASU 2016-02. The Company continues to evaluate the effect that ASU
2016-02 will have on the consolidated financial statements, but it expects the ASU will have a material effect on the Consolidated Balance Sheets
due to the recognition of most of its operating |eases as both right-of-use assets and lease liabilities.

In November 2016, the FASB issued ASU No. 2016-18, “ Restricted Cash” (Topic 230), which requires that a statement of cash flows explain
the change during the period in the total of cash, cash equivalents, and amounts generally described as restricted cash and restricted cash
equivalents. The Company adopted this standard on January 1, 2018 using a retrospective transition method. The impact of the new standard is
that the Company’ s consolidated statements of cash flows now present the change in a combined amount for both restricted and unrestricted cash
and cash equivalentsfor all periods presented.

In January 2017, the FASB issued ASU No. 2017-01, “Business Combinations - Clarifying the Definition of aBusiness’ (Topic 805), which
clarifies the definition of abusiness for determining whether transactions should be accounted for as acquisitions (or disposals) of assets or
businesses. The Company adopted this standard on January 1, 2018 and is applying the standard prospectively to determine whether certain future
transactions should be accounted for as acquisitions of assets or busi nesses.

In March 2017, the FASB issued ASU No. 2017-07, “ Compensation-Retirement Benefits: Improving the Presentation of Net Periodic Pension
Cost and Net Periodic Postretirement Benefit Cost” (Topic 715), which provides guidance that requires an employer to report the service cost
component separate from the other components of net benefit pension costs. The employer isrequired to report the service cost component in the
same line item or items as other compensation costs arising from services rendered by the pertinent employees during the period. The other
components of net benefit cost are required to be presented in the income statement separately from the service cost component and outside the
subtotal of income from operations, if oneis presented. If aseparate lineitem is not used, the lineitem used in the income statement must be
disclosed. The Company adopted the standard on January 1, 2018 using aretrospective transition method. The adoption of the standard did not
have amaterial impact on the Company’s consolidated financial statements.

In February 2018, the FASB issued ASU 2018-02, "Reclassification of Certain Tax Effects from Accumulated Other Comprehensive Income
(“AOCI")". This ASU provides entities the option to reclassify tax effects to retained earnings from AOCI which areimpacted by the Tax Cuts and
Jobs Act (“TCJA”). The ASU is effective for fiscal years beginning after December 15, 2018 but early adoption is permitted. The Company has afull
valuation allowance for all tax benefitsrelated to AOCI and therefore there are no tax effects to be reclassified to retained earnings for the year
ended December 31, 2017.

In August 2018, the FASB issued ASU 2018-13, "Fair Vaue Measurement (Topic 820)". This ASU: (i) adds incremental requirements for
entities to disclose (a) the amount of total gains or losses for the period recognized in other comprehensive income that is attributable to fair value
changesin assets and liabilities held as of the balance sheet date and categorized within Level 3 of the fair value hierarchy, (b) the range and
weighted average used to devel op significant unobservable inputs and (c) how the weighted average was calculated for fair value measurements
categorized within Level 3 of the fair value hierarchy and (i) eliminates disclosure requirements for (&) transfers between Level 1 and Level 2 and (b)
valuation processes for Level 3 fair value measurements. ASU No. 2018-13 is effective for the Company in thefirst quarter of 2020. The adoption of
ASU No. 2018-13 is not expected to have a material impact on the Company’s consolidated financial statements.

In August 2018, the FASB issued ASU 2018-14, "Compensation—Retirement Benefits—Defined Benefit Plans—General (Subtopic 715-20)".
This ASU modifies the disclosure requirements for employers that sponsor defined benefit pension or other postretirement plans by removing
disclosures that are no longer considered cost beneficial, clarifying the specific requirements of disclosures and adding disclosure requirements
identified asrelevant. The guidance will be effective for fiscal years ending after December 15, 2020. Early adoption is permitted. The Company is
currently evaluating the requirements of this update and has not yet determined itsimpact on the Company’sfinancial statements.

All other issued and not yet effective accounting standards are not relevant to the Company.

(2) Acquisitionsand Dispositions



2018 Acquisitions

The Company acquired substantially all the assets, properties and business of certain publications and businesses on August 15, 2018, July
2, 2018, June 18, 2018, June 4, 2018, May 11, 2018, May 1, 2018, April 2, 2018, March 31, 2018, March 6, 2018, February 28, 2018, February 23, 2018,
and February 7, 2018 (“ 2018 Acquisitions’), which included seven daily newspapers, 16 weekly publications, one shopper, a print facility, an events
production business, cloud services and digital platforms, and domains, for an aggregate purchase price of $158,977, including estimated working
capital. The acquisitions were financed from cash on hand. The rational e for the acquisitions was primarily due to the attractive nature, as
applicable, of the newspaper assets and digital platforms, and their estimated cash flows combined with the cost-saving and revenue-generating
opportunities available.

In the August 15, 2018 acquisition, the Company acquired an 80% equity interest in the acquiree, and the minority equity ownersretained a
20% interest, which has been classified as noncontrolling interest in the accompanying financial statements. Noncontrolling interests with
embedded redemption features, such as put rights, that are not solely within the control of the Company are considered redeemable noncontrolling
interests and are presented outside of stockholders' equity on the Company's Unaudited Condensed Consolidated Balance Sheets.

The Company accounted for the 2018 A cquisitions using the acquisition method of accounting for those acquisitions determined to meet the
definition of abusiness. The net assets, including goodwill, have been recorded in the consolidated balance sheet at their fair values in accordance
with Accounting Standards Codification ("ASC") 805, “Business Combinations” (“ASC 805"). The fair value determination of the assets acquired
and liabilities assumed are preliminary based upon all information currently available to the Company and are subject to working capital and other
adjustments and the compl etion of valuations to determine the fair market val ue of the tangible and intangible assets. The final calculation of
working capital and other adjustments and determination of fair values for tangible and intangible assets may result in different allocations among
the various asset classes from those set forth below and any such differences could be material.

The 2018 Acquisitions that were determined to be asset acquisitions were measured at the fair value of the consideration transferred on the
acquisition date. Intangible assets acquired in an asset acquisition have been recognized in accordance with ASC 350 “Intangibles - Goodwill and
Other”. Goodwill is not recognized in an asset acquisition.

The following table summarizes the preliminary determination of fair values of the assets and liabilities:

Current assets $ 21,789
Other assets 447
Property, plant and equipment 9,649
Advertiser relationships 34,875
Subscriber relationships 33,855
Customer relationships 8,573
M astheads 11,708
Goodwill 63,905

Total assets 184,801
Current liabilities assumed 23,579
Long-term liabilities assumed 92
Redeemabl e noncontrolling interest 2,153
Net assets $ 158,977

The Company obtained third party independent valuations or performed similar calculationsinternally to assist in the determination of the fair
values of certain assets acquired and liabilities assumed. Three basic approaches were used to determine value: the cost approach (used for
equipment where an active secondary market is not available, building improvements, and software), the direct sales comparison (market) approach
(used for land and equipment where an active secondary market is available) and the income approach (used for intangibl e assets).

The weighted average amortization periods for recently acquired amortizable intangibl e assets are equal to or similar to the periods presented
in Note 5.
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The Company recorded approximately $68 and $344 of selling, general and administrative expenses for acquisition-related costs for the 2018
Acquisitions during the three and nine months ended September 30, 2018, respectively.

For tax purposes, the amount of goodwill that is expected to be deductible is $61,700, excluding goodwill attributable to a 20% noncontrolling
interest.

2017 Acquisitions

The Company acquired substantially all the assets, properties and business of certain publications and businesses on November 6, 2017,
October 30, 2017, October 2, 2017, July 6, 2017, June 30, 2017, February 10, 2017, and January 31, 2017 (“2017 Acquisitions’), which included four
business publications, 22 daily newspapers, 34 weekly publications, 24 shoppers, two customer relationship management solutions providers, a
social media app and an event production business for an aggregate purchase price of $165,053, including working capital. The acquisitions were
financed from cash on hand. The rationale for the acquisitions was primarily due to the attractive nature, as applicable, of the newspaper assets and
event production business, and cash flows combined with cost-saving and revenue-generating opportunities available.

The Company accounted for the 2017 Acquisitions using the acquisition method of accounting. The net assets, including goodwill, have
been recorded in the consolidated balance sheet at their fair valuesin accordance with ASC 805. The fair value determination of the assets acquired
and liabilities assumed are preliminary based upon all information available to the Company at the present time and are subject to working capital
and other adjustments and subject to the completion of valuations to determine the fair market value of these tangible and intangible assets. The
final calculation of working capital and other adjustments and determination of fair values for tangible and intangible assets may result in different
allocations among the various asset classes from those set forth below and any such differences could be material.

The following table summarizes the fair values of the assets and liabilities:

Current assets $ 20,870
Other assets 108
Property, plant and equipment 49,883
Noncompete agreements 532
Advertiser relationships 34,077
Subscriber relationships 26,926
Customer relationships 5,638
Software 704
M astheads 9,902
Goodwill 37,652

Total assets 186,292
Current liabilities 21,100
Other long-term liabilities 139

Total lighilities 21,239
Net assets $ 165,053

The weighted average amortization periods for recently acquired amortizable intangible assets are equal to or similar to the periods presented
in Note 5.

The Company recorded approximately $978 of selling, general and administrative expenses for acquisition-related costs for the 2017
Acquisitions.

For tax purposes, the amount of goodwill that is expected to be deductible is $37,652.

Dispositions

On May 11, 2018, the Company completed its sale of certain publications and related assets in Alaska for approximately $2,369, including
working capital. Asaresult, anominal pre-tax gain, net of selling expenses, isincluded in net gain on sale or
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disposal of assets on the Unaudited Condensed Consolidated Statement of Operations and Comprehensive (Loss) |ncome during the nine months
ended September 30, 2018.

On February 27, 2018, the Company sold a parcel of land and building located in Framingham, Massachusetts for a sale price of $9,264, and
recognized a pre-tax gain of approximately $3,337, net of selling expenses, which isincluded in net gain on sale or disposal of assets on the
Unaudited Condensed Consolidated Statement of Operations and Comprehensive (Loss) Income during the nine months ended September 30, 2018.

On June 2, 2017, the Company completed its sale of the Mail Tribune, located in Medford, Oregon, for approximately $14,700, including
working capital. Asaresult, apre-tax gain of approximately $5,400, net of selling expenses, isincluded in net gain on sale or disposal of assets on
the Unaudited Condensed Consolidated Statement of Operations and Comprehensive (L 0ss) Income during the nine months ended September 24,
2017 since the disposition did not qualify for treatment as a discontinued operation.

(3) Share-Based Compensation

The Company recognized compensation cost for share-based payments of $667, $769, $2,499, and $2,364 during the three and nine months
ended September 30, 2018 and September 24, 2017, respectively. The total compensation cost not yet recognized related to non-vested Restricted
Stock Grants (“RSGs") pursuant to the Company’s Nonqualified Stock Option and Incentive Award Plan as of September 30, 2018 was $4,558,
which is expected to be recognized over aweighted average period of 2.00 years through July 2021. As of September 30, 2018, the aggregate
intrinsic value of unvested RSGs was $5,908.

RSG activity during the nine months ended September 30, 2018 was as follows:

W eighted-Average

Grant Date

Number of RSGs Fair Value
Unvested at December 31, 2017 342,264 $ 16.86
Granted 217,590 16.49
Vested (168,530) 18.05
Forfeited (14,754) 16.55
Unvested at September 30, 2018 376570 g 16.13

Under FASB ASC Topic 718, “ Compensation — Stock Compensation”, the Company el ected to recogni ze share-based compensation expense
for the number of awards that are ultimately expected to vest. The Company’s estimated forfeitures are based on historical forfeiture rates.
Estimated forfeitures are reassessed periodically, and the estimate may change based on new facts and circumstances.

(4) Restructuring

Over the past several years, in furtherance of the Company’s cost-reduction and cash-preservation plans outlined in Note 1, the Company
has engaged in a series of individual restructuring programs, designed primarily to right-size the Company’s employee base, consolidate facilities
and improve operations, including those of recently acquired entities. Theseinitiativesimpact all of the Company’s geographic regions and are
often influenced by the terms of union contracts within the region. All costs related to these programs, which primarily include severance expense,
are accrued at the time of the program announcement or over the remaining service period.

Severance-related expenses

Accrued restructuring costs are included in accrued expenses on the Unaudited Condensed Consolidated Balance Sheets. The activity in
accrued restructuring costs for the nine months ended September 30, 2018 is asfollows:
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Severance and Other

Related Costs Costs® Total
Balance at December 31, 2017 $ 717 $ 366 $ 1,083
Restructuring provision included in Integration and Reorgani zation 10,981 2,262 13,243
Cash payments (5,021) (2,213) (7,234)
Balance at September 30, 2018 $ 6,677 $ 415 % 7,092

(@ Other costs primarily include costs to consolidate operations.
The accrued restructuring reserve balance is expected to be paid out over the next twelve months.

The following table summarizes the costs incurred and cash paid in connection with these restructuring programs for the three and nine
months ended September 30, 2018 and September 24, 2017.

Three months ended Nine months ended
September 30, September 24, September 30, September 24,
2018 2017 2018 2017
Severance and related costs $ 8533 $ 1947 % 10981 $ 6,029
Other costs 531 263 2,262 788
Cash payments (3,161) (2,465) (7,234) (6,649)

Facility consolidation charges and accelerated depreciation

During the three and nine months ended September 30, 2018, the Company ceased operations of seven print publications and six printing
operations as part of the ongoing cost reduction programs. As aresult, the Company recognized an impairment charge related to retired equipment
of $503 and intangibles of $618 and accel erated depreciation of $3,601 during the nine months ended September 30, 2018.

During the nine months ended September 24, 2017, the Company ceased printing operations at 12 facilities as part of the ongoing cost
reduction programs. Asaresult, the Company recognized an impairment charge related to retired equipment of $6,485 and accel erated depreciation

of $2,429 during the nine months ended September 24, 2017.
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(5) Goodwill and Intangible Assets

Goodwill and intangible assets consisted of the following:

September 30, 2018

Grosscarrying Accumulated Net carrying
amount amortization amount
Amortized intangible assets:
Advertiser relationships $ 243622 $ 49124 $ 194,498
Customer relationships 39,140 7,716 31,424
Subscriber relationships 151,663 28,650 123,013
Other intangible assets 10,866 6,947 3,919
Total $ 445291 $ 92437 $ 352,854
Nonamortized intangible assets:
Goodwill $ 300,909
M astheads 113,886
Total $ 414,795

December 31, 2017

Grosscarrying Accumulated Net carrying
amount amortization amount
Amortized intangible assets:
Advertiser relationships $ 208,995 $ 37046 $ 171,949
Customer relationships 30,576 5,094 25,482
Subscriber relationships 117,870 20,814 97,056
Other intangible assets 10,866 4,634 6,232
Total $ 368,307 $ 67,588 $ 300,719
Nonamortized intangible assets:
Goodwill $ 236,555
M astheads 102,774
Total $ 339,329

As of September 30, 2018, the weighted average amortization periods for amortizable intangible assets are 14.5 years for advertiser
relationships, 12.9 years for customer relationships, 13.4 years for subscriber relationships and 4.7 years for other intangible assets. The weighted
average amortization period in total for all amortizable intangible assetsis 13.8 years.

Amortization expense for the three and nine months ended September 30, 2018 and September 24, 2017 was $9,520, $5,672, $24,852, and
$16,896, respectively. Estimated future amortization expense as of September 30, 2018, isasfollows:

For the following fiscal years:

2018 (three months remaining) $ 8,992
2019 34,263
2020 33,208
2021 33,029
2022 32,369
Thereafter 210,993

Total $ 352,854
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The changesin the carrying amount of goodwill for the period from December 31, 2017 to September 30, 2018 are as follows:

Balance at December 31, 2017, net of accumulated impairments of $25,641 $ 236,555
Goodwill acquired in business combinations 63,905
M easurement period adjustments 449
Balance at September 30, 2018, net of accumulated impairments of $25,641 $ 300,909

The Company’s annual impairment assessment is made on the last day of its fiscal second quarter.

The carrying value of goodwill and indefinite-lived intangibl e assets are evaluated for possible impairment on an annual basis or between
annual testsif an event occurs or circumstances change that would more likely than not reduce the fair value of areporting unit or indefinite-lived
intangible asset below its carrying value. The Company adopted ASU No. 2017-04 in the second quarter of 2017 and performed a quantitative
goodwill impairment test to identify the existence of impairment, if any, and the amount of impairment loss. If the fair value of areporting unit
exceeds its carrying amount, goodwill of the reporting unit is considered not impaired. |f the carrying amount of areporting unit exceedsitsfair
value, an impairment loss shall be recognized in an amount equal to that excess, limited to the total amount of goodwill allocated to that reporting
unit.

The Company performed its 2017 annual assessment for possible impairment of the carrying value of goodwill and indefinite-lived intangible
assets as of June 25, 2017. Asaresult of this assessment, the Company recorded a goodwill impairment totaling $25,641 in two of itsformer
reporting units, Central and West. Thisimpairment was primarily attributable to continuing economic pressures in the newspaper industry and a
decline in the Company’s stock price, and represented a full impairment of the goodwill then recorded in the former West reporting unit and a partial
impairment of the goodwill recorded in the former Central reporting unit. In addition, the Company recorded a partial impairment of the carrying
value of mastheads, totaling $1,807, in the former West reporting unit in the same period.

The Company performed its 2018 annual assessment for possible impairment of the carrying value of goodwill and indefinite-lived intangibles
asof July 1, 2018. Thefair value of four of the Company's former reporting units, including East, West, Central and BridgeTower, which include
newspaper mastheads, were estimated using the expected present value of future cash flows, recent industry multiples and using estimates,
judgments and assumptions that management believes were appropriate in the circumstances. The estimates and judgments used in the assessment
included multiplesfor EBITDA, the weighted average cost of capital and the terminal growth rate. The Company determined that the future cash
flow and industry multiple analysis provided the best estimate of the fair value of itsreporting units. Key assumptionsin the impairment analysis
include revenue and EBITDA projections, discount rates, long-term growth rates and the effective tax rate that the Company determined to be
appropriate. Revenue projections reflected slight declinesin the current and next year, and revenues are expected to moderate to aterminal growth
rate of 1%. Discount rates ranged from 16% to 17%. The effective tax rate was 27%. The fair value of the former West reporting unit was less than
its carrying value, however, all goodwill was previously written off in 2017. The fair value of the former Central reporting unit exceeded the carrying
value by approximately 10%. The Company performed a qualitative assessment for the Recent Acquisitions reporting unit and concluded that it is
not more likely than not that the goodwill and indefinite-lived intangible assets are impaired. Asaresult, no quantitative impairment testing was
performed for the Recent Acquisitions.

Thetotal Company’s estimate of reporting unit fair values was reconciled to its then market capitalization (based upon the stock market price
and fair value of debt) plus an estimated control premium.

The Company used a“relief from royalty” approach, a discounted cash flow model, to determine the fair value of each reporting units'
mastheads. The estimated fair value equaled or exceeded carrying value for mastheads. The fair value of mastheads exceeded carrying value by
less than 10% in the former West reporting unit. Key assumptions within the masthead analysis included revenue projections, discount rates,
royalty rates, long-term growth rates and the effective tax rate that the Company determined to be appropriate. Revenue projections reflected
declinesin the current and next year, and revenues are expected to moderate to aterminal growth rate of 1%. Discount rates ranged from 16% to
17%, and royalty rates ranged from 1.25% to 1.75%. The effective tax rate was 27%.

The Company considered the impai rment of goodwill in the former West to be apotential indicator of impairment under ASC 360. The
Company determined that the long-lived asset groups were the same as its reporting units. The Company performed an analysis of its undiscounted
cash flows in the former West reporting unit to determine if there was an impairment
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of long-lived assets. The sum of undiscounted cash flows over the primary asset’s wei ghted-average remaining useful life exceeded the groups
carrying value, so no impairment was recorded.

Asof July 2, 2018, the Company reorganized its reporting unitsto align with its new management structure. The East, Central, West and
Recent Acquisitions reporting units were consolidated into one reporting unit called Newspapers. BridgeTower remained a separate reporting unit.
Due to the change in the composition of the reporting units, the Company performed an additional impairment test for goodwill and mastheads after
the reorgani zation. Similar methodol ogies and assumptions were utilized for the post-reorgani zation impai rment assessment, as described above.
Fair values of the reporting units were determined to be greater than the carrying value of the reporting units, and the estimated fair value exceeded
carrying value for all mastheads.

As of September 30, 2018, the Company performed areview of potential impairment indicators noting that its financial results and forecast
have not changed materially since the annual impairment assessment, and it was determined that no indicators of impairment were present.

The newspaper industry and the Company have experienced declining same store revenue and profitability over the past several years.
Should general economic, market or business conditions decline and have a negative impact on estimates of future cash flow and market
transaction multiples, the Company may be required to record impairment chargesin the future.

(6) Indebtedness

New Media Credit Agreement

On June 4, 2014, New MediaHoldings |1 LLC (the“New MediaBorrower”), awholly owned subsidiary of New Media, entered into a credit
agreement (the “New Media Credit Agreement”) among the New Media Borrower, New MediaHoldings| LLC (“Holdings1”), the lenders party
thereto, RBS Citizens, N.A. and Credit Suisse Securities (USA) LLC asjoint lead arrangers and joint bookrunners, Credit Suisse AG, Cayman Islands
Branch as syndication agent and Citizens Bank of Pennsylvania as administration agent which provided for (i) a $200,000 senior secured term
facility (the“ Term Loan Facility” and any loan thereunder, including as part of the Incremental Facility, “ Term Loans”), (ii) a$25,000 senior secured
revolving credit facility, with a$5,000 sub-facility for letters of credit and a $5,000 sub-facility for swing loans, (the “Revolving Credit Facility” and
together with the Term Loan Facility, the “ Senior Secured Credit Facilities’) and (iii) the ability for the New Media Borrower to request one or more
new commitments for term loans or revolving loans from time to time up to an aggregate total of $75,000 (the “Incremental Facility”) subject to
certain conditions. On June 4, 2014, the New Media Borrower borrowed $200,000 under the Term Loan Facility (the “Initial Term Loans’). As of
September 30, 2018, $0 was drawn under the Revolving Credit Facility. The Term Loans mature on July 14, 2022 and the maturity date for the
Revolving Credit Facility is July 14, 2021. The New Media Credit Agreement was amended:

+ on September 3, 2014, to provide for additional term loans under the Incremental Facility in an aggregate principal amount of $25,000
(the “2014 Incremental Term Loan”);

+ onNovember 20, 2014, to increase the amount of the Incremental Facility that may be requested after the date of the amendment
from $75,000 to $225,000;

¢ onJanuary 9, 2015, to provide for $102,000 in additional term loans (the “2015 Incremental Term Loan”) and $50,000 in additional
revolving commitments (the “ 2015 Incremental Revolver”) under the Incremental Facility and to make certain amendments to the Revolving
Credit Facility in connection with the purchase of the assets of Halifax Medig;

* onFebruary 13, 2015, to provide for the replacement of the existing term loans under the Term Loan Facility (including the 2014
Incremental Term Loan and the 2015 Incremental Term Loan) with anew class of replacement term loans;

+ onMarch 6, 2015, to provide for $15,000 in additional revolving commitments under the Incremental Facility;
+ onMay 29, 2015, to provide for $25,000 in additional term loans under the Incremental Facility;

o onJduly 14, 2017, to (i) extend the maturity date of the outstanding term loans under the Term Loan Facility to July 14, 2022, (ii)
extend the maturity date of the Revolving Credit Facility to July 14, 2021, (iii) provide for $20,000 in additional term loans (the “ 2017
Incremental Term Loan”) under the Incremental Facility and (iv) increase the amount of the Incremental Facility that may be requested on or
after the date of the amendment (inclusive of the 2017 Incremental Term Loan) to $100,000; and
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+ on February 16, 2018, to provide for $50,000 in additional term loans under the Term Loan Facility.

In connection with the February 16, 2018 amendment, the Company incurred approximately $592 of fees and expenses, of which $500 were
capitalized in deferred financing costs and will be amortized over the term of the Term Loan Facility. The related third party fees of $92 were
expensed during the quarter as this amendment was determined to be a debt modification for accounting purposes. In addition, the Company
recognized $250 of original issue discount, which will also be amortized over the term of the Term Loan Facility.

In connection with the July 14, 2017 amendment, the Company incurred approximately $6,605 of fees and expenses. There was one lender who
had a significant change in the terms of the Term Loan Facility; the difference between the present value of the cash flows after this amendment and
the present value of the cash flows before this amendment was more than 10%. This portion of the transaction was accounted for as an early
extinguishment of debt. Deferred fees and expenses of $1,009 previously allocated to that lender were written off to loss on early extinguishment of
debt. Additionally, the current fees of $2,423 attributed to this |ender were expensed to loss on early extinguishment of debt. Thethird party
expenses of $121 apportioned to the lender were capitalized. Finally, $1,335 fees and expenses allocated to lenders that exited the facility were
written off to loss on early extinguishment of debt. The remainder of this amendment was treated as a debt modification for accounting purposes.
The consent fees of $3,020 for the lenders other than the one mentioned above were capitalized and will be amortized over the term of the Term
Loan Facility. Thethird party fees of $606 related to these lenders were expensed. Additionally, the fees and expenses allocated to the Revolving
Credit Facility of $435 were capitalized as this component of the amendment was accounted for as a debt modification.

Borrowings under the Term Loan Facility bear interest, at the New Media Borrower’s option, at arate equal to either (i) an adjusted Eurodollar
rate, plus an applicable margin equal to 6.25% per annum (subject to afloor of 1.00%) or (ii) an adjusted base rate, plus an applicable margin equal to
5.25% per annum (subject to afloor of 2.00%). The New Media Borrower currently uses the Eurodollar rate option.

Borrowings under the Revolving Credit Facility bear interest, at the New Media Borrower’s option, at arate equal to either (i) an adjusted
Eurodollar rate, plus an applicable margin equal to 5.25% per annum or (ii) an adjusted base rate, plus an applicable margin equal to 4.25% per
annum, with a step down based on achievement of a certain total leverageratio. The New Media Borrower currently uses the Eurodollar rate option.

As of September 30, 2018, the New Media Credit Agreement had aweighted average interest rate of 8.49%.

The Senior Secured Credit Facilities are unconditionally guaranteed by Holdings | and certain subsidiaries of the New Media Borrower
(collectively, the “Guarantors”) and are required to be guaranteed by all future material wholly-owned domestic subsidiaries, subject to certain
exceptions. All obligations under the New Media Credit Agreement are secured, subject to certain exceptions, by substantially all of the New Media
Borrower’s assets and the assets of the Guarantors.

Repayments made under the Term Loans are equal to 1.0% annually of the original principal amount in equal quarterly installments for thelife
of the Term Loans, with the remainder due at maturity. The New Media Borrower is permitted to make voluntary prepayments at any time without
premium or penalty, except in the case of prepayments made in connection with certain repricing transactions with respect to the Term Loans
effected within six months of February 16, 2018, to which a 1.00% prepayment premium applies.

The New Media Credit Agreement contains customary representations and warranties and affirmative covenants and negative covenants
applicableto Holdings I, the New Media Borrower and the New Media Borrower's subsidiaries, including, among other things, restrictions on
indebtedness, liens, investments, fundamental changes, dispositions, dividends and other distributions, and events of default. The New Media
Credit Agreement contains afinancial covenant that requires Holdings I, the New Media Borrower and the New Media Borrower’s subsidiaries to
maintain a maximum total leverageratio of 3.25 to 1.00.

As of September 30, 2018, the Company isin compliance with all of the covenants and obligations under the New Media Credit Agreement.

Advantage Credit Agreements

In connection with the purchase of the assets of Halifax Media, which was completed on January 9, 2015, certain subsidiaries of the Company
(the “Advantage Borrowers”) agreed to assume al of the obligations of Halifax Mediaand its
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affiliatesin respect of each of (i) that certain Consolidated Amended and Restated Credit Agreement dated January 6, 2012 among Halifax Media
Acquisition LLC, Advantage Capital Community Development Fund XX V111, L.L.C., and Florida Community Development Fund 11, L.L.C. (as
amended, the “Halifax Florida Credit Agreement”) and (ii) that certain Credit Agreement dated June 18, 2013 between Halifax Alabama, LLC and
Southeast Community Development Fund V, L.L.C. (the “ Halifax Alabama Credit Agreement” and, together with the Halifax Florida Credit
Agreement, the “ Advantage Credit Agreements”), respectively (the debt under the Halifax Florida Credit Agreement, the “ Advantage Florida
Debt”; the debt under the Halifax Alabama Credit Agreement, the “ Advantage Alabama Debt”). The $10,000 outstanding balance under the Halifax
Florida Credit Agreement was fully repaid on December 31, 2016.

Asof January 9, 2015, the Halifax Alabama Credit Agreement had a principal amount of $8,000 and bore interest at the rate of LIBOR plus
6.25% per annum (with aminimum of 1% LIBOR) payable quarterly in arrears. On May 15, 2018, the Halifax Alabama Credit Agreement was amended
to reduce the interest rate to 2% per annum. In addition, a 2% prepayment premium will be charged if the balance is paid before December 28, 2018
unless the Advantage Borrowers elect to escrow the remaining principal amount. Subsequent to December 28, 2018, the principal may be repaid
without a premium or penalty. The Advantage Alabama Debt matures on March 31, 2019. The Advantage Alabama Debt is secured by a perfected
second priority security interest in all the assets of the Advantage Borrowers and certain other subsidiaries of the Company, subject to the
limitation that the maximum amount of secured obligations is $15,000. The Advantage Alabama Debt is unconditionally guaranteed by Holdings
and certain subsidiaries of the New Media Borrowers and isrequired to be guaranteed by al future material wholly-owned domestic subsidiaries,
subject to certain exceptions. The Advantage Alabama Debt is subordinated to the Senior Secured Credit Facilities pursuant to an intercreditor
agreement.

The Halifax Alabama Credit Agreement contains covenants substantially consistent with those contained in the New Media Credit
Agreement in addition to those required for compliance with the New Markets Tax Credit program. The Advantage Borrowers are subject to
customary mandatory prepayment eventsincluding from proceeds from asset sales and certain debt obligations.

The Halifax Alabama Credit Agreement contains customary representations and warranties and customary affirmative and negative
covenants applicable to the Advantage Borrowers and certain of the Company's subsidiaries, including, among other things, restrictions on
indebtedness, liens, investments, fundamental changes, dispositions, and dividends and other distributions. The Halifax Alabama Credit
Agreement contains afinancial covenant that requires Holdings |, the New Media Borrower and the New Media Borrower’s subsidiaries to maintain
amaximum total leverage ratio of 3.75to 1.00. The Halifax Alabama Credit Agreement contains customary events of default.

As of September 30, 2018, the Company isin compliance with all of the covenants and obligations under the Halifax Alabama Credit
Agreement.

Fair Value

Thefair value of long-term debt under the Senior Secured Credit Facilities and the Advantage Alabama Debt was estimated at $415,257 as of
September 30, 2018, based on discounted future contractual cash flows and a market interest rate adjusted for necessary risks, including the
Company’s own credit risk asthere are no rates currently observablein publicly traded debt markets of similar risk, terms and average maturities.
Accordingly, the Company’s long-term debt under the Senior Secured Credit Facilitiesis classified within Level 3 of the fair value hierarchy.
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Payment Schedule
As of September 30, 2018, scheduled principal payments of outstanding debt are as follows:

2018 (three months remaining) $ =
2019 12,124
2020 4,124
2021 4,124
2022 394,885
415,257

Less: Current portion of long-term debt 11,093
Remaining original issue discount 3,342
Deferred financing costs, net 4,253
Long-term debt $ 396,569

(7) Related Party Transactions

As of September 30, 2018, the Company's manager, FIG LLC (the “Manager”), which is an affiliate of Fortress Investment Group LLC
("Fortress"), and its affiliates owned approximately 1.1% of the Company’s outstanding stock and approximately 39.5% of the Company’s
outstanding warrants, and held options to purchase 2,904,811 shares of the Company’s common stock. During the three and nine months ended
September 30, 2018 and September 24, 2017, Fortress and its affiliates were paid $238, $239, $728, and $716 in dividends, respectively.

In addition, the Company’s Chairman, Wesley Edens, is also amember of the board of directors of the Manager and a Principal, the Co-Chief
Executive Officer and a member of the board of directors of Fortress. The Company does not pay Mr. Edens asalary or any other form of
compensation.

On February 28, 2018, the Company acquired substantially all of the assets, consisting primarily of publications and rel ated websites, of
Holden Landmark Corporation ("Holden™"), a Massachusetts corporation owned by the Company’s Chief Operating Officer, for $1,307. Prior to the
acquisition, the Company recognized revenue from Holden of $0, $140, $77, and $452 during the three and nine months ended September 30, 2018
and September 24, 2017, respectively, which isincluded in commercial printing and other on the Unaudited Condensed Consolidated Statements of
Operations and Comprehensive (L oss) Income.

The Company’s Chief Executive Officer and Chief Financial Officer are employees of Fortress (or one of its affiliates), and their salaries are
paid by Fortress (or one of its affiliates).

Management Agreement

On November 26, 2013, the Company entered into a management agreement with the Manager (as amended and restated, the “ M anagement
Agreement”). The Management Agreement requires the Manager to manage the Company’s business affairs subject to the supervision of the
Company’s board of directors (the “Board of Directors’ or "Board"). On March 6, 2015, the Company’s independent directors of the Board
approved an amendment to the Management Agreement.

The Management Agreement had an initial three-year term and will be automatically renewed for one-year terms thereafter unless terminated
either by the Company or the Manager. The Manager is (a) entitled to receive from the Company a management fee, (b) eligibleto receive incentive
compensation that is based on the Company’s performance and (c) eligible to receive optionsto purchase New Media Common Stock upon the
successful completion of an offering of shares of the Company’s Common Stock or any shares of preferred stock with an exercise price equal to the
price per share paid by the public or other ultimate purchaser in the offering, see Note 9. In addition, the Company is obligated to reimburse certain
expenses incurred by the Manager. The Manager is also entitled to receive atermination fee from the Company under certain circumstances.
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The following provides the management and incentive fees recognized and paid to the Manager for the three and nine months
ended September 30, 2018 and September 24, 2017:

Three months ended Nine months ended
September 30, September 24, September 30, September 24,
2018 2017 2018 2017
Management fee expense $ 2783 $ 2652 $ 7890 $ 7,970
Incentive fee expense — 1,414 5,755 3,280
Management fees paid 2,783 4,191 9,619 10,471
Incentive fees paid 4,802 1,866 14,129 7,781
Reimbursement for expenses 833 300 1,892 1,192

The Company had an outstanding liability for all management agreement related fees of $1,915 and $2,680 at September 30, 2018 and
December 31, 2017, respectively, included in accrued expenses.

Registration Rights Agreement with Omega

The Company entered into aregistration rights agreement (the “Omega Registration Rights Agreement”) with Omega Advisors, Inc. and its
affiliates (collectively, “Omega’). Under the terms of the Omega Registration Rights Agreement, upon request by Omega the Company isrequired
to use commercially reasonable effortsto file aresale shelf registration statement providing for the registration and sale on a continuous or delayed
basis by Omega of its New Media Common Stock acquired in connection with the restructuring of GateHouse (the “ Registrable Securities’) (the
“Shelf Registration”), subject to customary exceptions and limitations. Omegais entitled to initiate up to three offerings or sales with respect to
some or all of the Registrable Securities pursuant to the Shelf Registration.

Omegamay only exerciseits right to request Shelf Registrationsif Registrable Securities to be sold pursuant to such Shelf Registration are at
least 3% of the then-outstanding New Media Common Stock.

(8) Income Taxes

Income tax expense includes Federal and state income taxes and interest and penalties on uncertain tax positions. Certain income and
expenses are not reported in tax returns and financial statementsin the same year. The tax effect of such temporary differencesisreported as
deferred income taxes. Deferred tax assets are reported net of afull valuation allowance since the Company believesit is more likely than not that a
tax benefit will not be realized.

The Company recorded an income tax benefit of $239 and income tax expense of $934, $2,591 and $2,557 for the three and nine months ended
September 30, 2018 and September 24, 2017, respectively. The Company's estimated effective tax rate was 33% for the nine months ended
September 30, 2018. The tax effects resulting from utilizing the annual effective tax rate for the nine months ended September 24, 2017 was
determined to not be an effective method to determine the tax expense for that period. Therefore, the Company calculated its tax provision based
upon year-to-date results.

The Company performs a quarterly assessment of its deferred tax assets and liabilities. ASC Topic 740, “Income Taxes’ (“ASC 740") limitsthe
ability to use future taxable income to support the realization of deferred tax assets when a company has experienced a history of losses even if
future taxable income were supported by detailed forecasts and projections.

In assessing the realizability of deferred tax assets, the Company considers whether it is more likely than not that some portion or all of the
deferred tax assets will not be realized. The ultimate realization of deferred tax assetsis dependent upon the generation of future taxable income
during the periods in which those temporary differences are projected to become deductible. The Company considers the scheduled reversal of
deferred tax liabilities, projected future taxable income, and tax planning strategies in making this assessment. During the nine months ended
September 30, 2018, the Company recorded a net decrease to the valuation allowance of $181, which was a benefit to earnings. All of this amount
was recognized through the Unaudited Condensed Consolidated Statements of Operations and Comprehensive (Loss) Income.

Therealization of the remaining deferred tax assetsis primarily dependent on their scheduled reversals. Any changesto deferred taxes may
require an additional valuation allowance. Any increase or decrease in the valuation allowance could result in an increase or decrease in income tax
expense in the period of adjustment.
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The computation of the annual expected effective tax rate at each interim period requires certain estimates and assumptions including, but not
limited to, the expected operating (loss) income for the year, projections of the proportion of income or loss, permanent and temporary differences,
and an assessment of the likelihood of recovering deferred tax assets generated in the current year. The accounting estimates used to compute the
provision for income taxes may change as new events occur, more experience is acquired, or as additional information is obtained.

On December 22, 2017, the Tax Cuts and Jobs Act (“TCJA”) was signed into law. The Company recorded atax benefit of $4,200 during the
year ended December 31, 2017 which was primarily attributable to are-measurement of deferred tax assets and deferred tax liabilities. The tax benefit
was also attributable to a val uation allowance release of $800 related to an alternative minimum tax credit that is refundablein 2021 or earlier. As of
December 31, 2017, the Company made a reasonabl e estimate of the effects on the change in deferred tax balances under the TCJA. These amounts
are provisional and subject to change through the fourth quarter of 2018 under SAB 118 ( Income Tax Accounting Implications of the Tax Cuts and
Jobs Act) as the determination of the impact of the income tax effects may require additional analysis and further interpretation of the TCJA from
yet to beissued FASB guidance, U.S. Treasury regulations or state legislation.

In addition, the TCJA imposes anew limit on interest expense deductions with respect to any debt outstanding on January 1, 2018. The
Company has evaluated the effect of thisrule and do not expect that the Company will be limited in its ability to claim interest expense deductions
at thistime although limitations may apply after 2021.

For the nine months ended September 30, 2018, the difference between the expected tax charge at a statutory rate of 21%, or $1,630, and the
recorded tax expense of $2,591 is primarily due to deferred tax liabilities attributable to indefinite lived intangibl e assets which exceed the projected
2018 tax loss, state taxes and other charges.

The Company and its subsidiariesfileaU.S. federal consolidated income tax return. The U.S. federal and state statute of limitations generally
remains open for the 2015 tax year and beyond.

(9) Equity
(Loss) Income Per Share

The following table sets forth the computation of basic and diluted (loss) income per share (“EPS”):

Three months ended Nine months ended

September 30, 2018 September 24, 2017 September 30, 2018  September 24, 2017

Numerator for (loss) income per share calculation:

Net (loss) income attributable to New Media $ (6,105) $ (1971) $ 4937 $ (27,343)
Denominator for (loss) income per share cal culation:

Basic weighted average shares outstanding 59,919,246 52,868,745 57,377,682 53,058,341
Effect of dilutive securities:

Stock Options and Restricted Stock — — 447,628 —
Diluted weighted average shares outstanding 59,919,246 52,868,745 57,825,310 53,058,341

The Company excluded the following securities from the computation of diluted income per share because their effect would have been
antidilutive:

Three months ended Nine months ended
September 24,
September 30, 2018 2017 September 30, 2018  September 24, 2017
Stock warrants 1,362,479 1,362,479 1,362,479 1,362,479
Stock options 2,904,811 2,307,562 700,000 2,307,562
Restricted stock grants 376,570 349,781 — 349,781
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Equity

On May 17, 2017, the Board of Directors authorized the repurchase of up to $100,000 of the Company's common stock (*Share Repurchase
Program") over the next 12 months. On May 1, 2018, the Board of Directors authorized an extension of the Share Repurchase Program through May
18, 2019. Under the Share Repurchase Program, the Company may purchase its shares from time to time in the open market or in privately negotiated
transactions. During the three months ended June 25, 2017, the Company repurchased 391,120 shares at aweighted average price of $12.77 per
share for atotal cost, including transaction costs, of $5,001. The shares were subsequently retired. The cost paid to acquire the shares in excess of
par was recorded in additional paid-in capital in the consolidated balance sheet.

Pursuant to the anti-dilution provisions of the Incentive Plan, the exercise price on the 652,311 remaining options granted to the Manager in
2014 were equitably adjusted during the three months ended April 1, 2018 from $14.37 to $12.95 as aresult of return of capital distributions.

Pursuant to the anti-dilution provisions of the Incentive Plan, the exercise price on the 700,000 options granted to the Manager in 2015 were
equitably adjusted during the three months ended April 1, 2018 from $20.36 to $18.94 as aresult of return of capital distributions.

Pursuant to the anti-dilution provisions of the Incentive Plan, the exercise price on the 862,500 options granted to the Manager in 2016 were
equitably adjusted during the three months ended April 1, 2018 from $16.00 to $13.24 as aresult of return of capital distributions.

During the three months ended June 25, 2017, the Company issued 16,605 shares of its common stock to its Non-Officer Directorsto settlea
liability of $225 for 2016 services.

During the three months ended April 1, 2018, the Company issued 13,008 shares of its common stock to its Non-Officer Directorsto settle a
lighility of $225 for 2017 services.

During April 2018, the Company completed the sale of 6,900,000 shares of the Company's common stock, including 25,000 shares of the
Company's common stock sold to an officer of the Company. The estimated net proceeds of the sale were approximately $110,650. For the purpose
of compensating the Manager for its successful effortsin raising capital for the Company, in connection with this offering, the Company granted
options to the Manager to purchase 690,000 shares of the Company’s common stock at a price of $16.45, which had an aggregate fair value of
approximately $1,408 as of the grant date. The assumptions used in an option valuation model to value the options were: a2.8% risk-freerate, a
8.0% dividend yield, 28.1% volatility and an expected life of 10 years.

The following table includes additional information regarding the Manager stock options:

Weighted-
Weighted- Average
Average Grant Weighted- Remaining Aggregate
Number of Date Fair Average Exercise Contractual Intrinsic Value
Options Value Price Term (Years) ($000)

Outstanding at December 31, 2017 2214811 $ 408 $ 16.90 77 % 2,245
Granted 690,000 $ 204 $ 16.45
Outstanding at September 30, 2018 2904811 ¢ 359 $ 15.31 75 $ 3,900
Exercisable at September 30, 2018 2,096,061 $ 15.23 69 $ 3,328
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Accumulated Other Comprehensive Loss

The changes in accumulated other comprehensive loss by component for the nine months ended September 30, 2018 and September 24, 2017
are outlined below.

Net actuarial loss

and prior service
@

cost

For the nine months ended September 30, 2018:

Balance at December 31, 2017 $ (5,461)
Amounts reclassified from accumulated other comprehensive loss (202)
Balance at September 30, 2018 $ (5,663)
For the nine months ended September 24, 2017:

Balance at December 27, 2016 $ (3,977)
Amounts reclassified from accumul ated other comprehensive loss 83
Balance at September 24, 2017 $ (389%4)

@ Thisaccumulated other comprehensive loss component is included in the computation of net periodic benefit cost. See Note 11.

The following table presents reclassifications out of accumulated other comprehensive loss for the three and nine months ended
September 30, 2018 and September 24, 2017.

Amounts Reclassified from Affected Line Item
Accumulated Other Comprehensive L oss in the
Consolidated
Three months ended Nine months ended Statements of
Operations and
September 30, September 24, September 30, September 24, Comprehensive
2018 2017 2018 2017 (Loss) Income
Amortization of unrecognized (gain) loss ~ $ 67 $ 27 $ (202) $ 83 @
Amounts reclassified from accumul ated Income (loss) before
other comprehensive loss (67) 27 (202) 83 income taxes
Income tax expense — — — — Income tax benefit
Amounts reclassified from accumul ated
other comprehensive |oss, net of taxes $ (67) $ 27 % (202) $ 83 Net (loss) income

@ Thisaccumulated other comprehensive loss component isincluded in the computation of net periodic benefit cost. See Note 11.

Dividends

During the nine months ended September 24, 2017, the Company paid dividends of $1.05 per share of Common Stock of New Media.
During the nine months ended September 30, 2018, the Company paid dividends of $1.11 per share of Common Stock of New Media.

(10) Revenues
Adoption of ASC Topic 606, " Revenue from Contracts with Customers"

On January 1, 2018, the Company adopted A SC Topic 606 using the modified retrospective method applied to those contracts which were not
completed as of January 1, 2018. Results for reporting periods beginning after January 1, 2018 are
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presented under ASC Topic 606, while prior period amounts are not adjusted and continue to be reported in accordance with the previously
applicable accounting standards under ASC Topic 605.

The adoption of ASC Topic 606 resulted in no change to accumulated deficit as of January 1, 2018. Revenue and expenses related to certain
license agreements and recognized during the three and nine months ended September 30, 2018 decreased by $1,514 and $4,401, respectively, asa
result of applying ASC Topic 606.

Summary of Accounting Policiesfor Revenue Recognition

Revenue Recognition

Revenues are recognized when control of the promised goods or servicesistransferred to customers, in an amount that reflects the
consideration the Company expects to be entitled to in exchange for those goods or services. Revenues are recognized as performance obligations
that are satisfied either at apoint in time, such as when an advertisement is published, or over time, such as customer subscriptions.

The Company’s Unaudited Condensed Consolidated Statement of Operations and Comprehensive (Loss) Income presents revenues
disaggregated by revenue type. Sales taxes and other usage-based taxes are excluded from revenues.

Advertising Revenues

The Company generates advertising revenues primarily by delivering advertising in local publications including newspapers and websites.
Advertising revenues are categorized as local retail, local classified, online and national. Revenue is recognized upon publication of the
advertisement.

Circulation Revenues

Circulation revenues are derived from print and digital subscriptions aswell as single copy sales at retail stores, vending racks and boxes.
Circulation revenues from subscribers are generally billed to customers at the beginning of the subscription period and are typically recognized on
astraight-line basis over the terms of the related subscriptions. The term of customer subscriptions normally ranges from three to twelve months.
Circulation revenues from single-copy income are recognized based on the date of publication, net of provisionsfor related returns.

Commercial Printing and Other Revenues

The Company provides commercial printing servicesto third parties as a means to generate incremental revenue and utilize excess printing
capacity. These customers consist primarily of other publishersthat do not have their own printing presses and do not compete with other
GateHouse publications. The Company also prints other commercial materials, including flyers, business cards and invitations. Revenueis
generally recognized upon delivery.

The Other Revenues category includes UpCurve, Inc. (“UpCurve”), formerly referred to as* Propel Business Services,” the Company's SMB
solutions provider. UpCurve provides digital marketing and business services for small to medium sized businesses. Other Revenues also include
GateHouse Live, the Company’s events business. A significant judgment management must make with respect to UpCurve revenue recognition is
determining whether the Company isthe principal or agent for certain licensing transactions. Under ASC Topic 606, the principal in the relationship
isthe entity that controls the specified goods or services. An entity may have control if (i) it is primarily responsible for fulfilling the promise to
provide the good or service; (ii) it hasinventory risk before or after the good or service has been transferred to the customer; or (iii) it hasthe
discretion in establishing the price for the good or service. The Company has determined that UpCurve isthe principal in the relationships for those
transactions in which the goods or services are customized for the customer and reports the related revenues on a gross basis. The Company has
determined that UpCurve isthe agent in the relationships for those transactions in which the Company resells the goods or serviceswith no
customization and reports these revenues on a net basis.

Asaresult of the change from gross to net reporting for certain licensing transactions, the Company’s commercial printing and other
revenues, and operating expenses were both approximately $1,514 and $4,401 lower in the three and nine months ended September 30, 2018,
respectively, than the amounts that would have been reported under previously applicable accounting standards.

Arrangements with Multiple Performance Obligations

The Company’s contracts with customers may include multiple performance obligations such as bundled print and digital subscriptions. For
such arrangements, the Company allocates revenue to each performance obligation based on its rel ative standalone selling price. The Company
generally determines standal one selling prices based on the prices charged to customers or using expected cost plus margin.
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Contract Balances

The Company records deferred revenues when cash payments are received in advance of the Company’s performance. The most significant
unsatisfied performance obligation isthe delivery of publications to subscription customers. The Company expects to recognize the revenue related
to unsatisfied performance obligations over the next three to twelve months in accordance with the terms of the subscriptions. The increase in the
deferred revenue bal ance for the nine months ended September 30, 2018 is primarily driven by acquisitions. For the nine month period ended
September 30, 2018, the Company recognized approximately $79,000 of revenues that were included in the deferred revenue balance as
of December 31, 2017.

The Company's payment terms vary by the type and location of the customer and the products or services offered. The period between
invoicing and when payment is dueis not significant. For certain products or services and customer types, the Company requires payment before
the products or services are delivered to the customer.

Accounts Receivable

Accounts receivable are stated at amounts due from customers, net of an allowance for doubtful accounts. The Company’s allowance for
doubtful accountsis based upon several factorsincluding the length of time the receivables are past due, historical payment trends and current
economic factors. The Company recorded bad debt expense of $1,046, $1,242, $5,146 and $3,726 during the three and nine months ended
September 30, 2018 and September 24, 2017, respectively. Impairment losses are recorded within the selling, general and administrative expensesin
the Company’s Unaudited Condensed Consolidated Statements of Operations and Comprehensive Loss.

Practical Expedients and Exemptions

The Company expenses sales commissions or other costs to obtain contracts when incurred because the amortization period is generally one
year or less. These costs are recorded within selling, general and administrative expenses.

The Company does not disclose unsatisfied performance obligations for (i) contracts with an original expected length of one year or less and
(i) contracts for which the Company recognizes revenue at the amount to which the Company has the right to invoice for services performed.

(11) Pension and Postr etirement Benefits

Asaresult of the Enterprise News Media LLC (in 2005), Copley Press, Inc. (in 2007), and Times Publishing Company (in 2016) acquisitions,
the Company maintains two pension and several postretirement medical and life insurance plans which cover certain employees. The Company
uses the accrued benefit actuarial method and best estimate assumptions to determine pension costs, liabilities and other pension information for
defined benefit plans. Amounts related to the postretirement benefit plans are immaterial.

The George W. Prescott Company pension plan, assumed in the Enterprise News Media, LL C acquisition, was amended to freeze all future
benefit accruals by December 31, 2008, except for a select group of union employees whose benefits were frozen during 2009. The Times Publishing
Company pension plan was frozen prior to the acquisition.

The following provides information on the pension plans for the three and nine months ended September 30, 2018 and September 24, 2017:

Three months ended Nine months ended
September 30, September 24, September 30, September 24,
2018 2017 2018 2017

Components of net periodic benefit costs:
Service cost $ 150 $ 157 $ 450 $ 470
Interest cost 700 780 2,099 2,341
Expected return on plan assets (1,062) (1,045) (3,186) (3,134)
Amortization of unrecognized |oss 67 43 202 131

Net periodic credit cost $ (145) $ 65 $ (435 $ (192

The service cost component of net periodic benefit cost isincluded within Operating Costs and the other components are included within
Other Income in the Company’s Condensed Consolidated Statements of Operations and Comprehensive (Loss) Income. During the three and nine
months ended September 30, 2018, the Company paid $902 and $1,349 into the pension
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plans, respectively. The Company is expected to pay an additional $103 in employer contributions to the pension plans during the remainder of
2018.

(12) Fair Value Measurement

The Company measures and records in the accompanying condensed consolidated financial statements certain assets and liabilities at fair
value on arecurring basis. ASC Topic 820 “Fair Value Measurements and Disclosures’ establishes afair value hierarchy for those instruments
measured at fair value that distinguishes between assumptions based on market data (observable inputs) and the Company’s own assumptions
(unobservable inputs).

Theseinputs are prioritized as follows:

+ Level 1: Observable inputs such as quoted pricesin active markets for identical assets or liabilities;

* Level 2: Inputs other than quoted pricesincluded within Level 1 that are observable, either directly or indirectly, such as quoted prices for
similar assets or liabilities or market corroborated inputs; and

* Level 3: Unobservableinputs for which thereislittle or no market data and which require the Company to devel op their own assumptions
about how market participants price the asset or liability.

The valuation techniques that may be used to measure fair value are as follows:

*  Market approach — Uses prices and other relevant information generated by market transactions involving identical or comparable assets
or liabilities;

* Income approach — Uses val uation techniques to convert future amounts to a single present amount based on current market expectation
about those future amounts;

»  Cost approach — Based on the amount that currently would be required to replace the service capacity of an asset (replacement cost).

The following table providesinformation for the Company’s major categories of financial assets and liabilities measured or disclosed at fair
value on arecurring basis:

Fair Value M easurements at Reporting Date Using

Quoted Pricesin Significant Other Significant
Active Markets for Observable Unobservable Total
Identical Assets Inputs Inputs Fair Value
(Level 1) (Level 2) (Level 3) M easur ements
As of September 30, 2018
Assets
Cash and cash equivalents $ 56,691 $ — — 56,691
Restricted cash 3,117 — — 3,117
Total $ 59,808 $ — 3 — 3 59,808
Asof December 31, 2017
Assets
Cash and cash equivalents $ 43056 $ — 3 — 3 43,056
Restricted cash 3,106 — — 3,106
Tota $ 46,162 $ — ¢ — ¢ 46,162

Certain assets are measured at fair value on anonrecurring basis; that is, the instruments are not measured at fair value on an ongoing basis
but are subject to fair value adjustments only in certain circumstances (for example, when thereis evidence of impairment).

For the 2018 acquisitions and 2017 acquisitions the Company recorded the assets and liabilities under the acquisition method of accounting.
Accordingly, the assets acquired and liabilities assumed were recorded at their fair value. Property, plant and equipment was valued using Level 2
inputs, and intangibl e assets were valued using Level 3inputs. Refer to Note 2 for discussion of the val uation techniques, significant inputs,
assumptions utilized, and the fair val ue recognized.
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During the quarter ended June 25, 2017, certain goodwill and mastheads were written down to their implied fair value using Level 3inputs.
The valuation techniques and significant inputs and assumptions utilized to measure fair value are discussed in Note 5.

Refer to Note 6 for the discussion on the fair value of the Company’stotal long-term debt.

(13) Commitmentsand Contingencies

The Company is and may become involved from timeto timein legal proceedingsin the ordinary course of its business, including but not
limited to with respect to such matters aslibel, invasion of privacy, intellectual property infringement, wrongful termination actions and complaints
aleging employment discrimination, and regulatory investigations and inquiries. In addition, the Company isinvolved from timeto timein
governmental and administrative proceedings concerning employment, labor, environmental and other claims. Insurance coverage mitigates
potential lossfor certain of these matters. Historically, such claims and proceedings have not had a material adverse effect on the Company’s
condensed consolidated results of operations or financial position. Although the Company is unable to predict with certainty the eventual outcome
of any litigation, regulatory investigation or inquiry, in the opinion of management, the Company does not expect its current and any threatened
legal proceedingsto have a material adverse effect on the Company’s business, financial position or consolidated results of operations. Given the
inherent unpredictability of these types of proceedings, however, it is possible that future adverse outcomes could have a material effect on the
Company’sfinancial results.

Restricted cash of $3,117 and $3,106 at September 30, 2018 and December 31, 2017, respectively, was held as cash collateral for certain
business operations.

(14) Subsequent Events
Acquisition

On October 1, 2018, the Company completed the acquisition of substantially all the assets of a certain publication for $12,500, plus working
capital. The Company funded the acquisition with cash on hand.

Dividends

On October 31, 2018, the Company announced athird quarter 2018 cash dividend of $0.38 per share of Common Stock, par value $0.01 per
share, of New Media. The dividend will be paid on November 20, 2018, to shareholders of record as of the close of business on November 12, 2018.

Item 2. Management’s Discussion and Analysis of Financial Condition and Results of Operations

Management’s discussion and analysis of financial condition and results of operationsisintended to help the reader understand the results
of operations and financial condition of New Media Investment Group Inc. and its subsidiaries (“New Media’, “ Company”, “we”, “us” or “our”).
The following should be read in conjunction with the unaudited consolidated financial statements and notes thereto included herein, and with Part
Il, Item 1A, “ Risk Factors.”

Overview

New Media supports small to mid-size communities by providing locally-focused print and digital content to its consumers and premier
marketing and technol ogy solutions for our small and medium businesses partners. We have a particular focus on owning and acquiring strong
local media assetsin small to mid-size markets. With our collection of assets, we focus on two large business categories: consumers and small to
medium-si zed businesses (“SMBS”).

Our portfolio of media assets today spans across 558 markets and 37 states. Our productsinclude 674 community print publications, 558
websites and two yellow page directories. As of September 30, 2018, we reach over 23 million people per week and serve over 221,000 business
customers.

We are focused on growing our consumer revenues primarily through our penetration into the local consumer market that values
comprehensive local news and receivesits news primarily from our products. We believe our rich local content, our strong media brands, and
multiple platforms for delivering content will impact our reach to local consumersleading to growth in subscription income. We a so believe our
focus on smaller markets will allow usto be aleading provider of valuable, unique
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local news to consumers in those markets. We believe that one result of our local consumer penetration in these smaller markets will be transaction
revenues as we link consumers with local businesses. For our SMB business category, we focus on leveraging our strong local media brands, our
in-market sales force and our high consumer penetration rates with avariety of products and services that we believe will help SMBs expand their
marketing, advertising and other digital lead generation platforms. We also believe our strong position in our local marketswill allow usto develop
other products that will be of value to our SMBs in helping them run and grow their businesses.

Our business strategy is to be the preeminent provider of local news, information, advertising, and digital and business servicesin the
markets we operate in. We aim to grow our business organically through both our consumer and SMB strategies. We also plan to continue to
pursue strategic acquisitions of high-quality local media and digital marketing assets at attractive valuation levels. Finally, we intend to distribute a
portion of our free cash flow generated from operations or other sources as adividend to stockholders through a quarterly dividend, subject to
satisfactory financial performance, approval by our board of directors (the “Board of Directors’ or "Board") and dividend restrictionsin the New
Media Credit Agreement (as defined below). The Board of Directors' determinations regarding dividends will depend on avariety of factors,
including the Company’s U.S. generally accepted accounting principles (“ GAAP’) net income, free cash flow generated from operations or other
sources, liquidity position and potential alternative uses of cash, such as acquisitions, aswell as economic conditions and expected future financial
results.

We believe that our focus on owning and operating leading local content oriented media propertiesin small to mid-size markets putsusin a
position to better execute on our strategy. We believe that being the |eading provider of local news and information in the marketsin which we
operate and distributing that content across multiple print and digital platforms give us an opportunity to grow our audiences and reach. Further,
we believe our strong local media brands and our market presence give us the opportunity to expand our advertising and lead generation products
with local business customers.

For our SMB category, we focus on leveraging our strong local media brands, our in-market sales force and our high consumer penetration
rates with avariety of technology oriented products and services that solve acute pain points for SMBs. Central to this business strategy is our
wholly-owned subsidiary UpCurve, Inc. ("UpCurve"). UpCurve provides two broad categories of services: ThriveHive, previously known as Propel
Marketing, which provides marketing services for every SMB regardless of size, and UpCurve Cloud which offers cloud-based products with expert
migration, integration, and support. ThriveHive is designed to offer acomplete set of turn-key digital marketing and business services to SMBs that
provide transparent results to the business owners. In 2016, we acquired aturn-key proprietary software application that enables SMB ownersto
run their own digital and contact marketing campai gns and we have made a number of strategic acquisitions since.

We launched the UpCurve productsin 2012 and have seen rapid growth since then. We believe UpCurve, combined with our strong local
brands and in-market sales force, is positioned to continue to be akey component to our overall organic growth strategy. The opportunity UpCurve
aimsto seize upon isasfollows:

There were approximately 30.2 million SMBsin the U.S. in 2015 according to the U.S. Small Business Administration. Of these, approximately
29.0 million had 20 employees or fewer.

Many of the owners and managers of these SMBs do not have the resources or expertise to navigate the fast evolving digital marketing and
cloud based service sectors, but are increasingly aware of the need to embrace the digital disruption to their business model.

We believe our local media properties and local salesinfrastructure are uniquely positioned to sell these digital marketing and business
servicesto local business owners and give us distinct advantages, including:

» our strong and trusted local brands, with 85% of our daily newspapers having published local content for more than 100 years,

+ our ability to market through our print and online properties, driving branding and traffic; and

* our morethan 1,290 local, direct, in-market sal es professional s with long standing rel ationships with small businesses in the communities
we serve.

Our core productsinclude:

* 145 daily newspapers with total paid circulation of approximately 1.5 million;
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+ 325 weekly newspapers (published up to three times per week) with total paid circulation of approximately 278,000 and total free circulation
of approximately 2.2 million;

+ 134*“shoppers’ (generally advertising-only publications) with total circulation of approximately 3.2 million;

»  558localy-focused websites, which extend our businesses onto the internet and mobile devices with approximately 319 million page views
per month;

* twoyellow page directories, with a distribution of approximately 290,000, that cover a population of approximately 419,000 peopl€;
+  70business publications; and

*  UpCurve Cloud and ThriveHive digital marketing.

In addition to our core products, we also opportunistically produce niche publications that address specific local market interests such as
recreation, sports, healthcare and real estate.

GateHouse Live, our events business, was started in late 2015 to leverage our local brandsto create eventsin the markets we serve. In 2017,
GateHouse Live produced over 250 annual events with a collective attendance over 300,000. Among our core event offerings are avariety of
themed expos focused on target audiences, including men, women, seniors and young families. Other signature event series produced across many
of our marketsinclude one of the nation's largest high school sports recognition events and the official community's choice awards for dozens of
markets across the country. GateHouse Live also offers white label event servicesfor retailers and other media companies. In the third quarter of
2018, we acquired an 80% interest in Rugged Events Holding, LL C, an events production business.

Our advertising revenue tends to follow a seasonal pattern, with higher advertising revenue in months containing significant events or
holidays. Accordingly, our first quarter and our third quarter historically are our weakest revenue quarters of the year. Correspondingly, our second
and fourth fiscal quarters historically are our strongest quarters. We expect that this seasonality will continue to affect our advertising revenuein
future periods.

We have experienced ongoing declines in same store print advertising revenue streams and increased volatility of operating performance,
despite our geographic diversity, well-balanced portfolio of products, broad customer base and reliance on smaller markets. We may experience
additional declines and volatility in the future. These declinesin print advertising revenue have come with the shift from traditional mediato the
internet for consumers and businesses. We believe our local advertising tends to be less sensitive to economic cycles than national advertising
because local businesses generally have fewer advertising channels through which to reach their target audience. We are making investmentsin
digital platforms, such as UpCurve, aswell as online and mobile applications, to support our print publicationsin order to capture this shift as
witnessed by our digital advertising and business services revenue growth, which more than doubled between 2013 and 2017, and continues to
grow.

Our operating costs consist primarily of labor, newsprint and delivery costs. Our selling, general and administrative expenses consist
primarily of labor costs.

Compensation represents just under 50% of our expenses. Over the last few years, we have worked to drive efficiencies and centralization of
work throughout our Company. Additionally, we have taken steps to cluster our operations thereby increasing the usage of facilities and
eguipment while increasing the productivity of our labor force. We expect to continue to employ these steps as part of our business strategy.

Through July 1, 2018, our reporting units (Eastern US Publishing, Central US Publishing, Western US Publishing, Recent Acquisitions and
BridgeTower) were aggregated into one reportabl e business segment. On July 2, 2018, the reporting units were changed to Newspapers and
BridgeTower. The reporting units will continue to be aggregated into one reportabl e business segment.

Acquisitions

During the nine months ended September 30, 2018, we completed 14 acquisitions. We acquired substantially all the assets, properties, and
business of certain publications/businesses, which included seven daily newspapers, 16 weekly newspapers, one shopper, aprint facility, an
events production business, cloud services and digital platforms, and domains, for an aggregate purchase price of $159.0 million, including

estimated working capital.
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During 2017, we acquired substantially all the assets, properties, and business of certain publications/businesses, which included four
business publications, 22 daily newspapers, 34 weekly publications, 24 shoppers, two customer relationship management solutions providers, a
social media app and an events production business for an aggregate purchase price of $165.1 million, including working capital.

Management Agreement

On November 26, 2013, New Media entered into the management agreement (as amended and restated, the “Management Agreement”) with
FIGLLC (the“Manager”), an affiliate of Fortress Investment Group LLC ("Fortress"), pursuant to which the Manager manages the operations of
New Media. We pay the Manager an annual management fee equal to 1.5% of New Media' s Total Equity (as defined in the Management
Agreement) and the Manager is eligible to receive incentive compensation.

On December 27, 2017, SoftBank Group Corp. (“ SoftBank”) announced that it completed its previously announced acquisition of Fortress (the
“SoftBank Merger”).

Long-Lived Asset Impairment

During the nine months ended September 30, 2018, the Company ceased operations of seven print publications and six printing operations as
part of the ongoing cost reduction programs. As aresult, the Company recognized an impairment charge related to retired equipment of $0.5 million
and intangibles of $0.6 million and accelerated depreciation of $3.6 million during the nine months ended September 30, 2018.

During the nine months ended September 24, 2017, we ceased printing operations at 12 facilities as part of the ongoing cost reduction
programs. Asaresult, we recognized an impairment charge related to retired equipment of $6.5 million and accel erated depreciation of $2.4 million
during the nine months ended September 24, 2017.

Dispositions

On May 11, 2018, we completed the sale of certain publications and related assetsin Alaskafor approximately $2.4 million, including working
capital. Asaresult, anominal pre-tax gain, net of selling expenses, isincluded in net gain on sale or disposal of assets on the Unaudited Condensed
Consolidated Statement of Operations and Comprehensive (Loss) Income during the nine months ended September 30, 2018.

On February 27, 2018, we sold a parcel of land and building located in Framingham, Massachusetts, for $9.3 million, and recognized a pre-tax
gain of approximately $3.3 million, net of selling expenses, which isincluded in net gain on sale or disposal of assets on the Unaudited Condensed
Consolidated Statement of Operations and Comprehensive (Loss) Income during the nine months ended September 30, 2018.

On June 2, 2017, we compl eted the sale of the Mail Tribune, located in Medford, Oregon, for approximately $14.7 million, including working
capital. Asaresult, apre-tax gain of approximately $5.4 million, net of selling expenses, isincluded in net gain on sale or disposal of assets on the
Unaudited Condensed Consolidated Statement of Operations and Comprehensive (L oss) Income during the nine months ended September 24, 2017
since the disposition did not qualify for treatment as a discontinued operation.

Industry

The newspaper industry and the Company have experienced declining same store revenue and profitability over the past several years. Asa
result, we have implemented, and continue to implement, plans to reduce costs and preserve cash flow. We have also invested in potential growth
opportunities, and strategies, both in our newspaper operation and in the digital and business services space. We believe the cost reductions and
the new digital and business servicesinitiatives will provide the appropriate capital structure and financial resources necessary to invest in the
business and ensure our future success and provide sufficient cash flow to enable us to meet our commitments for the next year.

General economic conditions, including declinesin consumer confidence, high unemployment levelsin certain local markets, declinesin real
estate valuesin certain local markets, and other trends, have also impacted the markets in which we operate. Additionally, media companies
continue to be impacted by the migration of consumers and businesses to an internet and mobile-based digital medium. These conditions may
continue to negatively impact print advertising and other revenue
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sources as well asincrease operating costs in the future. We expect that we will have adequate capital resources and liquidity to meet our working
capital needs, borrowing obligations and all required capital expendituresfor at least the next twelve months.

We periodically perform testing for impairment of goodwill and newspaper mastheadsin which the fair value of our reporting units for
goodwill impairment testing and newspaper mastheads are estimated using the expected present value of future cash flows and recent industry
transaction multiples, using estimates, judgments and assumptions that we believe are appropriate in the circumstances. Should general economic,
market or business conditions decline, and have a negative impact on estimates of future cash flow and market transaction multiples, we may be
required to record additional impairment chargesin the future.

Critical Accounting Policy Disclosure

The preparation of financial statementsin conformity with U.S. generally accepted accounting principles (“GAAP") requires management to
make decisions based on estimates, assumptions and factors it considers relevant to the circumstances. Such decisions include the selection of
applicable principles and the use of judgment in their application, the results of which could differ from those anticipated.

A summary of our significant accounting policies are described in Note 1, of our consolidated financial statements, "Description of Business,
Basis of Presentation, and Summary of Significant Accounting Policies", for the year ended December 31, 2017, included in our Annual Report on
Form 10-K.

During the three months ended April 1, 2018, we changed several accounting policiesin order to adopt recent accounting standards,
including the Financial Accounting Standards Board Accounting Standards Update No. 2014-09, “ Revenue from Contracts with Customers’. There
have been no other material changesin critical accounting policiesin the current year from those described in our Annual Report on Form 10-K for
the year ended December 31, 2017.
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Results of Operations

The following table summarizes our results of operations for the three and nine months ended September 30, 2018 and September 24, 2017:

NEW MEDIA INVESTMENT GROUP INC. AND SUBSIDIARIES
Unaudited Condensed Consolidated Statements of Operations
(I'n thousands)

Three months ended Nine months ended
September 30, September 24, September 30, September 24,
2018 2017 2018 2017
Revenues:
Advertising $ 176,461 $ 159,481 $ 527,329 $ 482,427
Circulation 145,934 112,792 420,461 334,160
Commercia printing and other 58,024 44,903 162,196 130,986
Total revenues 380,419 317,176 1,109,986 947,573
Operating costs and expenses:
Operating costs 220,771 177,724 634,935 532,535
Selling, general, and administrative 121,871 106,967 367,526 319,831
Depreciation and amortization 25,094 18,257 64,276 54,621
Integration and reorgani zation costs 9,064 2,210 13,243 6,817
Impairment of long-lived assets 1,121 — 1,121 6,485
Goodwill and mastheads impairment — — — 27,448
Net (gain) loss on sale or disposal of assets (72) 686 (4,051) (1,860)
Operating income 2,570 11,332 32,936 1,696
Interest expense 9,115 7,848 26,466 22,283
Loss on early extinguishment of debt — 4,767 — 4,767
Other income (433) (246) (1,290 (568)
(Loss) income before income taxes (6,112) (1,037) 7,760 (24,786)
Income tax (benefit) expense (239) 934 2,591 2,557
Net (loss) income $ (5873 $ (1971) $ 5169 $ (27,343)

Three Months Ended September 30, 2018 Compared To Three Months Ended September 24, 2017

Revenue. Total revenue for the three months ended September 30, 2018 increased by $63.2 million, or 19.9%, to $380.4 million from
$317.2 million for the three months ended September 24, 2017. The increase in total revenue was comprised of a$17.0 million, or 10.6%, increasein
advertising revenue, a$33.1 million, or 29.4%, increase in circulation revenue, and a$13.1 million, or 29.2%, increase in commercial printing and other
revenue.

Revenuesincreased primarily due to acquisitions. Advertising revenue was partially offset by declines driven by reductionsin the local retail,
classified, and preprint categories due to secular pressures and a continuing uncertain economic environment. These secular trends and economic
conditions have also led to adeclinein our print circulation volumes that have largely been offset by price increasesin select locations. The
majority of the remaining increasein commercial printing and other revenueis due to digital marketing services, events revenue, and commercial
print and distribution.

Operating Costs. Operating costs for the three months ended September 30, 2018 increased by $43.1 million, or 24.2%, to $220.8 million from
$177.7 million for the three months ended September 24, 2017. The increase includes operating costs from acquisitions of $45.9 million, a$1.7 million
increase in newsprint and ink due primarily to price increases offset by lower production volumes, and a$1.7 million increase in news and editorial
expenses. These increases were partially offset by declinesin operating costs related to the remaining operation, which was primarily dueto a
decrease in outside services, hauling and delivery, compensation, and internet expenses of $2.9 million, $2.6 million, $0.7 million and $0.7 million,
respectively. There were no other increases or decreases greater than $0.5 million.
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Selling, General and Administrative. Selling, general and administrative expenses for the three months ended September 30, 2018 increased
by $14.9 million, or 13.9%, to $121.9 million from $107.0 million for the three months ended September 24, 2017. The increase includes selling, general
and administrative expenses from acquisitions of $21.6 million, which was partially offset by a $4.3 million decrease in compensation. There were no
other increases or decreases greater than $0.5 million.

I ntegration and Reorganization Costs. During the three month periods ended September 30, 2018 and September 24, 2017, we recorded
integration and reorganization costs of $9.1 million and $2.2 million, respectively, primarily resulting from severance costs related to acquisition-
related synergies and the continued consolidation of our operations resulting from ongoing implementation of our plansto reduce costs and
preserve cash flow, including aVoluntary Severance Offer program implemented in the third quarter of 2018.

I mpairment of Long-lived Assets. During the three months ended September 30, 2018, we recorded a $1.1 million impairment of long-lived
assets due to the cessation of operations at seven print publications and one printing facility during the three months ended September 30, 2018.
No such charge was recorded during the three months ended September 24, 2017.

Loss on early extinguishment of debt. During the three months ended September 24, 2017, we recorded aloss of $4.8 million due to the early
extinguishment of long-term debt. There were no such charges during the three months ended September 30, 2018.

Income Tax (Benefit) Expense. During the three months ended September 30, 2018 and September 24, 2017, we recorded an income tax
benefit of $0.2 million and an income tax expense of $0.9 million, respectively. The income tax benefit is primarily attributabl e to the benefit of the
pre-tax lossin the three months ended September 30, 2018 using the annualized effective tax rate for 2018 of 33%, offset partialy by the effect of
applying that rate to the pre-tax income of the first half of the year. The 2017 provision was determined based on year-to-date results because
utilizing the effective tax rate for the three months ended September 24, 2017 was determined to not be an effective method to determine the tax
expense for that period.

Net (Loss) Income. Net loss for the three months ended September 30, 2018 and September 24, 2017 was $5.9 million and $2.0 million,
respectively. The difference isrelated to the factors noted above.

Nine months Ended September 30, 2018 Compared To Nine Months Ended September 24, 2017

Revenue. Total revenue for the nine months ended September 30, 2018 increased by $162.4 million, or 17.1%, to $1,110.0 million from
$947.6 million for the nine months ended September 24, 2017. The increasein total revenue was comprised of a$44.9 million, or 9.3%, increasein
advertising revenue, a $86.3 million, or 25.8%, increase in circulation revenue, and a $31.2 million, or 23.8%, increase in commercial printing and other
revenue.

Revenuesincreased primarily due to acquisitions. Advertising revenue was partially offset by declines driven by reductionsin the local retail,
classified, and preprint categories due to secular pressures and a continuing uncertain economic environment. These secular trends and economic
conditions have also led to adeclinein our print circulation volumes that have largely been offset by price increasesin select locations. The
majority of the remaining increasein commercial printing and other revenueis due to digital marketing services, events revenue, and commercial
print and distribution.

Operating Costs. Operating costs for the nine months ended September 30, 2018 increased by $102.4 million, or 19.2%, to $634.9 million from
$532.5 million for the nine months ended September 24, 2017. The increase includes operating costs from acquisitions of $117.7 million, a$1.7 million
increase in newsprint and ink due primarily to price increases offset by lower production volumes, a$1.3 million increase in news and editorial
expenses, a$1.1 million increase in outside publication expense, and a$0.6 million increase in advertising and promotion. These increases were
partially offset by declinesin operating expenses related to the remaining operations, which was primarily due to a decrease in compensation,
hauling and delivery, outside services, internet expense, and postage expense of $8.5 million, $7.4 million, $3.6 million, $1.5 million and $0.6 million,
respectively. There were no other increases or decreases greater than $0.5 million.

Selling, General and Administrative. Selling, general and administrative expenses for the nine months ended September 30, 2018 increased
by $47.7 million, or 14.9%, to $367.5 million from $319.8 million for the nine months ended September 24, 2017. The increase includes selling, general
and administrative expenses from acquisitions of $64.2 million, a$3.7 million increase in outside services, $0.9 million increasein travel and
entertainment, and a$0.5 million increase in bad debt expense. These increases were partially offset by declinesin selling, general and
administrative expenses related to the remaining operations, which was primarily due to a decrease in compensation, professional and consulting
fees, building rental
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and maintenance, bank charges, property tax and postage expenses of $14.3 million, $1.5 million, $0.8 million and $0.8 million, $0.6 million and $0.5
million, respectively. There were no other increases or decreases greater than $0.5 million.

I ntegration and Reorganization Costs. During the nine month periods ended September 30, 2018 and September 24, 2017, we recorded
integration and reorganization costs of $13.2 million and $6.8 million, respectively, primarily resulting from severance costs related to acquisition-
related synergies and the continued consolidation of our operations resulting from ongoing implementation of our plans to reduce costs and
preserve cash flow, including aVoluntary Severance Offer program implemented in the third quarter of 2018.

I mpairment of Long-lived Assets. During the nine months ended September 30, 2018, we recorded a $1.1 million impairment of long-lived
assets due to the cessation of operations at seven print publications and one printing facility during the nine months ended September 30, 2018.
During the nine months ended September 24, 2017, we recorded a $6.5 million impairment of long-lived assets due to 12 printing facilities ceasing
operations during the nine months ended September 24, 2017.

Goodwill and Mastheads | mpairment. During the nine months ended September 24, 2017, we recorded a $27.4 million goodwill and
mastheads impairment due to softening business conditions and the related impact on the fair value of our reporting units. No such charge was
recorded during the nine months ended September 30, 2018.

Net (Loss) I ncome. Net income for the nine months ended September 30, 2018 was $5.2 million and net loss for the nine months ended
September 24, 2017 was $27.3 million. The differenceisrelated to the factors noted above.

Liquidity and Capital Resour ces

Our primary cash requirements are for working capital, debt obligations, capital expenditures and acquisitions. We have no material
outstanding commitments for capital expenditures. We expect our 2018 capital expenditures to total between $12 million and $14 million. The 2018
capital expenditures will be primarily comprised of projectsrelated to the consolidation of facilities and upgrades to improve operations. For more
information on our long term debt and debt service obligations, see Note 6 to the unaudited condensed consolidated financial statements,
“Indebtedness”. Our principal sources of funds have historically been, and are expected to continue to be, cash provided by operating activities.

We expect to fund our operations through cash provided by our subsidiaries’ operating activities, the incurrence of debt or the issuance of
additional equity securities. We expect that we will have adequate capital resources and liquidity to meet our working capital needs, borrowing
obligations and all required capital expendituresfor at |east the next twelve months.

Our leverage may adversely affect our business and financial performance and restricts our operating flexibility. The level of our indebtedness
and our on-going cash flow requirements may expose usto arisk that a substantial decrease in operating cash flows due to, among other things,
continued or additional adverse economic developments or adverse developmentsin our business, could make it difficult for usto meet the
financial and operating covenants contained in our credit facilities. In addition, our leverage may limit cash flow available for general corporate
purposes such as capital expenditures and our flexibility to react to competitive, technological and other changesin our industry and economic
conditions generally.

Dividends

On October 31, 2018, we announced a third quarter 2018 cash dividend of $0.38 per share of Common Stock, par value $0.01 per share, of New
Media. The dividend will be paid on November 20, 2018, to shareholders of record as of the close of business on November 12, 2018.

On August 2, 2018, we announced a second quarter 2018 cash dividend of $0.37 per share of Common Stock, par value $0.01 per share, of
New Media. The dividend was paid on August 21, 2018, to shareholders of record as of the close of business on August 13, 2018.

On May 3, 2018, we announced afirst quarter 2018 cash dividend of $0.37 per share of Common Stock, par value $0.01 per share, of New
Media. The dividend was paid on May 16, 2018, to shareholders of record as of the close of business on May 14, 2018.

On February 28, 2018, we announced a fourth quarter 2017 cash dividend of $0.37 per share of Common Stock, par value $0.01 per share, of
New Media. The dividend was paid on March 22, 2018, to shareholders of record as of the close of business on March 14, 2018.
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On October 26, 2017, we announced a third quarter 2017 cash dividend of $0.37 per share of Common Stock, par value $0.01 per share, of New

Media. The dividend was paid on November 16, 2017, to shareholders of record as of the close of business on November 8, 2017.

On July 27, 2017, we announced a second quarter 2017 cash dividend of $0.35 per share of Common Stock, par value $0.01 per share, of New

Media. The dividend was paid on August 17, 2017, to shareholders of record as of the close of business on August 9, 2017.
On April 27,2017, we announced afirst quarter 2017 cash dividend of $0.35 per share of Common Stock, par value $0.01 per share, of New
Media. The dividend was paid on May 18, 2017, to shareholders of record as of the close of business on May 10, 2017.

On February 21, 2017, we announced afourth quarter 2016 cash dividend of $0.35 per share of Common Stock, par value $0.01 per share, of
New Media. The dividend was paid on March 16, 2017, to sharehol ders of record as of the close of business on March 8, 2017.

New Media Credit Agreement

On June 4, 2014, New MediaHoldings |1 LLC (the“New MediaBorrower”), awholly owned subsidiary of New Media, entered into a credit
agreement (the “New Media Credit Agreement”) among the New Media Borrower, New MediaHoldings| LLC (“Holdings1”), the lenders party

thereto, RBS Citizens, N.A. and Credit Suisse Securities (USA) LLC asjoint lead arrangers and joint bookrunners, Credit Suisse AG, Cayman Islands

Branch as syndication agent and Citizens Bank of Pennsylvania as administration agent which provided for (i) a$200 million senior secured term
facility (the“ Term Loan Facility” and any loan thereunder, including as part of the Incremental Facility, “Term Loans”), (ii) a$25 million senior

secured revolving credit facility, with a$5 million sub-facility for letters of credit and a$5 million sub-facility for swing loans, (the “ Revolving Credit
Facility” and together with the Term Loan Facility, the “ Senior Secured Credit Facilities’) and (iii) the ability for the New Media Borrower to request
one or more new commitments for term loans or revolving loans from time to time up to an aggregate total of $75 million (the “Incremental Facility”)

subject to certain conditions. On June 4, 2014, the New Media Borrower borrowed $200 million under the Term Loan Facility (the “Initid Term

Loans’). As of September 30, 2018, $0 was drawn under the Revolving Credit Facility. The Term Loans mature on July 14, 2022 and the maturity date

for the Revolving Credit Facility is July 14, 2021. The New Media Credit Agreement was amended:

+ on September 3, 2014, to provide for additional term loans under the Incremental Facility in an aggregate principal amount of $25
million (the “ 2014 Incremental Term Loan”);

* onNovember 20, 2014, to increase the amount of the Incremental Facility that may be requested after the date of the amendment
from $75 million to $225 million;

« onJanuary 9, 2015, to provide for $102 million in additional term loans (the “ 2015 Incremental Term Loan™) and $50 million in
additional revolving commitments (the “ 2015 Incremental Revolver”) under the Incremental Facility and to make certain amendments to the
Revolving Credit Facility in connection with the purchase of the assets of Halifax Medig;

¢ onFebruary 13, 2015, to provide for the replacement of the existing term loans under the Term Loan Facility (including the 2014
Incremental Term Loan and the 2015 Incremental Term Loan) with anew class of replacement term loans;

+ onMarch 6, 2015, to provide for $15 million in additional revolving commitments under the Incremental Facility;
+ onMay 29, 2015, to provide for $25 million in additional term loans under the Incremental Facility;

« onJuly 14, 2017, to (i) extend the maturity date of the outstanding term loans under the Term Loan Facility to July 14, 2022, (ii)
extend the maturity date of the Revolving Credit Facility to July 14, 2021, (iii) provide for $20 million in additional term loans (the “2017
Incremental Term Loan”) under the Incremental Facility and (iv) increase the amount of the Incremental Facility that may be requested on or
after the date of the amendment (inclusive of the 2017 Incremental Term Loan) to $100 million; and

+ on February 16, 2018, to provide for $50 million in additional term loans under the Term Loan Facility.

In connection with the February 16, 2018 amendment, the Company incurred approximately $0.6 million of fees and expenses, of which $0.5

million were capitalized in deferred financing costs and will be amortized over the term of the Term Loan Facility. The related third party fees of $0.1

million were expensed during the quarter as this amendment was determined
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to be adebt modification for accounting purposes. In addition, the Company recognized $0.3 million of original issue discount, which will also be
amortized over the term of the Term Loan Facility.

In connection with the July 14, 2017 amendment, we incurred approximately $6.6 million of fees and expenses. There was one lender who had a
significant change in the terms of the Term Loan Facility; the difference between the present value of the cash flows after this amendment and the
present value of the cash flows before this amendment was more than 10%. This portion of the transaction was accounted for as an early
extinguishment of debt. Deferred fees and expenses of $1.0 million previously allocated to that lender were written off to loss on early
extinguishment of debt. Additionally, the current fees of $2.4 million attributed to this Iender were expensed to loss on early extinguishment of
debt. Thethird party expenses of $0.1 million apportioned to the lender were capitalized. Finally, $1.3 million fees and expenses allocated to lenders
that exited the facility were written off to loss on early extinguishment of debt. The remainder of this amendment was treated as a debt modification
for accounting purposes. The consent fees of $3.0 million for the lenders other than the one mentioned above were capitalized and will be amortized
over theterm of the Term Loan Facility. Thethird party fees of $0.6 million related to these lenders were expensed. Additionally, the fees and
expenses allocated to the Revolving Credit Facility of $0.4 million were capitalized as this component of the amendment was accounted for as a debt
modification.

The New Media Credit Agreement contains customary representations and warranties and affirmative covenants and negative covenants
applicableto Holdings |, the New Media Borrower and the New Media Borrower’s subsidiaries, including, among other things, restrictions on
indebtedness, liens, investments, fundamental changes, dispositions, and dividends and other distributions, and events of default. The New Media
Credit Agreement contains afinancial covenant that requires Holdings I, the New Media Borrower and the New Media Borrower’s subsidiaries to
maintain a maximum total leverage ratio of 3.25to 1.00.

As of September 30, 2018, we are in compliance with al of the covenants and obligations under the New Media Credit Agreement.

Refer to Note 6 to the unaudited condensed consolidated financial statements, “Indebtedness,” and to “Management’s Discussion and
Analysis of Financial Condition and Results of Operations - Liquidity and Capital Resources,” in our Annual Report on Form 10-K for the fiscal
year ended December 31, 2017, for further discussion of the New Media Credit Agreement.

Advantage Credit Agreements

In connection with the purchase of the assets of Halifax Media, which was completed on January 9, 2015, certain subsidiaries of the Company
(the * Advantage Borrowers”) agreed to assume all of the obligations of Halifax Mediaand its affiliatesin respect of each of (i) that certain
Consolidated Amended and Restated Credit Agreement dated January 6, 2012 among Halifax Media Acquisition LLC, Advantage Capital
Community Development Fund XX V111, L.L.C., and Florida Community Development Fund 11, L.L.C. (as amended, the “ Halifax Florida Credit
Agreement”) and (ii) that certain Credit Agreement dated June 18, 2013 between Halifax Alabama, LL C and Southeast Community Development
Fund V, L.L.C. (the“Halifax Alabama Credit Agreement” and, together with the Halifax Florida Credit Agreement, the “ Advantage Credit
Agreements”), respectively (the debt under the Halifax Florida Credit Agreement, the “ Advantage Florida Debt”; the debt under the Halifax
Alabama Credit Agreement, the “ Advantage Alabama Debt”). The $10 million outstanding balance under the Halifax Florida Credit Agreement was
fully repaid on December 31, 2016.

As of January 9, 2015, the Halifax Alabama Credit Agreement had a principal amount of $8 million and bore interest at the rate of LIBOR plus
6.25% per annum (with aminimum of 1% LIBOR) payable quarterly in arrears. On May 15, 2018, the Halifax Alabama Credit Agreement was amended
to reduce theinterest rate to 2% per annum. In addition, a 2% prepayment premium will be charged if the balance is paid before December 28, 2018
unless the Advantage Borrowers elect to escrow the remaining principal amount. Subsequent to December 28, 2018, the principal may be repaid
without a premium or penalty. The Advantage Alabama Debt matures on March 31, 2019. The Advantage Alabama Debt is secured by a perfected
second priority security interest in all the assets of the Advantage Borrowers and certain other subsidiaries of the Company, subject to the
limitation that the maximum amount of secured obligationsis $15 million. The Advantage Alabama Debt is unconditionally guaranteed by Holdings
| and certain subsidiaries of the New Media Borrowers and is required to be guaranteed by all future material wholly-owned domestic subsidiaries,
subject to certain exceptions. The Advantage Alabama Debt is subordinated to the Senior Secured Credit Facilities pursuant to an intercreditor
agreement.

The Halifax Alabama Credit Agreement contains covenants substantially consistent with those contained in the New Media Credit
Agreement in addition to those required for compliance with the New Markets Tax Credit program. The
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Advantage Borrowers are subject to customary mandatory prepayment events including from proceeds from asset sales and certain debt
obligations.

The Halifax Alabama Credit Agreement contains customary representations and warranties and customary affirmative and negative
covenants applicable to the Advantage Borrowers and certain of the Company subsidiaries, including, among other things, restrictions on
indebtedness, liens, investments, fundamental changes, dispositions, and dividends and other distributions. The Halifax Alabama Credit
Agreement contains afinancial covenant that requires Holdings I, the New Media Borrower and the New Media Borrower’s subsidiaries to maintain
amaximum total leverageratio of 3.75to 1.00. The Halifax Alabama Credit Agreement contains customary events of default.

As of September 30, 2018, we are in compliance with all of the covenants and obligations under the Halifax Alabama Credit Agreement.

Refer to “Management’s Discussion and Analysis of Financial Condition and Results of Operations - Liquidity and Capital Resources,” in
our Annual Report on Form 10-K for the fiscal year ended December 31, 2017, for further discussion of the Advantage Credit Agreements.

Cash Flows

The following table summarizes our historical cash flows.

Nine months ended Nine months ended

September 30, 2018 September 24, 2017
Cash provided by operating activities $ 71983 $ 80,768
Cash used in investing activities (150,020) (34,237)
Cash provided by (used in) financing activities 91,683 (58,236)

Cash Flows from Operating Activities. Net cash provided by operating activities for the nine months ended September 30, 2018 was $72.0
million, adecrease of $8.8 million when compared to $80.8 million of cash provided by operating activities for the nine months ended September 24,
2017. This $8.8 million decrease was the result of a decrease in adjustments for non-cash charges, including impairments, of $28.4 million and a
decrease in cash provided by working capital of $12.9 million, which was partially offset by an improvement in operating results of $32.5 million.

The $12.9 million decrease in cash provided by working capital for the nine months ended September 30, 2018 when compared to the nine
months ended September 24, 2017, is primarily attributable to an increase in inventory and decreases in accounts payable, accrued expenses, and
deferred revenue, partially offset by decreasesin prepaid expenses and other assets.

The $28.4 million decrease in adjustments to net income for non-cash charges, when compared to the nine months ended September 24, 2017,
primarily consisted of a $27.4 million decrease in goodwill and mastheads impairment, $5.4 million decrease in impairment of long-lived assets, a $2.3
million decrease in non-cash loss on early extinguishment of debt, a $2.2 million increasein net gain on sale or disposal of assets, partially offset by
a%$9.7 million increase in depreciation and amortization. There were no other increases or decreases greater than $0.5 million.

Cash Flowsfrom I nvesting Activities. Net cash used in investing activities for the nine months ended September 30, 2018 was $150.0 million.
During the nine months ended September 30, 2018, we used $155.2 million, net of cash acquired, for acquisitions and $8.0 million for capital
expenditures, which was partially offset by $13.2 million we received from the sale of publications, real estate and other assets.

Net cash used ininvesting activities for the nine months ended September 24, 2017 was $34.2 million. During the nine months ended
September 24, 2017, we used $41.7 million, net of cash acquired, for acquisitions and $7.2 million for capital expenditures, which was partially offset
by $14.7 million we received from the sale of publications, real estate and other assets.

Cash Flows from Financing Activities. Net cash provided by financing activities for the nine months ended September 30, 2018 was $91.7
million and was primarily comprised of the issuance of common stock, net of underwriters' discount and the payment of offering costs, of $110.7
million, and borrowings under term loans of $49.8 million, partially offset by the payment of dividends of $64.4 million, term loan repayments of $3.1
million, a$0.8 million purchase of treasury stock, and payment of debt issuance costs of $0.5 million.
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Net cash used in financing activities for the nine months ended September 24, 2017 was $58.2 million and was primarily due to the payment of
dividends of $56.0 million, term loan repayments of $12.6 million, $5.0 million in repurchases of common stock under the Share Repurchase Program,
payment of debt issuance costs of $3.5 million, a $0.7 million purchase of treasury stock, and $0.4 million payment of offering costs, partially offset
by borrowings under term loans of $20.0 million.

Changesin Financial Position

The discussion that follows highlights significant changesin our financial position and working capital from December 31, 2017 to
September 30, 2018.

I nventory. Inventory increased $8.8 million from December 31, 2017 to September 30, 2018, which primarily relates to theincrease in newsprint
inventory due to price increases, driven largely by government tariffs, and the effect of 2018 acquisitions.

Prepaid Expenses. Prepaid expenses increased $2.5 million from December 31, 2017 to September 30, 2018, which primarily relates to the
timing of payments and assets acquired in the nine month period ending September 30, 2018.

Other Current Assets. Other current assets decreased $4.6 million from December 31, 2017 to September 30, 2018, primarily due to decreased
collateral required by our insurers.

Property, Plant, and Equipment. Property, plant, and equipment decreased $29.8 million from December 31, 2017 to September 30, 2018, of
which $39.4 million relates to depreciation and $7.7 million relates to assets sold, classified as held for sale, or disposed of during the first nine
months of 2018, and $0.5 million relates to an impairment of long-lived assets, which was partially offset by $9.2 million of assets acquired in 2018
and $8.0 million of capital expenditures.

Goodwill. Goodwill increased $64.4 million from December 31, 2017 to September 30, 2018, which is primarily due to businesses acquired in
2018.

I ntangible Assets. Intangible assets increased $63.2 million from December 31, 2017 to September 30, 2018, of which $89.0 million relatesto
assets acquired in 2018, which was partially offset by $24.9 million in amortization and $0.6 million relates to an impairment of intangible assets.

Other Assets. Other assetsincreased $1.7 million from December 31, 2017 to September 30, 2018, which is primarily due to acquisitions during
the nine months ended September 30, 2018.

Current Portion of Long-term Debt. Current portion of long-term debt increased $8.4 million from December 31, 2017 to September 30, 2018,
due to the reclassification to current portion of long-term debt of $8.0 million of debt that was assumed in the Halifax acquisition in 2015 that is due
on March 31, 2019 and an increase in the current portion of long-term debt of $0.5 million related to the February 16, 2018 amendment to the New
Media Credit Agreement.

Deferred Revenue. Deferred revenue increased $15.3 million from December 31, 2017 to September 30, 2018, primarily due to acquisitions
during the nine months ended September 30, 2018.

Long-term Debt. L ong-term debt increased $39.4 million from December 31, 2017 to September 30, 2018, primarily due to borrowings under
term loans of $49.2 million, net of original issue discount, and $1.6 million non-cash interest expense, which was partially offset by the
reclassification of long-term debt to current portion of long-term debt of $7.9 million, and a $3.1 million repayment of term loans.

Deferred | ncome Taxes. Deferred income taxes increased $1.8 million from December 31, 2017 to September 30, 2018, which primarily relatesto
an increase in the deferred tax liability for indefinite-lived intangibl e assets.

Additional Paid-in Capital. Additional paid-in capital increased $55.7 million from December 31, 2017 to September 30, 2018, which resulted
primarily from the issuance of common stock, net of underwriters' discount and offering costs, of $110.7 million, non-cash compensation expense of
$2.5 million, and restricted share grants of $0.2 million, which was partially offset by dividends of $57.7 million.

Accumulated Deficit. Accumulated deficit increased $1.7 million from December 31, 2017 to September 30, 2018, primarily due to dividends of
$6.7 million which was partially offset by net income attributable to New Media of $4.9 million.
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Summary Disclosure About Contractual Obligationsand Commercial Commitments

Other than the amendment to the New Media Credit Agreement described below, there have been no significant changes to our contractual
obligations previously reported in our Annual Report on Form 10-K for the year ended December 31, 2017.

Off-Balance Sheet Arrangements

We do not have any off-bal ance sheet arrangements reasonably likely to have a current or future effect on our financial statements.

Contractual Commitments

On February 16, 2018, the New Media Credit Agreement was amended to, among other things, provide for (i) $50 million in additional term
loans under the Term Loan Facility and (ii) a 1.00% prepayment premium for any prepayments of the Term Loans made in connection with certain
repricing transactions effected within six months of the date of the amendment.

There were no other material changes made to our contractual commitments during the period from December 31, 2017 to September 30, 2018.

Non-GAAP Financial M easures

A non-GAAP financial measure is generally defined as one that purports to measure historical or future financial performance, financial
position or cash flows, but excludes or includes amounts that would not be so adjusted in the most comparable GAAP measure. We define and use
Adjusted EBITDA, anon-GAAP financial measure, as set forth below.

Adjusted EBITDA
We define Adjusted EBITDA asfollows:

Income (loss) from continuing operations before:

* incometax expense (benefit);
* interest/financing expense;
* depreciation and amortization; and

* non-cash impairments.

Management's Use of Adjusted EBITDA

Adjusted EBITDA isnot ameasurement of financial performance under GAAP and should not be considered in isolation or as an aternative
to income from operations, net (loss) income, cash flow from continuing operating activities or any other measure of performance or liquidity
derived in accordance with GAAP. We believe this non-GAAP measure, as we have defined it, is helpful inidentifying trends in our day-to-day
performance because the items excluded have little or no significance on our day-to-day operations. This measure provides an assessment of
controllable expenses and affords management the ability to make decisions which are expected to facilitate meeting current financial goals as well
as achieve optimal financial performance.

Adjusted EBITDA provides us with ameasure of financial performance, independent of items that are beyond the control of management in
the short-term, such as depreciation and amortization, taxation, non-cash impairments and interest expense associated with our capital structure.
This metric measures our financial performance based on operational factors that management can impact in the short-term, namely the cost
structure or expenses of the organization. Adjusted EBITDA is one of the metrics we use to review the financial performance of our businesson a
monthly basis.

Limitations of Adjusted EBITDA

Adjusted EBITDA haslimitations as an analytical tool. It should not be viewed in isolation or as a substitute for GAAP measures of earnings
or cash flows. Material limitations in making the adjustmentsto our earningsto calculate Adjusted
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EBITDA and using this non-GAAP financial measure as compared to GAAP net (loss) income, include: the cash portion of interest/financing
expense, income tax (benefit) provision and charges related to impairment of long-lived assets, which may significantly affect our financial results.

A reader of our financial statements may find this item important in evaluating our performance, results of operations and financial position.
We use non-GAAP financial measures to supplement our GAAP resultsin order to provide a more complete understanding of the factors and
trends affecting our business.

Adjusted EBITDA isnot an alternative to net income, income from operations or cash flows provided by or used in operations as cal culated
and presented in accordance with GAAP. Readers of our financia statements should not rely on Adjusted EBITDA as a substitute for any such
GAAP financial measure. We strongly urge readers of our financial statementsto review the reconciliation of (Ioss) income from continuing
operationsto Adjusted EBITDA, along with our consolidated financial statementsincluded elsewherein thisreport. We also strongly urge readers
of our financial statementsto not rely on any single financial measure to evaluate our business. In addition, because Adjusted EBITDA isnot a
measure of financial performance under GAAP and is susceptible to varying calculations, the Adjusted EBITDA measure, as presented in this
report, may differ from and may not be comparable to similarly titled measures used by other companies.

We use Adjusted EBITDA as ameasure of our day-to-day operating performance, which is evidenced by the publishing and delivery of news
and other media and excludes certain expenses that may not be indicative of our day-to-day business operating results. We consider the unrealized
(gain) loss on derivative instruments and the (gain) loss on early extinguishment of debt to be financing related costs associated with interest
expense or amortization of financing fees. Accordingly, we exclude financing related costs such as the early extinguishment of debt because they
represent the write-off of deferred financing costs and we believe these non-cash write-offs are similar to interest expense and amortization of
financing fees, which by definition are excluded from Adjusted EBITDA. Additionally, the non-cash gains (losses) on derivative contracts, which
arerelated to interest rate swap agreements to manage interest rate risk, are financing costs associated with interest expense. Such charges are
incidental to, but not reflective of, our day-to-day operating performance and it is appropriate to exclude charges related to financing activities such
asthe early extinguishment of debt and the unrealized (gain) loss on derivative instruments which, depending on the nature of the financing
arrangement, would have otherwise been amortized over the period of the related agreement and does not require a current cash settlement. Such
charges areincidental to, but not reflective of our day-to-day operating performance of the business that management can impact in the short term.

Thetable below shows the reconciliation of net (loss) incometo Adjusted EBITDA for the periods presented:

Three months ended Nine months ended
September 30, September 24, September 30, September 24,
2018 2017 2018 2017
(in thousands)
Net (loss) income $ (5,873) $ (1,977) $ 5,169 $ (27,343)
Income tax (benefit) expense (239) 934 2,591 2,557
Interest expense 9,115 7,848 26,466 22,283
Impairment of long-lived assets 1,121 — 1,121 6,485
Loss on early extinguishment of debt — 4,767 — 4,767
Goodwill and mastheads i mpairment — — — 27,448
Depreciation and amortization 25,094 18,257 64,276 54,621
Adjusted EBITDA from continuing operations $ 29218 @ $ 29835 ® $ 99,623 © $ 90,818 ()

(8 Adjusted EBITDA for the three months ended September 30, 2018 included net expenses of $14,914, related to transaction and project costs,
non-cash compensation, and other expense of $5,922, integration and reorgani zation costs of $9,064, less a $72 gain on the sale or disposal
of assets.

(b) Adjusted EBITDA for the three months ended September 24, 2017 included net expenses of $7,289, related to transaction and project costs,
non-cash compensation, and other expense of $4,393, integration and reorganization costs of $2,210 and a $686 |oss on the sale or disposal
of assets.



(c) Adjusted EBITDA for the nine months ended September 30, 2018 included net expenses of $25,786, related to transaction and project costs,
non-cash compensation, and other expense of $16,594, integration and reorgani zation costs of $13,243 and a $4,051 gain on the sale or
disposal of assets.

(d) Adjusted EBITDA for the nine months ended September 24, 2017 included net expenses of $16,273, related to transaction and project costs,
non-cash compensation, and other expense of $11,316, integration and reorgani zation costs of $6,817 and an $1,860 gain on the sale or
disposal of assets.

Item 3. Quantitative and Qualitative Disclosures About Market Risk

During the nine month period ended September 30, 2018, there were no material changes to the quantitative and qualitative disclosures about
market risk that were presented in Item 7A of our Annual Report on Form 10-K for the year ended December 31, 2017.

Item 4. Controlsand Procedures
Disclosure Controls and Procedures

Our management, with the participation of our Chief Executive Officer (principal executive officer) and Chief Financial Officer (principal
financial officer), has evaluated the effectiveness of our disclosure controls and procedures (asis defined in Rules 13a-15(e) and 15d-15(e) under
the Exchange Act of 1934, as amended), as of the end of the period covered by this Quarterly Report on Form 10-Q. Based on such evaluation, our
Chief Executive Officer and Chief Financial Officer concluded that, as of such date, our disclosure controls and procedures were effective.

Changesin Internal Control

There has not been any change in our internal control over financial reporting (as such term is defined in Rule 13a-15(f) under the
Exchange Act) during the fiscal quarter to which this Quarterly Report on Form 10-Q relates that has materially affected, or isreasonably likely to
materially affect, our internal control over financial reporting.
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Part Il.— OTHER INFORMATION

Item 1. L egal Proceedings

There have been no material changesto the legal proceedings previously disclosed under “Legal Proceedings’ included in our Annual
Report on Form 10-K filed with the SEC on February 28, 2018.

Item 1A. Risk Factors

You should carefully consider the following risks and other information in this Quarterly Report on Form 10-Q in evaluating us and our
common stock. Any of the following risks could materially and adversely affect our results of operations or financial condition. Therisk factors
generally have been separated into the following groups: Risks Related to Our Business, Risks Related to Our Manager, and Risks Related to
Our Common Stock.

Risks Related to Our Business

We depend to a great extent on the economies and the demographics of the local communitiesthat we serve, and we are also susceptible to
general economic downturns, which have had, and could continue to have, a material and adverse impact on our advertising and circulation
revenues and on our profitability.

Our advertising revenues and, to alesser extent, circulation revenues, depend upon avariety of factors specific to the communities that our
publications serve. These factorsinclude, anong others, the size and demographic characteristics of the local population, local economic
conditionsin general and the economic condition of the retail segments of the communities that our publications serve. If thelocal economy,
population or prevailing retail environment of acommunity we serve experiences a downturn, our publications, revenues and profitability in that
market could be adversely affected. Our advertising revenues are al so susceptible to negative trends in the general economy that affect consumer
spending. The advertisersin our newspapers and other publications and rel ated websites are primarily retail businesses that can be significantly
affected by regional or national economic downturns and other developments. For example, many traditional retail companies continue to face
greater competition from online retailers and face uncertainty in their businesses, which has reduced and may continue to reduce their advertising
spending. Declinesin the U.S. economy could also significantly affect key advertising revenue categories, such as help wanted, real estate and
automotive.

Uncertainty and adverse changesin the general economic conditions of markets in which we participate may negatively affect our business.

Current and future conditions in the economy have an inherent degree of uncertainty. Asaresult, it isdifficult to estimate the level of growth
or contraction for the economy asawhole. It is even more difficult to estimate growth or contraction in various parts, sectors and regions of the
economy, including the markets in which we participate. Adverse changes may occur as aresult of weak global economic conditions, declining oil
prices, wavering consumer confidence, unemployment, declines in stock markets, contraction of credit availability, declinesin real estate values,
natural disasters, or other factors affecting economic conditionsin general. These changes may negatively affect the sales of our products, increase
exposure to losses from bad debts, increase the cost and decrease the availability of financing, or increase costs associated with publishing and
distributing our publications.

Our ability to generaterevenuesis correlated with the economic conditions of three geographic regions of the United States.

Our Company primarily generates revenue in three geographic regions. the Northeast, the Midwest, and the Southeast. During the nine
months ended September 30, 2018, approximately 32% of our total revenues were generated in four statesin the Northeast: Massachusetts,
Pennsylvania, New Y ork, and Rhode Island. During the same period, approximately 28% of our total revenues were generated in three statesin the
Midwest: Ohio, Nebraska, and Illinois. Also during the same period, approximately 22% of our total revenues were generated in two statesin the
Southeast: Floridaand North Carolina. As aresult of this geographic concentration, our financial results, including advertising and circulation
revenue, depend largely upon economic conditions in these principal market areas. Accordingly, adverse economic devel opments within these
threeregionsin particular could significantly affect our consolidated operations and financial results.
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Our indebtedness and any future indebtedness may limit our financial and operating activities and our ability to incur additional debt to fund
future needs or dividends.

As of September 30, 2018, New Media s outstanding indebtedness consists primarily of the New Media Credit Agreement. The New Media
Credit Agreement provided for (i) a$200 million senior secured term facility, (i) a$25 million senior secured revolving credit facility, with a$5 million
sub-facility for letters of credit and a $5 million sub-facility for swing loans and (iii) the ability for us to request one or more new commitments for
term loans or revolving loans from time to time up to an aggregate total of $75 million (the "Incremental Facility"), subject to certain conditions. On
September 3, 2014, the New Media Credit Agreement was amended to provide for additional term loans under the Incremental Facility in an
aggregate principal amount of $25 million. On November 20, 2014, the New Media Credit Agreement was further amended to increase the amount
available thereunder for incremental term loans from $75 million to $225 million in order to facilitate the financing of the acquisition of substantially
al of the assets from Halifax Media Group LLC. On January 9, 2015, the New Media Credit Agreement was amended to provide for additional term
loans and revolving commitments under the Incremental Facility in a combined aggregate principal amount of $152 million and to make certain
amendments to the Revolving Credit Facility. On February 13, 2015, the New Media Credit Agreement was amended to, amongst other things,
replace the existing term loans with a new class of replacement term loans with extended call protection. On March 6, 2015, the New Media Credit
Agreement was amended to provide for $15 million in additional revolving commitments under the Incremental Facility. On May 29, 2015, the New
Media Credit Agreement was amended to provide for $25 million in additional term loans under the Incremental Facility. On July 14, 2017, the New
Media Credit Agreement was amended to, among other things, (i) extend the maturity date of the outstanding term loansto July 14, 2022 (the
“Extended Term Loans’), (ii) extend the maturity date of the revolving credit facility to July 14, 2021, (iii) provide for additional dollar-denominated
term loansin an aggregate principal amount of $20 million (the“ 2017 Incremental Term Loans’) on the same terms as the Extended Term Loans and
(iv) increase the amount of the Incremental Facility that may be requested on or after the date of the amendment (inclusive of the 2017 Incremental
Term Loans) to $100 million. On February 16, 2018, the New Media Credit Agreement was amended to provide for additional dollar-denominated
term loans in an aggregate principal amount of $50 million under the Incremental Facility.

The Halifax Alabama Credit Agreement, which arose from debt obligations assumed by usin connection with our acquisition of substantially
all of the assets from Halifax Media Group LLC on January 9, 2015, is comprised of debt in the principal amount of $8 million that boreinterest at the
rate of LIBOR plus 6.25% per annum (with aminimum of 1% LIBOR) payable quarterly in arrears. On May 15, 2018, the Halifax Alabama Credit
Agreement was amended to reduce the interest rate to 2% per annum. In addition, a 2% prepayment premium will be charged if the balanceis paid
before December 28, 2018 unless the Advantage Borrowers el ect to escrow the remaining principal amount. Subsequent to December 28, 2018, the
principal may be repaid without a premium or penalty. The Advantage Alabama Debt matures on March 31, 2019. As of September 30, 2018, $8
million was outstanding under the Halifax Alabama Credit Agreement.

All of the above indebtedness and any future indebtedness we incur could:

* require usto dedicate a portion of cash flow from operations to the payment of principal and interest on indebtedness, including
indebtedness we may incur in the future, thereby reducing the funds available for other purposes, including dividends or other
distributions;

» subject usto increased sensitivity to increasesin prevailing interest rates,

+ place usat acompetitive disadvantage to competitors with relatively less debt in economic downturns, adverse industry conditions or
catastrophic external events; or

* reduce our flexibility in planning for or responding to changing business, industry and economic conditions.

In addition, our indebtedness could limit our ability to obtain additional financing on acceptabletermsor at all to fund future acquisitions,
working capital, capital expenditures, debt service requirements, general corporate and other purposes, which would have a material effect on our
business and financial condition. Our liquidity needs could vary significantly and may be affected by general economic conditions, industry trends,
performance and many other factors not within our control.

Each of the New Media Credit Agreement and Halifax Alabama Credit Agreement contains covenantsthat restrict our operations and may
inhibit our ability to grow our business, increase revenues and pay dividendsto our stockholders.

The New Media Credit Agreement contains various restrictions, covenants and representations and warranties. If we fail to comply with any
of these covenants or breach these representations or warrantiesin any material respect, such noncompliance would constitute a default under the
New Media Credit Agreement (subject to applicable cure periods), and the
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lenders could elect to declare all amounts outstanding under the agreements related thereto to be immediately due and payable and enforce their
respective interests against collateral pledged under such agreements.

The covenants and restrictionsin the New Media Credit Agreement generally restrict our ability to, among other things:

* incur or guarantee additional debt;

* make certain investments, loans or acquisitions;

+ transfer or sell assets;

+ makedistributions on capital stock or redeem or repurchase capital stock;
* createorincurliens;

*  enter into transactions with affiliates;

+ consolidate, merge or sell al or substantially all of our assets; and

«  createrestrictions on the payment of dividends or other amountsto us from our restricted subsidiaries.

The Halifax Alabama Credit Agreement contains covenants substantially consistent with those contained in the New Media Credit
Agreement in addition to those required for compliance with the New Markets Tax Credit program.

The restrictions described above may interfere with our ability to obtain new or additional financing or may affect the manner in which we
structure such new or additional financing or engage in other business activities, which may significantly limit or harm our results of operations,
financial condition and liquidity. A default and any resulting acceleration of obligations under either the New Media Credit Agreement or Halifax
Alabama Credit Agreement could also result in an event of default and declaration of acceleration under our other existing debt agreements. Such
an acceleration of our debt would have amaterial adverse effect on our liquidity and our ability to continue as a going concern. A default under
either the New Media Credit Agreement or Halifax Alabama Credit Agreement could also significantly limit our alternatives to refinance both the
debt under which the default occurred and other indebtedness. This limitation may significantly restrict our financing options during times of either
market distress or our financial distress, which are precisely the times when having financing optionsis most important.

We may not generate a sufficient amount of cash or generate sufficient funds from operationsto fund our operations or repay our indebtedness.

Our ability to make payments on our indebtedness as required depends on our ability to generate cash flow from operationsin the future.
This ability, to acertain extent, is subject to general economic, financial, competitive, legislative, regulatory and other factors that are beyond our
control.

If we do not generate sufficient cash flow from operations to satisfy our debt obligations, including interest payments and the payment of
principal at maturity, we may have to undertake alternative financing plans, such as refinancing or restructuring our debt, selling assets, reducing or
delaying capital investments or seeking to raise additional capital. We cannot provide assurance that any refinancing would be possible, that any
assets could be sold, or, if sold, of the timeliness and amount of proceeds realized from those sales, that additional financing could be obtained on
acceptableterms, if at all, or that additional financing would be permitted under the terms of our various debt instruments then in effect.
Furthermore, our ability to refinance would depend upon the condition of the finance and credit markets. Our inability to generate sufficient cash
flow to satisfy our debt obligations, or to refinance our obligations on commercially reasonable terms or on atimely basis, would materially affect
our business, financial condition and results of operations.

We may not be able to pay dividendsin accordance with our announced intent or at all.

We have announced our intent to distribute a portion of our free cash flow generated from operations or other sources as a dividend to our
stockholders, through a quarterly dividend, subject to satisfactory financial performance, approval by our Board of Directors and dividend
restrictionsin the New Media Credit Agreement. The Board of Directors' determinations regarding dividends will depend on avariety of factors,
including the Company’s GAAP net income, free cash flow generated from operations or other sources, liquidity position and potential alternative
uses of cash, such as acquisitions, as well as economic conditions and expected future financial results. Although we recently paid a second
quarter 2018 cash dividend of $0.37 per share of Common Stock and have paid regularly quarterly dividends since the third quarter of 2014, there
can be no guarantee
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that we will continue to pay dividendsin the future or that this recent dividend is representative of the amount of any future dividends. Our ability
to declare future dividends will depend on our future financial performance, which in turn depends on the successful implementation of our strategy
and on financial, competitive, regulatory, technical and other factors, general economic conditions, demand and selling prices for our products and
other factors specific to our industry or specific projects, many of which are beyond our control. Therefore, our ability to generate free cash flow
depends on the performance of our operations and could be limited by decreasesin our profitability or increasesin costs, capital expenditures or
debt servicing requirements.

We may acquire additional companies with declining cash flow as part of a strategy aimed at stabilizing cash flow through expense reduction
and digital expansion. If our strategy is not successful, we may not be able to pay dividends.

We are also dependent on our subsidiaries being able to pay dividends. Our subsidiaries are subject to restrictions on the ability to pay
dividends under the various instruments governing their indebtedness. If our subsidiariesincur additional debt or losses, such additional
indebtedness or loss may further impair their ability to pay dividends or make other distributions to us. In addition, the ability of our subsidiariesto
declare and pay dividendsto uswill also be dependent on their cash income and cash available and may be restricted under applicable law or
regulation. Under Delaware law, approval of the board of directorsis required to approve any dividend, which may only be paid out of surplus or
net profit for the applicable fiscal year. Asaresult, we may not be able to pay dividends in accordance with our announced intent or at all.

We have invested in growing our digital business, including UpCurve and including through strategic acquisitions, but such investments may
not be successful, which could adversely affect our results of operations.

We continue to evaluate our business and how we intend to grow our digital business. Internal resources and effort are put towards this
business and acquisitions are sought to expand this business. In addition, key partnerships have been entered into to assist with our digital
business, including UpCurve. We continue to believe that our digital businesses, including UpCurve, offer opportunities for revenue growth to
support and, in some cases, offset the revenue trends we have seen in our print business. There can be no assurances that the partnerships we
have entered into, the acquisitions we have completed or the internal strategy being employed will result in generating or increasing digital
revenues in amounts necessary to stabilize or offset trendsin print revenues. In addition, we have alimited history of operationsin this areaand
there can be no assurances that past performance will be indicative of future performance or future trends or that the demand trends for online
advertising and services experienced in recent periods will continue. If our digital strategy, including with regard to UpCurve, is not as successful
as we anticipate, our financial condition, results of operations and ability to pay dividends could be adversely affected.

Acquisitions have formed a significant part of our growth strategy in the past and are expected to continueto do so. If we are unable to identify
suitable acquisition candidates or successfully integrate the businesses we acquire, our growth strategy may not succeed. Acquisitionsinvolve
numerousrisks, including risks related to integration, and these risks could adversely affect our business, financial condition and results of
operations.

Our business strategy relies on acquisitions. We expect to derive asignificant portion of our growth by acquiring businesses and integrating
those businesses into our existing operations. We continue to seek acquisition opportunities, however we may not be successful in identifying
acquisition opportunities, assessing the value, strengths and weaknesses of these opportunities or consummating acquisitions on acceptable
terms. Furthermore, suitable acquisition opportunities may not even be made available or known to us. In addition, valuations of potential
acquisitions may rise materially, making it economically unfeasible to complete identified acquisitions.

Additionally, our ability to realize the anticipated benefits of the synergies between New Mediaand our recent or potential future acquisitions
of assets or companies will depend, in part, on our ability to appropriately integrate the business of New Media and the businesses of other such
acquired companies. The process of acquiring assets or companies may disrupt our business and may not result in the full benefits expected. The
risks associated with integrating the operations of New Media and recent and potential future acquisitions include, among others:

+ uncoordinated market functions;
* unanticipated issuesin integrating the operations and personnel of the acquired businesses;

» theincurrence of indebtedness and the assumption of liabilities;
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+ theincurrence of significant additional capital expenditures, transaction and operating expenses and non-recurring acquisition-related
charges;

* unanticipated adverse impact on our earnings from the amortization or write-off of acquired goodwill and other intangible assets;
+ cultural challenges associated with integrating acquired businesses with the operations of New Medig;
*  not retaining key employees, vendors, service providers, readers and customers of the acquired businesses; and

+ thediversion of management’s attention from ongoing business concerns.

If we are unable to successfully implement our acquisition strategy or address the risks associated with integrating the operations of New
Mediaand past acquisitions or potential future acquisitions, or if we encounter unforeseen expenses, difficulties, complications or delays
frequently encountered in connection with the integration of acquired entities and the expansion of operations, our growth and ability to compete
may be impaired, we may fail to achieve acquisition synergies and we may be required to focus resources on integration of operations rather than
other profitable areas. Moreover, the success of any acquisition will depend upon our ability to effectively integrate the acquired assets or
businesses. The acquired assets or businesses may not contribute to our revenues or earnings to any material extent, and cost savings and
synergies we expect at the time of an acquisition may not be realized once the acquisition has been completed. Furthermore, if we incur
indebtedness to finance an acquisition, the acquired business may not be able to generate sufficient cash flow to service that indebtedness.
Unsuitable or unsuccessful acquisitions could adversely affect our business, financial condition, results of operations, cash flow and ability to pay
dividends.

If weareunableto retain and grow our digital audience and advertiser base, our digital businesseswill be adversely affected.

Given the ever-growing and rapidly changing number of digital media options available, we may not be able to increase our online traffic
sufficiently and retain or grow a base of frequent visitors to our websites and applications on mobile devices.

We have experienced declines in advertising revenue due in part to advertisers' shift from print to digital media, and we may not be able to
create sufficient advertiser interest in our digital businesses to maintain or increase the advertising rates of the inventory on our websites. There
can be no assurances that past performance will be indicative of future performance or future trends or that the demand trends for digital
advertising and services experienced in recent periods will continue.

In addition, the ever-growing and rapidly changing number of digital media options available may lead to technologies and alternatives that
we are not able to offer or about which we are not able to advise. Such circumstances could directly and adversely affect the availability,
applicability, marketability and profitability of the suite of SMB services and the private ad exchange we offer asa significant part of our digital
business. Specifically, news aggregation websites and customized news feeds (often free to users) may reduce our traffic levels by driving
interaction away from our websites or our digital applications. If traffic levels stagnate or decline, we may not be able to create sufficient advertiser
interest in our digital businesses or to maintain or increase the advertising rates of the inventory on our digital platforms. We may also be adversely
affected if the use of technology developed to block the display of advertising on websites proliferates.

Technological developments and any changes we make to our business strategy may require significant capital investments. Such
investments may be restricted by our current or future credit facilities.

If thereisasignificant increasein the price of newsprint or a reduction in the availability of newsprint, our results of operations and financial
condition may suffer.

A basic raw material for our publicationsis newsprint. We generally maintain a 45 to 55-day inventory of newsprint. An inability to obtain an
adequate supply of newsprint at afavorable price or at all in the future could have amaterial adverse effect on our ability to produce our
publications. Historically, the price of newsprint has been volatile, reaching a high of approximately $823 per metric ton in 2008 and experiencing a
low of almost $410 per metric ton in 2002. The average price of newsprint during 2017 was approximately $635 per metric ton. Recent and future
consolidation of major newsprint suppliers may adversely affect price competition among suppliers. Tariffs, duties and other restrictions on non-
U.S. suppliers of newsprint have and may in the future increase the price of newsprint and/or limit the supply of available newsprint. Significant
increases in newsprint costs for properties and periods not covered by our newsprint vendor agreement could have a material adverse effect on our
financial condition and results of operations.
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We have experienced declinesin advertising revenue, and further declines, which could adversely affect our results of operations and financial
condition, may occur.

Excluding acquisitions, we have experienced declines in advertising revenue, notably, in traditional print advertising, duein part to
advertisers' shift from print to digital media. We continue to search for organic growth opportunities, including in our digital advertising business,
and for waysto stabilize print revenue declines through new product launches and pricing. However, there can be no assurance that our
advertising revenue will not continue to decline. In addition, the range of advertising choices across digital products and platforms and the large
inventory of available digital advertising space have historically resulted in significantly lower ratesfor digital advertising than for print advertising.
Consequently, our digital advertising revenue may not be able to replace print advertising revenue lost as aresult of the shift to digital
consumption. Further declinesin advertising revenue could adversely affect our results of operations and financia condition.

We compete with a large number of companiesin thelocal media industry; if we are unable to compete effectively, our advertising and
circulation revenues may decline.

Our businessis concentrated in newspapers and other print publications located primarily in small and midsize marketsin the United States.
Our revenues primarily consist of advertising and paid circulation. Competition for advertising revenues and paid circulation comes from direct mail,
directories, radio, television, outdoor advertising, other newspaper publications, the internet and other media. For example, as the use of the internet
and mobile devices has increased, we have lost some classified advertising and subscribers to online advertising businesses and our free internet
sites that contain abbreviated versions of our publications. Competition for advertising revenuesis based largely upon advertiser results,
advertising rates, readership, demographics and circulation levels. Competition for circulation is based largely upon the content of the publication
and its price and editorial quality. Our local and regional competitors vary from market to market, and many of our competitors for advertising
revenues are larger and have greater financial and distribution resources than us. We may incur increased costs competing for advertising
expenditures and paid circulation. We may al so experience further declines of circulation or print advertising revenue due to alternative media. If we
are not able to compete effectively for advertising expenditures and paid circulation, our revenues may decline.

We are undertaking strategic process upgrades that could have a material adverse financial impact if unsuccessful.

We are implementing strategic process upgrades of our business. Among other things we are implementing the standardization and
centralization of systems and processes, the outsourcing of certain financial processes and the use of new software for our circulation, advertising
and editorial systems. Asaresult of ongoing strategic evaluation and analysis, we have made and will continue to make changes that, if
unsuccessful, could have amaterial adverse financial impact.

Our businessis subject to seasonal and other fluctuations, which affects our revenues and operating results.

Our businessis subject to seasonal fluctuations that we expect to continue to be reflected in our operating resultsin future periods. Our first
fiscal quarter of the year tends to be our weakest quarter because advertising volume is at itslowest levels following the December holiday season.
Correspondingly, our second and fourth fiscal quarterstend to be our strongest because they include heavy holiday and seasonal advertising.
Other factorsthat affect our quarterly revenues and operating results may be beyond our control, including changesin the pricing policies of our
competitors, the hiring and retention of key personnel, wage and cost pressures, distribution costs, changesin newsprint prices and general
economic factors.

We could be adversely affected by declining circulation subscribers.

Overall daily newspaper circulation subscribers, including national and urban newspapers, has declined in recent years. For the year ended
December 31, 2017, our circulation revenue increased by $52.8 million, or 12.5%, as compared to the year ended December 25, 2016, of which $49.4
million relates to acquisitions. There can be no assurance that our circulation revenue will not decline again in the future. We have been able to
maintain annual circulation revenue from existing operationsin recent years through, among other things, increasesin per copy prices. However,
there can be no assurance that we will be able to continue to increase prices to offset any declinesin circulation subscribers. Further declinesin
circulation subscribers could impair our ability to maintain or increase our advertising prices, cause purchasers of advertising in our publicationsto
reduce or discontinue those purchases and discourage potential new advertising customers, all of which could have a material adverse effect on
our business, financial condition, results of operations, cash flows and ability to pay dividends.

Theincreasing popularity of digital media and the fragmentation of audience resulting from the rapidly changing number of digital media
options available could also adversely affect circulation subscribers of our content, which may decrease circulation revenue and cause more marked
declinesin advertising. Further, readership demographics and habits may change
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over time. If we are not successful in offsetting such declines in revenues from our print products, our business, financial condition and prospects
will be adversely affected.

Thevalue of our intangible assets may become impaired, depending upon future operating results.

Asof July 2, 2018, we reorganized our reporting units to align with our new management structure. The Eastern US Publishing, Central US
Publishing ("Central") and Western US Publishing ("West") and Recent Acquisitions reporting units were consolidated into one reporting unit
called Newspapers. BridgeTower remains a separate reporting unit. Due to the change in the composition of the reporting units, the Company
performed an additional goodwill impairment test and assessment of mastheads for impairment after the reorganization. Fair values of the reporting
units were determined to be greater than the carrying value of the reporting units. And, the estimated fair value exceeded carrying value for all
mastheads, so there was no impairment.

At September 30, 2018 the carrying value of our goodwill is$300.9 million, mastheadsis $113.9 million, and amortizable intangible assetsis
$352.9 million. The indefinite-lived assets are subject to annual impairment testing and more frequent testing upon the occurrence of certain events
or significant changesin our circumstances that indicate all or a portion of their carrying values may no longer be recoverable, in which case anon-
cash charge to earnings may be necessary in the relevant period. We may subsequently experience market pressures which could cause future cash
flows to decline below our current expectations, or volatile equity markets could negatively impact market factors used in the impairment analysis,
including earnings multiples, discount rates, and long-term growth rates. Any future eval uations requiring an asset impairment charge for goodwill
or other intangible assets would adversely affect future reported results of operations and shareholders’ equity.

Asaresult of the annual impairment assessment, as of June 25, 2017, we recorded a goodwill impairment in two of our former reporting units,
Central and West, for atotal of $25.6 million, representing afull impairment of the goodwill then recorded in the former West reporting unit and a
partial impairment of the goodwill in then recorded in the former Central reporting unit. Additionally, the estimated fair value exceeded carrying
value for mastheads except in the former West reporting unit, for which we recognized an impairment charge of $1.8 million.

For further information on goodwill and intangible assets, see Note 5 to the consolidated financial statements, “ Goodwill and Intangible
Assets”.

We are subject to environmental and employee safety and health laws and regulations that could cause usto incur significant compliance
expenditures and liabilities.

Our operations are subject to federal, state and local |aws and regulations pertaining to the environment, storage tanks and the management
and disposal of wastes at our facilities. Under various environmental laws, a current or previous owner or operator of real property may be liable for
contamination resulting from the release or threatened release of hazardous or toxic substances or petroleum at that property. Such laws often
impose liability on the owner or operator without regard to fault, and the costs of any required investigation or cleanup can be substantial.
Although in connection with certain of our acquisitions we have rights to indemnification for certain environmental liabilities, these rights may not
be sufficient to reimburse usfor all losses that we might incur if aproperty acquired by us has environmental contamination. In addition, although
in connection with certain of our acquisitions we have obtained insurance policies for coverage for certain potential environmental liabilities, these
policies have express exclusions to coverage as well as express limits on amounts of coverage and length of term. Accordingly, these insurance
policies may not be sufficient to provide coverage for usfor all losses that we might incur if aproperty acquired by us has environmental
contamination.

Our operations are also subject to various employee saf ety and health laws and regul ations, including those pertaining to occupational injury
and illness, employee exposure to hazardous materials and employee complaints. Environmental and employee safety and health laws tend to be
complex, comprehensive and frequently changing. As aresult, we may be involved from time to time in administrative and judicial proceedings and
investigations related to environmental and employee safety and health issues. These proceedings and investigations could result in substantial
coststo us, divert our management’s attention and adversely affect our ability to sell, lease or develop our real property. Furthermore, if itis
determined that we are not in compliance with applicable laws and regulations, or if our properties are contaminated, it could result in significant
liabilities, fines or the suspension or interruption of the operations of specific printing facilities.

Future events, such as changes in existing laws and regulations, new laws or regulations or the discovery of conditions not currently known
to us, may giveriseto additional compliance or remedial costs that could be material.
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Sustained increasesin costs of employee health and welfare benefits may reduce our profitability. Moreover, our pension plan obligationsare
currently underfunded, and we may have to make significant cash contributionsto our plans, which could reduce the cash available for our
business.

In recent years, we have experienced significant increases in the cost of employee medical benefits because of economic factors beyond our
control, including increases in health care costs. At least some of these factors may continue to put upward pressure on the cost of providing
medical benefits. Although we have actively sought to control increases in these costs, there can be no assurance that we will succeed in limiting
cost increases, and continued upward pressure could reduce the profitability of our businesses.

Our pension and postretirement plans were underfunded by $24.3 million at September 30, 2018. Our pension plansinvest in avariety of
equity and debt securities. Future volatility and disruption in the stock markets could cause declinesin the asset values of our pension plans. In
addition, a decrease in the discount rate used to determine minimum funding requirements could result in increased future contributions. If either
occurs, we may need to make additional pension contributions above what is currently estimated, which could reduce the cash available for our
businesses.

We may not be able to protect intellectual property rights upon which our businessrelies and, if weloseintellectual property protection, our
assets may lose value.

Our business depends on our intellectual property, including, but not limited to, our titles, mastheads, content and services, which we attempt
to protect through patents, copyrights, trade laws and contractual restrictions, such as confidentiality agreements. We believe our proprietary and
other intellectual property rights are important to our success and our competitive position.

Despite our efforts to protect our proprietary rights, unauthorized third parties may attempt to copy or otherwise obtain and use our content,
services and other intellectual property, and we cannot be certain that the steps we have taken will prevent any misappropriation or confusion
among consumers and merchants, or unauthorized use of these rights. If we are unable to procure, protect and enforce our intellectual property
rights, we may not realize the full value of these assets, and our business may suffer. If we must litigate to enforce our intellectual property rights or
determine the validity and scope of the proprietary rights of third parties, such litigation may be costly and divert the attention of our management
from day-to-day operations.

We depend on key personnel and we may not be able to operate or grow our business effectively if we lose the services of any of our key
personnel or are unableto attract qualified personnel in thefuture.

The success of our businessis heavily dependent on our ability to retain our management and other key personnel and to attract and retain
qualified personnel in the future. Competition for senior management personnel isintense, and we may not be able to retain our key personnel.
Although we have entered into employment agreements with certain of our key personnel, these agreements do not ensure that our key personnel
will continue in their present capacity with us for any particular period of time. We do not have key man insurance for any of our current
management or other key personnel. The loss of any key personnel would require our remaining key personnel to divert immediate and substantial
attention to seeking areplacement. An inability to find a suitable replacement for any departing executive officer on atimely basis could adversely
affect our ability to operate or grow our business.

A shortage of skilled or experienced employeesin the media industry, or our inability to retain such employees, could pose arisk to achieving
improved productivity and reducing costs, which could adversely affect our profitability.

Production and distribution of our various publications requires skilled and experienced employees. A shortage of such employees, or our
inability to retain such employees, could have an adverse impact on our productivity and costs, our ability to expand, develop and distribute new
products and our entry into new markets. The cost of retaining or hiring such employees could exceed our expectations which could adversely
affect our results of operations.

A number of our employees are unionized, and our business and results of operations could be adversely affected if current or additional labor
negotiations or contracts wereto further restrict our ability to maximize the efficiency of our operations.

As of September 30, 2018, we employed 10,392 employees, of whom 1,219 (or approximately 12%) were represented by 39 unions. 80% of the
unionized employees arein four states: Ohio, Rhode I sland, Massachusetts and I1linois and represent 31%, 20%, 15% and 14% of all our union
employees, respectively.
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Although our newspapers have not experienced a union strike in the recent past nor do we anticipate a union strike to occur, we cannot
preclude the possibility that a strike may occur at one or more of our newspapers at some point in the future. We believe that, in the event of a
newspaper strike, we would be able to continue to publish and deliver to subscribers, whichis critical to retaining advertising and circulation
revenues, although there can be no assurance of this. Further, settlement of actual or threatened |abor disputes or an increase in the number of our
employees covered by collective bargai ning agreements can have unknown effects on our labor costs, productivity and flexibility.

The collectability of accounts receivable under adverse economic conditions could deteriorate to a greater extent than provided for in our
financial statementsand in our projections of futureresults.

Adverse economic conditionsin the United States may increase our exposure to losses resulting from financial distress, insolvency and the
potential bankruptcy of our advertising customers. Our accounts receivable are stated at net estimated realizable value, and our allowance for
doubtful accounts has been determined based on several factors, including receivable agings, significant individual credit risk accounts and
historical experience. If such collectability estimates prove inaccurate, adjustments to future operating results could occur.

Our potential inability to successfully execute cost control measures could result in greater than expected total operating costs.

We have implemented general cost control measures, and we expect to continue such cost control effortsin the future. If we do not achieve
expected savings as aresult of such measures or if our operating costs increase as aresult of our growth strategy, our total operating costs may be
greater than expected. In addition, reductions in staff and employee benefits could affect our ability to attract and retain key employees.

Werely on revenue from the printing of publicationsfor third parties that may be subject to many of the same business and industry risksthat
weare.

In 2017, we generated approximately 6.4% of our revenue from printing third-party publications, and our relationships with these third parties
are generally pursuant to short-term contracts. Asaresult, if the macroeconomic and industry trends described herein such as the sensitivity to
perceived economic weakness of discretionary spending available to advertisers and subscribers, circulation declines, shiftsin consumer habits
and the increasing popularity of digital media affect those third parties, we may lose, in whole or in part, a substantial source of revenue.

A decision by any of the three largest national publications or the major local publications to cease publishing in those markets, or seek
aternativesto their current business practice of partnering with us, could materially impact our profitability.

Our possession and use of personal information and the use of payment cards by our customers present risks and expenses that could harm our
business. Unauthorized accessto or disclosure or manipulation of such data, whether through breach of our network security or otherwise,
could expose usto liabilities and costly litigation and damage our reputation.

Our online systems store and process confidential subscriber and other sensitive data, such as names, email addresses, addresses, and other
personal information. Therefore, maintaining our network security iscritical. Additionally, we depend on the security of our third-party service
providers. Unauthorized use of or inappropriate access to our, or our third-party service providers’ networks, computer systems and services could
potentially jeopardize the security of confidential information, including payment card (credit or debit) information, of our customers. Because the
techniques used to obtain unauthorized access, disable or degrade service, or sabotage systems change frequently and often are not recognized
until launched against atarget, we or our third-party service providers may be unable to anticipate these techniques or to implement adequate
preventative measures. Non-technical means, for example, actions by an employee, can also result in adata breach. A party that isableto
circumvent our security measures could misappropriate our proprietary information or the information of our customers or users, cause interruption
in our operations, or damage our computers or those of our customers or users. Asaresult of any such breaches, customers or users may assert
claims of liability against us and these activities may subject usto legal claims, adversely impact our reputation, and interfere with our ability to
provide our products and services, all of which may have an adverse effect on our business, financial condition and results of operations. The
coverage and limits of our insurance policies may not be adequate to reimburse us for losses caused by security breaches.

A significant number of our customers authorize usto bill their payment card accounts directly for all amounts charged by us. These
customers provide payment card information and other personally identifiable information which, depending on the particular payment plan, may be
maintained to facilitate future payment card transactions. Under payment card rules and our contracts with our card processors, if there is abreach
of payment card information that we store, we could be liable to the banks that issue the payment cards for their related expenses and penalties. In
addition, if we fail to follow payment card
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industry data security standards, even if there is no compromise of customer information, we could incur significant fines or lose our ability to give
our customers the option of using payment cards. If we were unable to accept payment cards, our business would be seriously harmed.

There can be no assurance that any security measures we, or our third-party service providers, take will be effectivein preventing a data
breach. We may need to expend significant resources to protect against security breaches or to address problems caused by breaches. If an actual
or perceived breach of our security occurs, the perception of the effectiveness of our security measures could be harmed and we could lose
customers or users. Failure to protect confidential customer data or to provide customers with adequate notice of our privacy policies could also
subject usto liabilitiesimposed by United States federal and state regulatory agencies or courts. We could also be subject to evolving state laws
that impose data breach notification requirements, specific data security obligations, or other consumer privacy-related requirements. Our failureto
comply with any of these laws or regulations may have an adverse effect on our business, financial condition and results of operations.

Risks Related to Our Manager

We are dependent on our Manager and may not find a suitable replacement if our Manager terminates the Management Agreement and the
inability of our Manager to retain or obtain key personnel could delay or hinder implementation of our investment strategies, which could
impair our ability to make distributions and could reduce the value of your investment.

Some of our officers and other individuals who perform servicesfor us are employees of our Manager. We arereliant on our Manager, which
has significant discretion as to the implementation of our operating policies and strategies, to conduct our business. We are subject to the risk that
our Manager will terminate the Management Agreement and that we will not be able to find a suitable replacement for our Manager in atimely
manner, at areasonable cost or at al. Furthermore, we are dependent on the services of certain key employees of our Manager whose compensation
may be partially or entirely dependent upon the amount of incentive or management compensation earned by our Manager and whose continued
service is not guaranteed, and the loss of such services could adversely affect our operations. If any of these people were to cease their affiliation
with us or our Manager, either we or our Manager may be unable to find suitable replacements, and our operating results could suffer. We believe
that our future success depends, in large part, upon our Manager’s ability to hire and retain highly skilled personnel. Competition for highly skilled
personnel isintense, and our Manager may be unsuccessful in attracting and retaining such skilled personnel. If we lose or are unable to obtain the
services of highly skilled personnel, our ability to implement our investment strategies could be delayed or hindered and this could materially
adversely affect our business, results of operations, financial condition and ability to make distributions to our stockholders.

On December 27, 2017, SoftBank announced that it completed the SoftBank Merger. Fortress operates within SoftBank as an independent
business headquartered in New Y ork. There can be no assurance that the SoftBank Merger will not have an impact on us or our relationship with
the Manager.

Thereare conflicts of interest in our relationship with our Manager.

Our Management Agreement with our Manager was not negotiated between unaffiliated parties, and its terms, including fees payable may
not be as favorableto usasif they had been negotiated with an unaffiliated third party.

There are conflicts of interest inherent in our relationship with our Manager insofar as our Manager and its affiliates—including investment
funds, private investment funds, or businesses managed by our Manager—invest in media assets and whose investment objectives overlap with
our investment objectives. Certain investments appropriate for us may also be appropriate for one or more of these other investment vehicles.
Certain members of our Board of Directors and employees of our Manager who may be officers also serve as officers and/or directors of these other
entities. Although we have the same Manager, we may compete with entities affiliated with our Manager or Fortress for certain target assets. From
timeto time, affiliates of Fortress focus on investmentsin assets with asimilar profile as our target assets that we may seek to acquire. These
affiliates may have meaningful purchasing capacity, which may change over time depending upon avariety of factors, including, but not limited to,
available equity capital and debt financing, market conditions and cash on hand. In addition, with respect to Fortress funds in the process of selling
investments, our Manager may be incentivized to regard the sale of such assetsto us positively, particularly if asaleto an unrelated third party
would result in aloss of feesto our Manager.

Our Management Agreement with our Manager does not prevent our Manager or any of its affiliates, or any of their officers and employees,
from engaging in other businesses or from rendering services of any kind to any other person or entity, including investment in, or advisory service
to othersinvesting in, any type of mediaor mediarelated investment, including
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investments which meet our principal investment objectives. Our Manager may engage in additional investment opportunitiesrelated to media
assets in the future, which may cause our Manager to compete with us for investments or result in a change in our current investment strategy. In
addition, our certificate of incorporation provides that if Fortress or an affiliate or any of their officers, directors or employees acquire knowledge of
apotential transaction or matter that may be a corporate opportunity, they have no duty, to the fullest extent permitted by law, to offer such
corporate opportunity to us, our stockholders or our affiliates. In the event that any of our directors and officers who is also a director, officer or
employee of Fortress or its affiliates acquires knowledge of a corporate opportunity or is offered a corporate opportunity, provided that this
knowledge was not acquired solely in such person’s capacity as adirector or officer of ours and such person acts in good faith, then to the fullest
extent permitted by law such person is deemed to have fully satisfied such person’sfiduciary duties owed to us and is not liable to us if Fortress or
its affiliates pursues or acquires the corporate opportunity or if such person did not present the corporate opportunity to us.

The ability of our Manager and its officers and employees to engage in other business activities, subject to the terms of our Management
Agreement with our Manager, may reduce the amount of time our Manager, its officers or other employees spend managing us. In addition, we may
engagein material transactions with our Manager or another entity managed by our Manager or one of its affiliates, which may present an actual,
potential or perceived conflict of interest. It is possible that actual, potential or perceived conflicts could giveriseto investor dissatisfaction,
litigation or regulatory enforcement actions. Appropriately dealing with conflicts of interest is complex and difficult, and our reputation could be
damaged if wefail, or appear tofail, to deal appropriately with one or more potential, actual or perceived conflicts of interest. Regulatory scrutiny of,
or litigation in connection with, conflicts of interest could have a material adverse effect on our reputation, which could materially adversely affect
our businessin anumber of ways, including causing an inability to raise additional funds, areluctance of counterpartiesto do business with us, a
decrease in the prices of our equity securities and aresulting increased risk of litigation and regul atory enforcement actions.

The management compensation structure that we have agreed to with our Manager, as well as compensation arrangements that we may enter
into with our Manager in the future (in connection with new lines of business or other activities), may incentivize our Manager to invest in high risk
investments. In addition to its management fee, our Manager is currently entitled to receive incentive compensation. In eval uating investments and
other management strategies, the opportunity to earn incentive compensation may lead our Manager to place undue emphasis on the maximization
of such measures at the expense of other criteria, such as preservation of capital, in order to achieve higher incentive compensation. Investments
with higher yield potential are generally riskier or more speculative than lower-yielding investments. Moreover, because our Manager receives
compensation in the form of options in connection with the completion of our equity offerings, our Manager may be incentivized to cause usto
issue additional stock, which could be dilutive to existing stockholders.

It would be difficult and costly to terminate our Management Agreement with our Manager.

It would be difficult and costly for usto terminate our Management Agreement with our Manager. After itsinitial three-year term, the
Management Agreement is automatically renewed for one-year terms unless (i) amajority consisting of at |east two-thirds of our independent
directors, or asimple majority of the holders of outstanding shares of our common stock, reasonably agree that there has been unsatisfactory
performance by our Manager that is materially detrimental to usor (ii) asimple majority of our independent directors agree that the management fee
payable to our Manager isunfair, subject to our Manager’sright to prevent such atermination by agreeing to continue to provide the services
under the Management Agreement at afee that our independent directors have determined to befair. If we elect not to renew the Management
Agreement, our Manager will be provided not |ess than 60 days' prior written notice. In the event we terminate the Management Agreement, our
Manager will be paid atermination fee equal to the amount of the management fee earned by the Manager during the 12-month period immediately
preceding such termination. In addition, following any termination of the Management Agreement, our Manager may require usto purchaseits
right to receive incentive compensation at a price determined asif our assets were sold for their then current fair market value or otherwise we may
continue to pay the incentive compensation to our Manager. These provisions may increase the effective cost to us of terminating the
Management Agreement, thereby adversely affecting our ability to terminate our Manager without cause.

Our Board of Directors does not approve each investment decision made by our Manager. I n addition, we may change our investment strategy
without a stockholder vote, which may result in our making investmentsthat are different, riskier or less profitable than our current
investments.

Our Manager has great latitude in determining the types and categories of assetsit may decide are proper investments for us, including the
latitude to invest in types and categories of assets that may differ from those in which we currently invest. Our board of directors periodically
reviews our investment portfolio. However, our Board of Directors does not review or pre-
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approve each proposed investment or our related financing arrangements. In addition, in conducting periodic reviews, our Board of Directorsrelies
primarily on information provided to them by our Manager. Furthermore, transactions entered into by our Manager may be difficult or impossible to
unwind by the time they are reviewed by our Board of Directors even if the transactions contravene the terms of the Management Agreement. In
addition, we may change our investment strategy, including our target asset classes, without a stockholder vote.

Our investment strategy may evolvein light of existing market conditions and investment opportunities, and this evolution may involve
additional risks depending upon the nature of the assets in which we invest and our ability to finance such assets on a short- or long-term basis.
Investment opportunitiesthat present unattractive risk-return profiles relative to other available investment opportunities under particular market
conditions may becomerrelatively attractive under changed market conditions, and changes in market conditions may therefore result in changesin
the investments we target. Decisions to make investments in new asset categories present risks that may be difficult for usto adequately assess
and could therefore reduce our ability to pay dividends on our common stock or have adverse effects on our liquidity or financial condition. A
changein our investment strategy may al so increase our exposure to interest rate, real estate market or credit market fluctuations. In addition, a
change in our investment strategy may increase the guarantee obligations we agree to incur or increase the number of transactions we enter into
with affiliates. Our failure to accurately assess the risksinherent in new asset categories or the financing risks associated with such assets could
adversely affect our results of operations and our financial condition.

Our Manager will not be liableto usfor any acts or omissions performed in accordance with the Management Agreement, including with
respect to the performance of our investments.

Pursuant to our Management Agreement, our Manager assumes no responsibility other than to render the services called for thereunder in
good faith and shall not be responsible for any action of our Board of Directorsin following or declining to follow its advice or recommendations.
Our Manager, its members, managers, officers and employees will not be liable to us or any of our subsidiaries, to our Board of Directors, or our or
any subsidiary’s stockholders or partners for any acts or omissions by our Manager, its members, managers, officers or employees, except by
reason of acts constituting bad faith, willful misconduct, gross negligence or reckless disregard of our Manager’s duties under our Management
Agreement. We shall, to the full extent lawful, reimburse, indemnify and hold our Manager, its members, managers, officers and employees, and
each other person, if any, controlling our Manager, harmless of and from any and all expenses, losses, damages, liabilities, demands, charges and
claims of any nature whatsoever (including attorneys' fees) in respect of or arising from any acts or omissions of an indemnified party made in good
faith in the performance of our Manager’s duties under our Management Agreement and not constituting such indemnified party’s bad faith, willful
misconduct, gross negligence or reckless disregard of our Manager’s duties under our Management Agreement.

Our Manager’s due diligence of investment opportunities or other transactions may not identify all pertinent risks, which could materially
affect our business, financial condition, liquidity and results of operations.

Our Manager intends to conduct due diligence with respect to each investment opportunity or other transaction it pursues. It is possible,
however, that our Manager’s due diligence processes will not uncover al relevant facts, particularly with respect to any assets we acquire from
third parties. In these cases, our Manager may be given limited access to information about the investment and will rely on information provided by
the target of the investment. In addition, if investment opportunities are scarce, the process for selecting biddersis competitive, or thetimeframein
which we are required to complete diligence is short, our ability to conduct a due diligence investigation may be limited, and we would be required
to make investment decisions based upon aless thorough diligence process than would otherwise be the case. Accordingly, investments and other
transactions that initially appear to be viable may prove not to be over time, due to the limitations of the due diligence process or other factors.

Because we are dependent upon our Manager and its affiliates to conduct our operations, any adverse changesin the financial health of our
Manager or its affiliates or our relationship with them could hinder our Manager’s ability to successfully manage our operations.

We are dependent on our Manager and its affiliates to manage our operations and acquire and manage our investments. Under the direction
of our Board of Directors, our Manager makes all decisions with respect to the management of our company. To conduct its operations, our
Manager depends upon the fees and other compensation that it receives from usin connection with managing our company and from other entities
and investors with respect to investment management services it provides. Any adverse changesin the financial condition of our Manager or its
affiliates, or our relationship with our Manager, could hinder our Manager’s ability to successfully manage our operations, which would materially
adversely affect
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our business, results of operations, financial condition and ability to make distributions to our stockholders. For example, adverse changesin the
financial condition of our Manager could limit its ability to attract key personnel.

Risks Related to our Common Stock

There can be no assurance that the market for our stock will provide you with adequate liquidity.
The market price of our common stock may fluctuate widely, depending upon many factors, some of which may be beyond our control. These
factorsinclude, without limitation:
» our business profile and market capitalization may not fit the investment objectives of any stockholder;
« ashiftinour investor base;
* our quarterly or annual earnings, or those of other comparable companies,
+ actual or anticipated fluctuations in our operating results;
+ changesin accounting standards, policies, guidance, interpretations or principles;
+ announcements by us or our competitors of significant investments, acquisitions or dispositions;
+ thefailure of securities analyststo cover our Common Stock;
+ changesin earnings estimates by securities analysts or our ability to meet those estimates;
» theoperating and stock price performance of other comparable companies;
*  negative public perception of us, our competitors, or industry;
+ overal market fluctuations; and
*  genera economic conditions.
Stock marketsin general and recently have experienced volatility that has often been unrelated to the operating performance of a particular
company. These broad market fluctuations may adversely affect the trading price of our Common Stock. Additionally, these and other external

factors have caused and may continue to cause the market price and demand for our Common Stock to fluctuate, which may limit or prevent
investors from readily selling their shares of Common Stock, and may otherwise negatively affect the liquidity of our common stock.

Sales or issuances of shares of our common stock could adversely affect the market price of our Common Stock.

Sales or issuances of substantial amounts of shares of our Common Stock in the public market, or the perception that such sales or issuances
might occur, could adversely affect the market price of our Common Stock. The issuance of our common stock in connection with property,
portfolio or business acquisitions or the settlement of awards that may be granted under our Incentive Plan (as defined below) or otherwise could
also have an adverse effect on the market price of our Common Stock.

Failureto maintain effective internal control over financial reporting in accordance with Section 404 of the Sarbanes-Oxley Act could have a
material adverse effect on our business and stock price.

Asapublic company, we are required to maintain effective internal control over financial reporting in accordance with Section 404 of the
Sarbanes-Oxley Act of 2002. We continue to seek acquisition opportunities, and such potential acquisitions may result in a change to our internal
control over financial reporting that may materially affect our internal control over financial reporting. Internal control over financial reporting is
complex and may be revised over time to adapt to changesin our business, or changes in applicable accounting rules. We cannot assure you that
our internal control over financial reporting will be effective in the future or that amaterial weakness will not be discovered with respect to aprior
period for which we had previously believed that internal controls were effective. If we are not able to maintain or document effective internal
control over financial reporting, our management and our independent registered public accounting firm will not be able to certify asto the
effectiveness of our internal control over financial reporting. Mattersimpacting our internal controls may cause us to be unable to report our
financial information on atimely basis, or may cause usto restate previously issued financial information, and thereby subject usto adverse
regulatory conseguences, including sanctions or investigations by the SEC, or violations of applicable stock exchange listing rules. There could
also be anegative reaction in the financial markets due to aloss of investor
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confidence in us and the reliability of our financial statements. Confidence in the reliability of our financial statementsisalso likely to suffer if we or
our independent registered public accounting firm reports amaterial weaknessin our internal control over financial reporting. This could materially
adversely affect us by, for example, leading to adeclinein our share price and impairing our ability to raise capital, if and when desirable.

The percentage ownership of existing shareholdersin New Media may be diluted in the future.

We have issued and may continue to issue equity in order to raise capital or in connection with future acquisitions and strategic investments,
which would diluteinvestors' percentage ownership in New Media. In addition, your percentage ownership may be diluted if we issue equity
instruments such as debt and equity financing.

The percentage ownership of existing shareholdersin New Media may also be diluted in the future as result of the issuance of ordinary
sharesin New Media upon the exercise of 10-year warrants (the “New Media Warrants”). The New Media Warrants collectively represent the right
to acquire New Media Common Stock, which in the aggregate are equal to 5% of New Media Common Stock outstanding as of November 26, 2013
(calculated prior to dilution from shares of New Media Common Stock issued pursuant to Drive Shack Inc.'s (formerly known as Newcastle
Investment Corp.) contribution of Local Media Group Holdings LL C and assignment of related stock purchase agreement to New Media (the “Loca
Media Contribution”)) at a strike price of $46.35 calculated based on atotal equity value of New Media prior to the Local Media Contribution of $1.2
billion as of November 26, 2013. Asaresult, New Media Common Stock may be subject to dilution upon the exercise of such New Media Warrants.

Furthermore, the percentage ownership in New Mediamay be diluted in the future because of additional equity awards that we expect will be
granted to our Manager pursuant to our Management Agreement. Upon the successful completion of an offering of shares of our Common Stock or
any shares of preferred stock, we shall pay and issue to our Manager options to purchase our Common Stock equal to 10% of the number of shares
sold in the offering, with an exercise price equal to the offering price per share paid by the public or other ultimate purchaser in the offering. On
February 3, 2014, the Board of Directors adopted the New Media Investment Group Inc. Nonqualified Stock Option and Incentive Award Plan (the
“Incentive Plan™), which provides for the grant of equity and equity-based awards, including restricted stock, stock options, stock appreciation
rights, performance awards, tandem awards and other equity-based and non-equity based awards, in each case to our Manager, to the directors,
officers, employees, service providers, consultants and advisors of our Manager who perform services for us, and to our directors, officers,
employees, service providers, consultants and advisors. Any future grant would cause further dilution. We initially reserved 15 million shares of
our Common Stock for issuance under the Incentive Plan; on the first day of each fiscal year beginning during the ten-year term of the Incentive
Plan in and after calendar year 2015, that number will be increased by a number of shares of our Common Stock equal to 10% of the number of
shares of our Common Stock newly issued by us during the immediately preceding fiscal year (and, in the case of fiscal year 2014, after the effective
date of the Incentive Plan). In January 2018 and 2017, the number of shares reserved for issuance under the Incentive Plan was increased by 20,276
and 107,023, respectively, representing 10% of the shares of Common Stock newly issued in fiscal year 2017 and 2016, respectively.

Provisionsin our amended and restated certificate of incorporation and amended and restated bylaws and of Delaware law may prevent or
delay an acquisition of our company, which could decrease the trading price of our Common Stock.

Our amended and restated certificate of incorporation, amended and restated bylaws and Delaware law contain provisions that are intended
to deter coercive takeover practices and inadequate takeover bids by making such practices or bids unacceptably expensive to the raider and to
encourage prospective acquirers to negotiate with our Board rather than to attempt a hostile takeover. These provisions provide for:

+ amendment of provisionsin our amended and restated certificate of incorporation and amended and restated bylaws regarding the election
of directors, classes of directors, the term of office of directors, thefilling of director vacancies and the resignation and removal of directors
only upon the affirmative vote of at |east 80% of the then issued and outstanding shares of our capital stock entitled to vote thereon;

+ amendment of provisionsin our amended and restated certificate of incorporation regarding corporate opportunity only upon the
affirmative vote of at least 80% of the then issued and outstanding shares of our capital stock entitled to vote thereon;

» removal of directorsonly for cause and only with the affirmative vote of at least 80% of the voting interest of stockholders entitled to vote
in the election of directors;
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* our Board to determine the powers, preferences and rights of our preferred stock and to issue such preferred stock without stockhol der
approval;

+ provisionsin our amended and restated certificate of incorporation and amended and restated bylaws prevent stockholders from calling
special meetings of our stockholders;

+ advance notice requirements applicable to stockholders for director nominations and actions to be taken at annual meetings;

» aprohibition, in our amended and restated certificate of incorporation, stating that no holder of shares of our Common Stock will have
cumulative voting rightsin the election of directors, which means that the holders of majority of the issued and outstanding shares of our
Common Stock can elect all the directors standing for election; and

» action by our stockholders outside a meeting, in our amended and restated certificate of incorporation and our amended and restated
bylaws, only by unanimous written consent.

Public stockholders who might desire to participate in these types of transactions may not have an opportunity to do so, even if the transactionis
considered favorable to stockholders. These anti-takeover provisions could substantially impede the ability of public stockholders to benefit from a
changein control or achange in our management and Board and, as aresult, may adversely affect the market price of our Common Stock and your
ability to realize any potential change of control premium.

We are not required to repurchase our common stock, and any such repurchases may not result in effects we anticipated.

We have authorization from our Board of Directors to repurchase up to $100 million of the Company's common stock through May 18, 2019.
We are not obligated to repurchase any specific amount of shares. The timing and amount of repurchases, if any, depends on several factors,
including market and business conditions, the market price of shares of our common stock and our overall capital structure and liquidity position,
including the nature of other potential uses of cash, not limited to investmentsin growth. There can be no assurance that any repurchases will have
the effects we anticipated, and our repurchases will utilize cash that we will not be able to use in other ways, whether to grow the business or
otherwise.

Item 2. Unregistered Sales of Equity Securitiesand Use of Proceeds

Issuer Purchases of Equity Securities

Total Number of Approximate Number
Shares Purchased as of Sharesthat
Part of Publicly May Yet Be
Weighted- Announced Plan or Purchased Under the
Total Number of Average Price Programs Plan or Programs
Period Shar es Pur chased Paid per Share
July 2, 2018 through August 5, 2018 1862 @ $ 18.15 — % 6,135,565
August 6, 2018 through September 2, 2018 — $ — — 6,135,565
September 3, 2018 through September 30, 2018 — $ — — 3 6,135,565
Tota 1,862 —

(1) Pursuant to the "withhold to cover" method for collecting and paying withholding taxes for our employees upon the vesting of restricted
securities, we withheld from certain empl oyees the shares noted in the table above to cover such statutory minimum tax withholdings. These
transactions took place outside of a publicly-announced repurchase plan. The weighted-average price per share listed in the above table isthe
weighted-average of the fair market prices at which we cal culated the number of shares withheld to cover tax withholdings for the employees.

The Board of Directors authorized an extension of the Company’s previously announced authorization to repurchase up to $100 million of the
Company's common stock (the " Share Repurchase Program”) through May 18, 2019. Under the Share Repurchase Program, the Company may
purchase its shares from time to time in the open market or in privately negotiated transactions.
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Item 3. Defaults Upon Senior Securities

Not applicable

Item 4. Mine Safety Disclosures

Not applicable

Item 5. Other Information

Not applicable

Item 6. Exhibits

See Index to Exhibits on page 58 of this Quarterly Report on Form 10-Q.
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Exhibit

No. Description
*31.1 Rule 13a-14(a)/15d-14(d) Certification of Principal Executive Officer under the Securities Exchange Act of 1934 (included
herewith).
*31.2 Rule 13a-14(a)/15d-14(d) Certification of Principal Financial Officer under the Securities Exchange Act of 1934 (included
herewith).
* 321 Section 1350 Certifications (included herewith).

* 101.INS XBRL Instance Document - the instance document does not appear in the Interactive Data File because its XBRL tags are
embedded within the Inline XBRL document

* 101.SCH XBRL Taxonomy Extension Schema

* 101.CAL XBRL Taxonomy Extension Calculation Linkbase
* 101.DEF XBRL Taxonomy Extension Definition Linkbase
* 101.LAB XBRL Taxonomy Extension Label Linkbase

* 101.PRE XBRL Taxonomy Extension Presentation Linkbase

*  Filed herewith.
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SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by
the undersigned thereunto duly authorized.

Date: October 31, 2018

(Back To Top)

NEW MEDIA INVESTMENT GROUP INC.

/sl Gregory W. Freiberg

Gregory W. Freiberg

Chief Financial Officer

(Principal Financial and Accounting Officer)
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Section 2: EX-31.1 (EXHIBIT 31.1)

Exhibit 31.1
Rule 13a-14(a)/15d-14(a) Certification of Principal Executive Officer

I, Michadl E. Reed, certify that:

I have reviewed this Quarterly Report on Form 10-Q for the quarterly period ended September 30, 2018 of New Media
Investment Group Inc.;

Based on my knowledge, this report does not contain any untrue statement of a material fact or omit to state a material fact
necessary to make the statements made, in light of the circumstances under which such statements were made, not
misleading with respect to the period covered by this report;

Based on my knowledge, the financial statements, and other financial information included in thisreport, fairly present in
all material respectsthefinancial condition, results of operations and cash flows of the registrant as of, and for, the periods
presented in thisreport;

Theregistrant’s other certifying officer(s) and | are responsible for establishing and maintaining disclosure controls and
procedures (as defined in Exchange Act Rules 13a-15(e) and 15d-15(€e)) and internal control over financial reporting (as
defined in Exchange Act Rules 13a-15(f) and 15d-15(f)) for the registrant and have:

a Designed such disclosure controls and procedures, or caused such disclosure controls and procedures to
be designed under our supervision, to ensure that material information relating to the registrant, including
its consolidated subsidiaries, is made known to us by others within those entities, particularly during the
period in which thisreport is being prepared;

b. Designed such internal control over financial reporting, or caused such internal control over financial
reporting to be designed under our supervision, to provide reasonabl e assurance regarding the reliability
of financial reporting and the preparation of financial statements for external purposesin accordance with
generally accepted accounting principles;

C. Evaluated the effectiveness of the registrant’s disclosure controls and procedures and presented in this
report our conclusions about the effectiveness of the disclosure controls and procedures, as of the end of
the period covered by this report based on such evaluation; and

d. Disclosed in thisreport any change in the registrant’sinternal control over financial reporting that
occurred during the registrant’s most recent fiscal quarter (the registrant’s fourth fiscal quarter in the case
of an annual report) that has materially affected, or isreasonably likely to materially affect, the registrant’s
internal control over financial reporting; and

The registrant’s other certifying officer(s) and | have disclosed, based on our most recent evaluation of internal control
over financial reporting, to the registrant’s auditors and the audit committee of the registrant’s board of directors (or
persons performing the equivalent functions):

a All significant deficiencies and material weaknesses in the design or operation of internal control over
financial reporting which are reasonably likely to adversely affect the registrant’s ability to record,
process, summarize and report financial information; and



Any fraud, whether or not material, that involves management or other employees who have a significant
rolein theregistrant’sinternal control over financial reporting.



Date: October 31, 2018

/s Michael E. Reed

Michael E. Reed
Chief Executive Officer
(Principal Executive Officer)

(Back To Top)

Section 3: EX-31.2 (EXHIBIT 31.2)

Exhibit 31.2
Rule 13a-14(a)/15d-14(a) Certification of Principal Financial Officer
I, Gregory W. Freiberg, certify that:
1 | have reviewed this Quarterly Report on Form 10-Q for the quarterly period ended September 30, 2018 of New Media
Investment Group Inc.;
2. Based on my knowledge, this report does not contain any untrue statement of a material fact or omit to state a material fact

necessary to make the statements made, in light of the circumstances under which such statements were made, not
misleading with respect to the period covered by thisreport;

3. Based on my knowledge, the financial statements, and other financial information included in thisreport, fairly present in
all material respectsthe financial condition, results of operations and cash flows of the registrant as of, and for, the periods
presented in thisreport;

4. Theregistrant’s other certifying officer(s) and | are responsible for establishing and maintaining disclosure controls and
procedures (as defined in Exchange Act Rules 13a-15(€) and 15d-15(€)) and internal control over financial reporting (as
defined in Exchange Act Rules 13a-15(f) and 15d-15(f)) for the registrant and have:

a Designed such disclosure controls and procedures, or caused such disclosure controls and proceduresto
be designed under our supervision, to ensure that material information relating to the registrant, including
its consolidated subsidiaries, is made known to us by others within those entities, particularly during the
period in which thisreport is being prepared;

b. Designed such internal control over financial reporting, or caused such internal control over financial
reporting to be designed under our supervision, to provide reasonabl e assurance regarding the reliability
of financial reporting and the preparation of financial statementsfor external purposesin accordance with
generally accepted accounting principles;

C. Evaluated the effectiveness of the registrant’s disclosure controls and procedures and presented in this
report our conclusions about the effectiveness of the disclosure controls and procedures, as of the end of
the period covered by thisreport based on such evaluation; and

d. Disclosed in thisreport any change in the registrant’sinternal control over financial reporting that
occurred during the registrant’ s most recent fiscal quarter (the registrant’s fourth fiscal quarter in the case
of an annual report) that has materially affected, or isreasonably likely to materially affect, the registrant’s
internal control over financial reporting; and

5. Theregistrant’s other certifying officer(s) and | have disclosed, based on our most recent evaluation of internal control
over financial reporting, to the registrant’s auditors and the audit committee of the registrant’s board of directors (or
persons performing the equivalent functions):

a All significant deficiencies and material weaknesses in the design or operation of internal control over
financial reporting which are reasonably likely to adversely affect the registrant’s ability to record,
process, summarize and report financial information; and

b. Any fraud, whether or not material, that involves management or other employees who have a significant
rolein theregistrant’sinternal control over financial reporting.

Date: October 31, 2018

/sl Gregory W. Freiberg




Gregory W. Freiberg
Chief Financial Officer
(Principal Financial Officer)

(Back To Top)

Section 4: EX-32.1 (EXHIBIT 32.1)

Exhibit 32.1

SECTION 1350 CERTIFICATIONS
In connection with the Quarterly Report on Form 10-Q of New Media Investment Group Inc. (the “Company”) for the quarterly period ended
September 30, 2018, as filed with the Securities and Exchange Commission on the date hereof (the “ Report”), Michael E. Reed, as Principal Executive
Officer of the Company, and Gregory W. Freiberg, as Principal Financial Officer of the Company, each hereby certifies, pursuant to 18 U.S.C. §1350,
as adopted pursuant to 8906 of the Sarbanes-Oxley Act of 2002 (“ Section 906”), that:
(1) The Report fully complies with the requirements of Section 13(a) or 15(d) of the Securities Exchange Act of 1934; and

(2) Theinformation contained in the Report fairly presents, in all material respects, the financial condition and results of operations of the
Company.

/sl Michael E. Reed

Name: Michael E. Reed
Title: Chief Executive Officer (Principal Executive Officer)
Date: October 31, 2018

/sl Gregory W. Freiberg

Name: Gregory W. Freiberg
Title: Chief Financial Officer (Principal Financia Officer)
Date: October 31, 2018

A signed original of thiswritten statement required by Section 906 has been provided to the Company and will be retained by the Company
and furnished to the Securities and Exchange Commission or its staff upon request.
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